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Having  been  in  the  business  since  1846 
Ransoms  can  justifiably  claim  to  have  more 
experience  in  producing  pharmaceutical 
products  than  just  about  anyone  else. 

Traditional  processes,  sophisticated  R&D 
and  modern  manufacturing  techniques  are 
used  in  harmony  to  produce  our  popular 
2  litre  galenicals  and  our  expanding  range 
of  packed  liquid  pharmaceuticals. 

Because  we  know  that  our  performance 
can  help  enhance  your  reputation,  we 
constantly  strive  to  improve  our  quality  and 
service.  To  give  you  the  products  you  want, 
made  to  a  consistently  high  standard  at  a 
competitive  price. 

It's  a  simple  but  successful  formula.  And 
it's  available  from  wholesalers. 

William  Ransom  &  Son  pic,  Hitchin, 
Hertfordshire  SG5  1LY.  Tel:  (0462)  37615. 
Telex:  825631.  Fax:  (0462)  420528. 
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Last  week  the  Northern  Ireland  Health  Minister,  Mr 
Richard  Needham,  officially  re-opened  the  refurbished 
headquarters  of  the  Pharmaceutical  Society  of 
Northern  Ireland  in  Belfast  (see  p784) .  In  doing  so  he  drew 
attention  to  the  Society's  '  'guiding  principle"  —  the  pursuit 
of  professional  excellence.  Few  pharmacists  or  fellow 
professionals  on  either  side  of  the  water  would  dispute  his 
judgment. 

Founded  in  1925,  the  Society  has  benefitted  from 
having  to  care  for  a  relatively  small  Register  of  pharmacists 
and  so  has  been  able  to  operate  at  a  personal  level  within 
the  membership.  Executive  and  Council  alike  over  the 
years  have  seemed  to  possess  "the  common  touch" .  And 
unlike  its  counterpart  in  Great  Britain,  it  does  not  run  the 
inspectorate  —  that  is  the  lot  of  the  Northern  Ireland  DHSS 
—  and  so  it  has  none  of  the  "big  brother"  image  that 
sometimes  is  ascribed  to  the  RPSGB. 

Indeed  the  PSNI  has  usually  managed  to  plough  its  own 
distinct  furrow  and,  over  the  years,  has  managed  to  log  up 
some  UK  pharmacy  firsts.  It  was  the  first  to  introduce  a  fee 
for  premises  and  split  this  sum  between  itself  and  the 


inspectorate.  And  the  Society  ran  the  first  refresher  course 
for  pharmacists  funded  by  the  DHSS  back  in  the  '60s  and 
has  continued  to  push  pharmacy  education  ever  since.  The 
Pharmacy  Practice  Research  Unit,  established  at  The 
Queen's  University  this  year  with  a  grant  from  the  Nuffield 
Foundation  and  various  companies  in  the  Province,  is 
evidence  of  its  guiding  hand  in  educational  matters. 

That  the  Society  is  well-regarded  in  the  Province  is 
evident  by  the  facility  with  which  the  PSNI  has  managed  to 
engage  financial  support  for  the  refurbishing  of  the 
premises  in  University  Street  that  it  has  occupied  since 
1933.  President  Tom  Hunter  rightly  thanked  those  firms 
(see  p784)  for  their  generous  support  in  providing  a  building 
'  'fit  to  go  into  the  1990s. ' '  He  also  acknowledged  the  work 
of  the  secretariat  over  the  years . 

The  PSNI  HQ  in  Belfast,  housing  as  it  does  offices  for 
the  Ulster  Chemists  Association  and  the  Pharmaceutical 
Contractors  Committee,  is  the  focal  point  for  pharmacists 
in  the  Province.  Its  sparkling  new  decor  should  ensure  that 
this  role  continues  and  strengthens.  Long  may  the  Society 
and  its  House  continue  to  bring  blessings  to  pharmacy. 
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Nottingham 
chemist  fails 


PGC  targets  payment  for 
PMR  records  this  year 


Scotland's  Pharmaceutical 
General  Council  wants  payments 
for  patient  medication  records 
made  a  top  priority  for  the 
extended  role. 

At  its  annual  meeting  in 
Edinburgh  on  October  26  the 
PGC  approved  a  decision  made 
earlier  in  the  day  by  the  Standing 
Committee  to  press  the  Scottish 
Home  and  HeaJth  Department  for 
the  introduction  of  only  one 
extended  role  scheme  in  the 
current  financial  year.  That 
scheme,  the  Council  will  insist  to 
the  SHHD,  should  be  for  the 
maintenance  of  patient  medication 
records  as  a  "very  desirable 
forerunner"  to  the  residential 
homes  scheme. 

PGC  chairman  Ian  Mullen 
said:  "It  makes  sense  to 
concentrate  all  available  resources 
on  one  extended  role  scheme  in 
this  financial  year  and  to  introduce 
the  scheme  for  residential  homes 
from  Apnl  1989." 

Mr  Mullen  also  announced 
details  of  a  revised  "without 
prejudice"  offer  from  the  SHHD 
for  the  funding  of  services  to 
residential  homes.  It  is  proposed 
that  participating  pharmacists  will 
be  responsible  for  supervising  the 
supply  and  safekeeping  of 
medicines  held  and  dispensed  at 
residential  homes  to  which  they 
are  contracted.  A  code  of  practice 
is  to  be  agreed  with  the  SHHD 
which  will  embrace  monitoring  the 
use  of  medicines,  training  staff, 
arranging  for  the  keeping  of 
medical  records,  liaison  with  the 
home  superintendent  and  initial 


assessment  visits  coupled  with 
regular  follow-up  visits. 

Payment  is  to  be  linked  to  the 
number  of  residents  covered. 
Once  a  contract  has  been 
arranged  and  approved  by  the 
local  health  board,  the  contractor 
will  be  entitled  to  an  initial 
payment  for  establishing  the 
scheme.  The  PGC  proposes  a 
maximum  of  five  home  units  per 
contractor.provided  this  is  not  to 
the  detriment  of  homes  in  lesser 
served  areas. 

Among  other  proposals,  there 
is  provision  for  a  disputes 
procedure  and  assessment  of 
annual  reports  by  the  health  board 
CAPO.  The  PGC  welcomes  the 
proposal  that  the  newly  formed 
Post-Qualification  Education 
Board  be  requested  to  consider 
suitable  training  for  those  wishing 
to  undertake  extended  role 
schemes. 

Turning  to  compensation 
under  the  new  contract,  Mr 
Mullen  said  the  PGC  had  no 
details  of  how  many  pharmacies 
had  applied  but  by  the  end  of 
March  1989  some  £650,000 
would  have  been  paid  out.  "In 
terms  of  pharmacy  numbers, ' '  he 
said,  "we  are  now  showing  a  net 
loss  of  some  30  pharmacies  since 
the  new  contract  was  introduced 
-  almost  exactly  what  we 
forecast  at  the  outset  of 
negotiations. 

"Based  on  the  results  of  the 
1987/88  remuneration  survey,  it 
would  appear  that  some 
restructuring  of  the  present 
system  of  fees  is  required.  This 


has  yet  to  be  examined  in  detail 
but,  in  essence,  it  will  involve  an 
increase  in  dispensing  fees  for 
contractors  dispensing  between 
1 ,300  and  3,000  prescriptions  per 
month  and  a  reduction  in  fees  for 
the  very  largest  contractors. 

"The  Department  is  also 
anxious  to  determine  the  current 
level  of  stockholding  in 
pharmacies  and  has  proposed  a 
survey  during  the  course  of  this 
financial  year,"  Mr  Mullen  went 
on.  "Pending  the  outcome  of  this 
survey  the  Department  has 
withheld  monies  from  the  balance 
sheet  and  it  is  therefore  in  our 
interest  to  get  this  survey 
underway  as  soon  as  possible. 

"Discussions  are  proceeding 
on  the  organisation  of  a  discount 
survey,  the  results  of  which  will 
apply  from  April  1  next  year.  The 
current  discount  rate  will  apply 
until  then." 

Mr  Mullen  expressed  his 
concern  about  the  Touche  Ross 
report  into  the  supply  and  pricing 
policy  of  generic  medicines  and  its 
relevance  to  Scotland.  The  only 
information  Touche  Ross  has  had 
about  Scottish  contractors  is  from 
one  short  meeting  with  PGC 
secretary  Dr  Colin  Virden,  Mr 
Mullen  said.  A  further  meeting 
was  cancelled  because  Touche 
Ross  were  apparently  in  dispute 
with  the  Government  over  their 
own  remuneration. 

"One  wonders  what 
recommendations  can  be  made 
about  the  generic  market  in 
Scotland  on  the  basis  of  so  little 
consideration,"  he  said. 


in  High  Court 

Nottingham  chemists  W.H. 
Gunston,    of   Derby   Road,  I 
Stapleford,  failed  on  Monday  in  a  1 
High  Court  bid  to  close  down  a  j 
nearby  rival's  business. 

Mr  Justice  Macpherson  jj 
refused  to  quash  a  decision  of  jj 
Nottinghamshire  FPC  to  grant  an  ;j 
application  by  Burrows  &  Close  I 
(Chemists)  Ltd  for  inclusion  on  the  \ 
pharmaceutical  list  of  premises  on  Jj 
the  corner  of  Derby  Road  and  1 
Alexandra  Street. 

The  judge  said  Burrows  &  I 
Close  already  had  premises  in  1 
Derby  Road.  The  business  at  the  I 
centre  of  what  he  described  as  a  I 
"commercial  dispute"  was  the  1 
new  Burrows  &  Close  business  —  j] 
a  health  food  shop  and  pharmacy.  i| 

W.H.  Gunston  wished  to  see  I 
the  pharmacy  "closed  down,"  jj 
said  the  judge.  The  court's  task  I 
was  to  interpret  the  regulations  ,l| 
existing  before  April  1  last  year  —  I 
when  new  restrictions  were  ] 
introduced  —  and  decide  if  the  j 
listing  of  the  new  Burrows  &  I 
Close  business  was  done  in  I 
accordance  with  the  regulations  at  [ 
that  time. 

Counsel  for  W.H.  Gunston  I 
argued  that  the  application  for  1 
inclusion  on  the  list  should  not  iij 
have  been  granted  because,  at  the  l 
time,  the  new  premises  were  not  1 
even  built.  Mr  Justice  d 
Macpherson  ruled  that  there  was  I 
no  flaw  in  the  listing  of  the  Jj 
business  in  its  then  '  'embryonic"  g 
state.  The  regulations,  he  said,  1 
were  satisfactorily  complied  with  jtfl 
by  the  FPC  and  Burrows  &  Close  j| 
and  the  listing  was  legitimate  and  1 
lawful.  Even  if  W.H.  Gunston  had  I 
been  successful,  the  rival  I 
chemists  could  have  made  a  fresh  II 
application  to  be  on  the  list  under  >j 
the  new  contract  regulations.  II 

W.H.  Gunston  was  ordered  to  1 
pay  the  costs  of  the  FPC  and'w 
Burrows  &  Close. 

Telephone 
alert  I 

The  National  Pharmaceutical  jl 
Association  is  warning  II 
pharmacists  to  be  on  the  alert  for  II 
telephone  calls  from  persons  J| 
claiming  to  be  from  the  local  crime  || 
prevention  squad,  saying  they  are  :fl 
updating  their  list  of  keyholders.  H 
Calls  have  been  reported  in  j  I 
the  North  London  area.  The  NPA  III 
advises  pharmacists  to  ask  for  the 
caller's  number  and  check  it  j  I 
before  calling  back. 
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Pharmacist  fined  £750,  Bool 
£1,000  for  MST  mix-up 


A  pharmacist  who  was  the 
manager  of  the  Boots  branch  in 
Faversham,  Kent,  was  "mentally 
and  physically  exhausted"  when 
he  gave  out  the  wrong  tablets 
which  killed  a  94-year-old  man,  a 
court  heard  last  week. 

The  manager,  Mr  David 
Wilde,  of  Dunkirk,  near 
Faversham,  admitted  at 
Faversham  Magistrates  Court  to 
unlawfully  supplying  a  medicinal 
product  —  MST  tablets  —  which 
were  not  of  the  nature  or  quality 
specified  in  the  prescription. 

He  was  fined  £750  with  £150 
costs;  Boots  of  Preston  Street, 


Faversham,  were  fined  £1,000 
with  similar  costs. 

Miss  Kate  Price,  prosecuting 
said  Mr  Patrick  Hagan,  of  Park 
Road,  Faversham,  had  a  painful 
hip.  The  morphine  tablets  were  to 
be  taken  at  night  and  his  ex-wife  — 
with  whom  he  still  lived  —  gave 
him  two  lOOmg  tablets  thinking 
they  were  only  lOmg  each.  Next 
morning,  Mr  Hagan  was  found 
unconscious  and  cold,  sitting  in  a 
chair.  He  died  at  Kent  and 
Canterbury  Hospital  the  next  day. 
A  verdict  of  accidental  death  was 
recorded  at  the  inquest. 

Mr  Robert  Wilier,  defending, 


spoke  of  Mr  Wilde's  anxiety,  both 
professionally  and  personally.  It 
was  not  a  case  of  adulteration  with 
intent  to  deceive,  but  a  simple 
mistake.  "At  the  time  of  the 
offence  he  was  physically  and 
mentally  exhausted,  and  his 
pregnant  wife  lost  her  baby , ' '  Mr 
Wilier  said. 

He  told  the  magistrates  about 
a  badly  worded  tablet  pack,  which 
he  said  Boots  should  examine. 

Mr  David  Charlton,  for  Boots, 
said  the  company  accepted  its 
responsibilities  and  expressed  its 
regret:  "It  seems  to  be  an  isolated 
example  of  human  error. ' ' 


Personal  injury  damages  Bill 
in  Commons  ballot 


A  private  members'  Bill,  with  all- 
party  support  from  over  200  MPs, 
is  to  be  promoted  this  Autumn  to 
improve  levels  of  compensation 
for  personal  injury  (see  C&D  last 
week). 

If  successful  in  being  chosen  in 
the  ballot,  the  Bill  will  establish  a 
compensation  advisory  board  to 
make  recommendations  for  the 


levels  of  compensation  awarded  to 
injured  persons,  and  place  a  duty 
on  the  courts  to  have  regard  to 
such  recommendations.  It  will  also 
increase  the  amount  of  damages 
paid  in  the  event  of  bereavement 
and  extend  the  category  of 
persons  entitled  to  receive  these 
damages. 

The  Bill  also  includes  a  clause 


to  repeal  the  development  risk 
defence  of  the  Consumer 
Protection  Act  1987. 

The  Bill  has  been  drafted  by 
the  Citizen  Action  Compensation 
Campaign,  whose  president  is 
Lord  Scarman,  and  chairman,  Des 
Wilson.  The  campaign  was 
launched  in  the  aftermath  of  the 
Opren  affair. 


When  to  shut 
for  Christmas 

The  National  Pharmaceutical 
Association  has  summarised 
times  for  which  shops  may  stay 
open  over  Christmas  and  New 
Year  holidays,  in  the  November 
edition  of  the  Pink  Supplement. 

Because  Christmas  Day  and 
New  Year's  Day  fall  on  a  Sunday 
this  year  substitute  holidays  are 
on  Monday,  December  26; 
Tuesday,  December  27  and 
Monday,  January  2.  In  Scotland, 
Tuesday,  January  3  is  also  a 
holiday. 

The  table  (right)  shows  the 
days  shops  normally  open  five  and 
a  half  days  a  week  can  stay  open, 
assuming  they  close  on 
appropriate  official  holidays. 

Where  there  is  a  local 
agreement  to  close  for  a  period 
longer  than  the  Christmas  or  New 
Year  break  pharmacists  can  do  the 
same  only  where  the  local  Hours 
of  Service  Committee  has 
approved  the  scheme  and 
arranged  for  a  rota  service  if 
necessary. 

The  NPA  suggests 
pharmacists  should  contact  their 


local  pharmaceutical  committee 
secretary  for  advice. 

Under  the  Shops  Act  in 
England,  Wales  and  Scotland  a 
shop  may  stay  open  on  its  early 
closing  day  the  week  before  or 
after  a  Bank  Holiday  if  the  holiday 
does  not  fall  on  the  shop's  early 
closing  day.  It  is  also  possible  to 
change  the  early  closing  day  once 
in  three  months;  a  notice  of  the 
change  must  be  displayed.  If  a 
Bank  Holiday  coincides  with  a 
shop's  early  closing  day,  the  early 


closing  requirement  of  that  week 
may  be  fulfilled  by  the  Bank 
Holiday. 

In  Northern  Ireland  local 
authorities  take  more 
responsibility  for  shop  openings 
and  conditions  may  vary  from 
place  to  place  so  it  is  best  to 
consult  the  local  chamber  of  trade 
or  local  authority. 

Details  of  shop  assistants' 
entitlements  to  holiday  are  given 
in  this  month's  Pink  Supplement 
on  page  4. 


Normal 
early 
closing  day 

Monday  (a) 
(b) 

Tuesday  (a) 
(b) 

Wednesday 
Thursday 
Friday 
Saturday 


Shops  may  remain  open 

On  no  half-days  (but  see  variations  below) 
January  9  (but  see  variations  below) 
December  20,  January  3 
December  20  only  (but  see  variations  below) 
December  21,  December  28  and  January  4 
December  22 ,  December  29  and  January  5 
December  23,  December  30  and  January  6 
December  24,  December  31  and  January  7 


(a)  in  England  and  Wales 
0b)  in  Scotland 

Note:  This  table  merely  sets  out  what  the  law  permits.  It  is  not  a 
recommendation   and   should   not   be   taken   as  such. 


Courtesy  NPA 


Distington 
against 


Residents  of  Distingtuu.  1  umbria, 
have  voted  overwhelmingly  in 
favour  of  doctor  dispensing  to 
continue  instead  of  a  new 
pharmacy  opening. 

When  pharmacists  applied  for 
permission  to  open  in  the  village, 
West  Cumbria  Community  Health 
Council  sent  a  questionnaire  to  all 
the  local  dispensing  doctors' 
patients  asking  if  they  would 
prefer  their  prescriptions 
dispensed  by  the  doctors  or  at  a 
new  pharmacy  (C&D,  Oct  15, 
p667) .  Only  202  voted  in  favour  of 
the  pharmacy  while  2,363  wanted 
doctor  dispensing  to  continue. 

The  results  of  the  ballot  have 
been  sent  to  the  Family 
Practitioner  Committee  and  the 
Rural  Dispensing  Committee 
which  is  soon  to  consider  the 
pharmacy  application. 

Peter  Walton,  a  partner  in 
Doorbar  and  Walton  (trading  as 
Whelan's)  who  have  applied  to 
open  the  pharmacy,  told  C&D 
that  although  the  ballot  was  not 
binding,  he  thought  the  RDC 
would  take  it  into  account. 
Customers  at  his  existing  branch 
in  nearby  Workington  had  told  him 
they  would  like  a  pharmacy  in 
Distington  but  did  not  receive  a 
questionnaire  because  they  were 
not  on  the  doctors'  list.  Although 
living  in  Distington,  they  were 
patients  of  Workington  doctors, 
so  there  could  be  more  support 
than  was  apparent  from  the 
survey. 

The  doctors  put  their  case  in  a 
letter  tc  patients  (C&D  ,,Oct22, 
p708) .  Further  support  came  in  a 
letter  to  the  West  Cumberland 
Times  and  Star  from  a  Michael 
McArdle  who  said  the  present 
system  avoided  an  "unnecessary 
visit  to  a  chemist's  shop." 

Support  for  a  pharmacy  came 
in  an  article  in  Whitehaven  News  in 
which  local  people  were  quoted  as 
saying  a  pharmacy  was  essential 
for  items  not  available  at  the 
surgery,  and  for  the  elderly  and 
those  without  transport. 

Al  Stopits 

As  a  result  of  proceedings  brought 
by  the  Stoppers  Company  Ltd 
against  Al  Pharmaceuticals  in 
connection  with  the  product 
Stoppers,  Al  Pharmaceuticals 
have  agreed  to  take  immediate 
steps  forthwith  to  cease  selling 
and  displaying  their  products 
Stopits. 


CHEMIST  &  DRUGGIST  5  NOVEMBER  1988 


781 


NEWS 


NPA  to  get  clued  up 
on  EC  integration 


The  Board  of  the  National 
Pharmaceutical  Association 
considers  the  question  of 
European  integration  to  be  an 
important  one  for  British 
pharmacy  and  is  to  ask  a  "high 
level  official"  from  the 
Department  of  Trade  to  address  a 
forthcoming  meeting. 

At  the  October  Board 
meeting,  NPA  chairman  Mike 
Thornton  (Poole),  EEC 
representative  Bob  Worby  (North 
East  London)  and  director  Tim 
Astill  reported  on  the  Retail 
Consortium  European 
conference,  held  the  previous 
week  in  Bruges,  Belgium. 

The  opening  address  to  the 
Conference  had  been  given  by 
Lord  Cockfield,  and  papers  had 
also  been  given  by  senior 
representatives  of  the 
Commission,  the  Council  of 
Ministers  and  the  European 
Parliament  on  progress  towards 
harmonisation  of  VAT  and  excise 
duties,  food  law  and  consumer 
protection. 

As  well  as  inviting  a 
Department  of  Trade  official  it  was 
decided  to  invite  a  European 
Minister,  Commissioner  or  senior 
civil  servant  to  be  principal  guest 
and  speaker  at  the  NPA 
chairman's  Dinner  in  March  1989. 

It  was  also  reported  that  the 
Commission  is  still  working  on  a 
draft  proposal  for  a  Directive 
introducing  legislation  on  the 
rights  of  consumers  under 
modern  electronic  payment 
systems,  now  expected  during 
the  Autumn. 

Banking  organisations' 
opposition  had  centred  on  a 
perceived  need  for  flexibility,  a 
view  rejected  by  Commission 
officials  who  argue  that  the  draft 
proposal  protects  consumers 
should  their  card  be  lost  or  stolen 
or  should  the  payment  system  be 
at  fault. 

Resale  price  maintenance  The  EEC 

Court  of  Justice  has  given  a 
preliminary  ruling  that  the  fixing  of 
book  prices  by  the  publisher  or 
importer  did  not  violate  EEC 
rules,  except  where  books 
imported  from  another  Member 
State  were  given  discriminatory 
treatment. 

The  Court  ruled  that  the 
Treaty  of  Rome  "does  not 
prohibit  Member  States  from 
passing  legislation  under  which 
the  retail  sale  price  of  books  is 
fixed  by  the  publisher  or  importer 
and  is  imposed  on  all  retailers, 
provided  that  the  law  complies 


with  other  specific  provisions 
contained  in  the  Treaty,  notably 
those  concerning  the  free 
movement  of  goods" . 

The  NPA  points  out  that  RPM 
is,  in  practice,  operated 
throughout  virtually  the  whole  of 
the  EEC  on  proprietary 
medicines.  It  is  enforced  in  the 
UK  by  virtue  of  a  decision  of  the 
Restrictive  Practices  Court  which 
has  never  been  seriously 
challenged. 

RPM  operates  in  Britain  on 
books,  again  under  a  decision  of 
the  Court,  but  has  been 
substantially  undermined  by  the 
policies  of  book  clubs,  many  of 
which  are  operated  by  major 
publishers  and  book  retailers. 
Needle  exchange  schemes.  The 
Government  had  issued  a  circular 
to,  among  others,  Family 
Practitioner  Committees 
(HC(88)53),  giving  advice  about 
the  steps  which  could  be  taken  to 
reduce  the  spread  of  HIV  and 
hepatitis  infection.  It  draws 
attention  to  the  role  being  played 
by  many  pharmacists  in  issuing 
sterile  needles  and  syringes  and, 
in  some  instances,  by  accepting 
used  equipment  in  exchange. 

The  Board  was  wholeheart- 
edly in  favour  of  such  exchange 
schemes,  but  felt  that  many 
pharmacists  would  appreciate 
further  guidance  on  questions  of 
risk  of  infection,  possible  liability, 
the  payment  of  compensation  and 
insurance  for  pharmacists 
operating  such  schemes. 

The  matter  is  under  active 
consideration  by  the  Royal 
Pharmaceutical  Society  and  the 
Board  agreed  that  expert  legal 
advice  should  be  taken  on  the 
various  questions.  The  Board  will 
liaise  with  the  Society  so  that  co- 
ordinated advice  can  be  given  to 
community  pharmacists. 
NHS  contract  -  FPC  error  The  Board 
of  the  Chemists'  Defence 
Association  has  agreed  to 
underwrite  the  legal  costs  of  a 
member  involved  in  High  Court 
action  between  an  FPC  and  a  non- 
member  pharmacy  contractor. 

The  FPC  had  awarded  a 
dispensing  contract  to  the 
proprietor  of  a  pharmacy  business 
whose  application  it  had  not 
received  until  after  the  new 
contract  deadline.  The  FPC  had 
subsequently  taken  legal  advice 
and  changed  its  mind  and  the  non- 
member  proprietor  was  seeking 
High  Court  approval  for  the  grant 
of  the  contract. 

As  the  disputed  contract 


relates  to  a  pharmacy  within  a  few 
doors  of  that  of  the  member,  the 
Board  agreed  the  member  should 
have  the  fullest  possible  support  in 
opposing  the  High  Court 
application. 

Advertising  NPA  director  Tim  Astill 
reported  that  the  agency  had 
prepared  final  drafts  of  the  1989 
magazine  and  newspaper 
advertisements  which  would  be 
market  researched  on  2,000 
consumers  in  the  next  two  weeks. 
The  results  of  the  research  will  be 
considered  by  the  advertising 
campaign  sub-committee  in  mid- 
November  before  the  final  format 
of  the  1989  campaign  is  disclosed 
to  the  membership. 
Child  resistant  closures  Several 
members  have  contacted  the 
NPA  to  ask  whether  they  should 
take  steps  to  protect  themselves 
from  claims  after  January  1  in  the 
event  of  an  allegation  that  unit 
dose  products  had  not  been 
supplied  in  containers  with  child 
resistant  closures. 

Several  suggestions  were 
considered,  including  a  proposal 
that  pharmacists  endorse 
prescriptions  where  a  specific 
request  for  a  non-CRC  had  been 
received,  or  that  the  NPA  provide 
a  "non-CRC"  rubber  stamp.  A 
further  suggestion  was  that, 
where  the  patient  requested  a 
non-CRC  closure,  the  pharmacist 
should  supply  the  container  with  a 
CRC  but  should  also  supply  a 
more  traditional  cap,  perhaps 
taped  to  the  container.  Thus  would 
enable  the  pharmacist  to  say  with 
justification  that  he  invariably 
supplied  a  CRC  and  that  it  was  up 
to  the  patient,  or  the  patient's 
representative,  to  decide  whether 
or  not  it  should  be  substituted  for 
an  ordinary  closure. 


The  Board  agreed  to  discuss 
the  various  suggestions  with 
PSNC  who  are  also  considering 
the  matter  from  the  point  of  view 
of  NHS  Terms  of  Service . 
Wholesaler  confidentiality  A  Board 
member  said  that  a  representative 
had  visited  him  carrying  a 
computer  print-out,  obtained  from 
a  local  wholesaler,  of  all  the  local 
pharmacists  who  stocked  his 
company's  product. 

It  was  suggested  that  such 
action  was  a  clear  breach  of 
commercial  confidentiality,  but 
other  Board  members  felt  that 
there  could  be  no  criticism  of  a 
wholesaler  who  merely  supplied  a 
manufacturer  with  distribution 
figures  relating  to  that 
manufacturer's  products. 

The  Board  generally  agreed 
that  it  would  be  wrong  for  a 
wholesaler  to  supply  information 
about  the  distribution  of 
competitors'  products. 

Before  deciding  what,  if  any, 
action  should  be  taken,  the  Board 
agreed  that  more  information 
should  be  obtained  about  the 
precise  circumstances  in  which 
wholesalers  are  prepared  to 
divulge  information  and  in  what 
form. 

Format  of  form  FP10  The  Society  of 
Family  Practitioner  Committees 
proposing  a  number  of  changes, 
including  whether  the  form  should 
be  lengthened  so  that  multiple 
prescriptions  would  not  be 
congested. 

The  Board  agreed  that  an 
extension  of  the  form  was  not  the 
most  appropriate  answer  to  the 
problem;  rather,  doctors  should 
be  exhorted  to  abide  by  the 
generally  accepted  convention 
that  no  more  than  two  items  be 
written  on  each  form. 


New  training  packages 
under  development 


Twenty  pharmacists  in  North 
Yorkshire  are  testing  a 
correspondence  course  on 
communication  entitled  "Helping 
you  to  help  others". 

Developed  by  the  College  of 
Ripon  &  York  St  John  in 
conjunction  with  the  National 
Pharmaceutical  Association,  the 
course  comprises  four  units  to  be 
studied  at  home  with  cassette  and 
video  back  up  and  a  two  day  week 
end  study  period. 


If  successful  the  course  will  be 
made  more  widely  available  in  the 
New  Year,  says  NPA  training 
officer  Ailsa  Benson. 
■  The  NPA  is  developing  a 
correspondence  course  for 
assistants  on  fragrances.  It  is 
intended  that  the  course  will  be 
"sensory  orientated",  including 
samples  of  the  smells  which  make 
up  a  perfume,  to  enable  assistants 
to  talk  knowledgeably  about  the 
various  "notes". 
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PSNC  dinner 
down  the 
chute 

The  Pharmaceutical  Services 
Negotiating  Committee  has 
cancelled  its  annual  dinner,  and 
the  seminar  which  was  planned  to 
precede  it,  on  November  7. 

"As  a  result  of  a  three  line 
running  whip  for  the  Labour  Party 
and  a  two  line  whip  for  the 
Conservatives,  it  became  clear 
that  no  members  of  Parliament 
would  be  able  to  attend,"  said 
chairman  Mr  David  Sharpe. 

There  is  to  be  an  adjournment 
debate  in  which  Mrs  Currie,  who 
was  to  be  guest  of  honour,  is 
replying  on  behalf  of  the 
Government,  so  she  also  would  be 
unable  to  attend.  "Under  these 
circumstances  I  have  had  no 
choice  but  to  postpone  the  dinner. 
I  regret  the  inconvenience  caused 
to  everyone  concerned, ' '  said  Mr 
Sharpe. 

The  event  is  likely  to  be 
rescheduled  for  the  New  Year. 


Maxepa 
useful,  but... 

Maxepa  is  as  effective  as  a  diet 
high  in  fish,  in  reducing  plasma 
triglycerides,  but  there  is  no 
convincing  evidence  that  the  drug 
has  any  clinical  benefit,  says  the 
Drug  &  Therapeutics  Bulletin. 

Some  studies  indicate  that 
eating  lots  of  fish  reduces  the 
death  rate  from  ischaemic  heart 
disease.  In  one  trial,  deoths  from 
IHD  were  halved  among  those 
who  ate  30g  of  fish  a  day 
(equivalent  to  eating  fish  twice  a 
week),  the  Bulletin  says. 

Maxepa  is  promoted  for  the 
reduction  of  triglyceride  levels  in 
patients  with  severe 
hypertriglyceridaemia,  after  diet 
alone  has  proved  inadequate. 

According  to  the  Bulletin,  cod 
liver  oil  is  a  fraction  of  the  cost, 
with  lOg  Maxepa  daily  costing 
£120  and  cod  liver  oil  £14  for  three 
months  treatment. 

And,  while  higher  than 
recommended  doses  of  Maxepa 
lower  serum  cholesterol,  smaller 
doses  may  bring  about  changes  in 
lipoproteins  that  may  be  harmful. 

No  published  long-term  study 
has  assessed  the  effects  of 
Maxepa  on  the  incidence  of  IHD , 
but  the  drug  has  been  shown  to 
have  some  effect  on  artery 
disease.  The  Bulletin,  concludes 
Maxepa  could  be  useful  in  patients 
with  high  triglyceride  levels,  but 
cod  liver  oil  is  just  as  effective. 


TOPICAL  R 


A  flea  in  the 
ear! 


Sunday  morning.  I  open  my 
eyes  slowly.  Through  the 
window  I  see  a  blue  arctic 
sky  and  brittle  sunshine 
patterning  the  translucent 
autumn  leaves  on  next 
door's  beech  tree.  The  cats 
lie  luxuriously  on  the  bed 
purring  contentedly  as  fond 
hands  stroke  soft  fur.  A 
good  life.  Next  time  round 
I'm  going  to  be  a  cat.  But 
cats  without  adequate 
protection  get  fleas,  so 
maybe  what  seems  idyllic 
ain't  necessarily  so. 
Certainly  as  pharmacists  we  have  our 
fleas. 

Like  Elida  Gibbs  who  have  sent  out 
some  letters  to  old  customers  telling  them 
that,  in  their  opinion,  they  would  not  be 
able  to  meet  new  order  requirements  and 
the  account  was  closed!  The  apparent 
arbitrariness  of  decisions  like  this  is  most 
unsatisfactory.  Worse  still,  unless  current 
customers  make  30  case  orders  every 
time,  the  all  mighty,  all  powerful  computer 
will  cancel  it!  What  sort  of  sense  is  this? 
Surely  it  is  the  total  year's  business  that 
matters,  for  in  quite  substantial 
businesses  it  is  not  uncommon  to  find 
order  volume  .varies  month  to  month,  with 
re-orders  reflecting  this. 

Another  flea,  which  I  am  sure  bites  the 
mind  of  every  conscientious  pharmacist, 
is  whether  different  makes  of  generics  are 
equally  effective.  We  had  a  document 
through  the  post  recently  which,  since  it 
carried  only  one  manufacturer's 
advertisement,  was  presumably  financed 
by  that  company  (Geigy).  It  made  this 
point.  The  original  protected  products  set 
the  benchmark  by  which  all  others  should 
be  measured.  The  pamphlet  asks  —  can 
we  as  community  pharmacists  properly 
assess  whether  generic  substitutes  can  be 
guaranteed  to  perform  identically?  As  we 
have  no  facilities  for  this  research,  we  are 
unable  to  give  a  definitive  answer.  All  we 
can  do  is  supply  drugs  from  sources  we 


believe  we  can  trust. 

It  is  unfair  to  lay 
responsibility  on  us  for 
quality  control  when  it  is 
Government  policy  which 
forces  us  to  move  from 
standard  products  to 
others.  We  know  there  may 
be  differences  and,  as  a 
profession,  have  already 
made  our  concern  known  to 
Government. 

If  manufacturers  are 
asking  for  our  help,  they 
should  ask  for  it  directly  or 
direct  their  effort  to  those 
who  control  policy,  not  we 
who  have  no  choice  but  to 
implement  it. 

Well  I  enjoyed  that 
scratch  thoroughly  —  I 
hope  the  fleas  didn't! 


Ballot 


Suggestion  for  the  proposition  to  be  put  by 

our  friend  Mr  Davies   "The 

membership  of  the  Royal  Pharmaceutical 
Society  would  like  to  see  a  relaxation  of 
supervision  which  would  allow  dispensed 
medicines  to  be  given  out  to  patients  in  the 
absence  of  a  pharmacist,  subject  to  those 
medicines  having  been  checked  by  a 
pharmacist  and  sealed  in  a  container  with 
any  patient  notes  or  necessary 
information.  (Thus  allowing  medicines 
dispensed  before  lunch  to  be  given  out  if 
the  retail  side  of  the  pharmacy  remains 
open.) 

'  'The  presence  of  a  pharmacist  should 
remain  an  obligation  during  the  contracted 
hours  of  business  in  order  to  fulfil  properly 
the  wider  role  of  community  service  we 
have  been  trained  for,  and  which  the  public 
have  a  right  to  expect  in  a  pharmacy  during 
its  hours  of  service."  The  elaborate 
schedules  of  work,  responsibilities  and 
staff  training  proposed  by  Society  sound 
great  —  as  guidelines  —  but  must  follow  a 
substantial  financial  input  from 
somewhere. 

A  doubling  of  Joint  Industrial  Council 
rates  would  do  wonders  for  recruitment 
—  and  make  my  quite  reasonable  business 
less  than  economic. 
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The  refurbished  headquarters  of 
the  Pharmaceutical  Society  of 
Northern  Ireland  were  officially 
re-opened  last  week  by  Northern 
Ireland  Health  Minister,  Mr 
Richard  Needham. 

Mr  Needham  praised  the  work 
of  the  Society  and  drew  particular 


attention  to  its  valuable 
contribution  over  the  years  in 
developing  the  high  standards  of 
professionalism  in  pharmacy 
practice  in  Northern  Ireland. 

'  'This  building  has  fofover  50 
years  been  home  to  a  Society 
whose  guiding  principle  has 


always  been  the  pursuit  of 
professional  excellence  and  who 
have  used  the  wisdom 
accumulated  over  the  years  to 
meet  the  many  challenges  with 
which  the  profession  has  been 
confronted,"  he  said.  He  passed 
on  his  best  wishes  to  the  members 
of  the  Society  and  hoped  that  the 
refurbished  headquarters  would 
long  continue  to  act  as  a  focus  for 
their  professional  identity. 

PSNI  president  Mr  W.T. 
Hunter  welcomed  guests  who 
included  Marion  Rawlings,  vice- 
president  of  the  Royal 
Pharmaceutical  Society  of  Great 
Britain,  Mr  Dennis  Hickey, 
president  of  the  Pharmaceutical 
Society  of  Ireland  and  its 
secretary  and  registrar  Joe  Cahill. 

The  Society's  headquarters, 
originally  opened  in  October  1933 
by  the  then  Minister  of  Home 
Affairs,  Sir  Dawson  Bates,  have 


been  renovated  at  a  cost  of 
£80,000.  Located  at  73  University 
Street,  Belfast,  the  building  also 
houses  offices  of  the  Ulster 
Chemists  Association  and  one  for 
the  secretary  of  the 
Pharmaceutical  Contractors 
Committee. 

Part  of  the  cost  of  the  works 
was  covered  by  an  urban 
development  grant  for  the 
exterior  of  the  building  while 
wholesalers  Sangers  (NI)  pic, 
bore  the  cost  of  the  redecoration 
and  Belmont  Photographic 
Services  Ltd  supplied  the  carpet 
for  the  entrance  hall  and  stairs. 
Other  sponsors  include  Northern 
Pharmacies  Ltd,  the 
Pharmaceutical  Contractors 
Committee,  Wellcome  (Ireland) 
Ltd,  Dunluce  Pharmacy  Ltd, 
Sterling  Winthrop,  Parke  Davis, 
Warner  Lambert  Healthcare,  and 
Vestric  Ltd. 


The  exterior  of  the  Pharmaceutical  Society  of  Northern  Ireland 's  House 
in  Belfast  has  been  renovated  through  an  urban  development  grant. 
The  building  is  in  the  U  niversity  district  of  the  City 


Northern  Ireland  Health  Minister  Richard  Needham  unveils  a  plaque 
commemorating  the  refurbishment  of  the  Society 's  House,  watched  by 
PSNI  president  Mr  W.  T.  Hunter 
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The  office  of  the  Ulster  Chemists  Association  has  been  located  in  the 
Society 's  House  since  1963 


The  main  offices  of  the  Pharmaceutical  Society  are  on  the  ground  floor 
of  the  building 


The  200  seat  lecture  hall,  with  an  adjacent  kitchen ,  was  establish  in  the 
garden  of  the  Society 's  House  in  1963.  The  Society 's  coat  of  arms  on  the 
back  wall  (seen  opposite)  was  donated  by  Merrell  Dow  to  commemorate 
PSNI's  60th  anniversary 


This  committee  room  on  the  first  floor  is  dedicated  to  MrH.  W.  Gamble, 
OBE,  a  former  president  of  the  Society  who  took  a  leading  pari  in 
negotiations  prior  to  the  introduction  of  the  Health  Services  Act 
(Northern  Ireland)  1948.  He  was  present  at  last  week 's  ceremony 
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Dental  and 
eye  charges 


NEWS  EXTRA 


Appeal  Court  revokes 
Genentech  tPA  patent 


The  Court  of  Appeal  on  Monday 
removed  the  monopoly  enjoyed 
by  Genentech,  the  San  Francisco- 
based  bio-technology  company, 
on  tissue  plasminogen  activator 
(tPA),  a  revolutionary  blood  clot 
dissolving  drug  used  in  the 
treatment  of  stroke. 

In  the  first  appeal  on  a  patent 
case  involving  the  field  of  genetic 
engineering,  three  judges  agreed 
to  revoke  Genentech's  patent 
granted  in  1986.  They  upheld  a 
High  Court  ruling  last  year  that  the 
company's  claims  for  the  drug 
were  too  wide.  Genentech 
claimed  that  the  work  the 
company  had  done  to  develop  the 
drug  using  recombinant  DNA 
technology  was  a 

"breakthrough". 

The  ruling  means  that  The 
Wellcome  Foundation,  the 
company  which  Genentech 
originally  took  to  court  over 
alleged  infringement  of  the  patent, 
are  now  free  to  carry  on  their  own 
research  into  their  version  of  the 
product. 

The  compound  is  found 
naturally  in  the  human  body  in 
very  low  concentrations.  At  the 
time  of  the  patent  in  1986,  other 
plasminogen  activators  were 

Which? on 
antibiotics 

The  latest  Which?  magazine 
warns  patients  not  to  expect 
antibiotics  for  every  infection. 

Although  antibiotics  have 
radically  improved  medical 
treatment,  says  Which?,  there  is 
growing  evidence  that  they  are 
overprescribed,  leading  to  the 
growth  of  resistant  strains  of 
bacteria.  Continued  over-use 
means  that  the  problem  of 
resistant  bacteria  is  likely  to  get 
worse. 

One  study  in  a  Bristol  hospital 
concluded  that  a  quarter  of 
antibiotic  prescriptions  in  1979 
and  over  one  third  in  1980  were 
unnecessary.  Studies  in  Scotland 
show  that  about  four  out  of  five 
patients  with  sore  throats  receive 
antibiotics  although  most  of  these 
infections  are  caused  by  viruses. 

The  report  warns  patients  to 
ask  their  doctor  or  pharmacist 
about  potential  side-effects  and  to 
tell  the  doctor  if  an  allergy  is 
suspected.  It  also  advises 
completion  of  a  course  of 
treatment  and  not  to  use 
antibiotics  left  over  from  a 
previous  illness. 


commercially  available  for 
treatment  of  acute  thrombosis, 
but  had  recognised  serious 
disadvantages. 

Genentech  had  claimed  during 
the  court  hearing  that  they  were 
entitled  to  a  patent  because  they 
had  made  a  discovery  —  the  DNA 
sequence  which  encoded  tPA  — 
which  could  never  have  been 
made  by  people  ordinarily  skilled 
in  the  art.  But  Wellcome  argued 
that  several  teams  of  scientists 
were  working  along  similar  lines 
during  the  '70s  and  early  '80s  and 
if  Genentech  had  not  won  the 
race,  someone  else  would  have 
got  there  before  long. 

Dismissing  Genentech's 
appeal,  Lord  Justice  Mustill  said  in 
his  judgment:  "It  may  well  be  said 
that  the  work  done  by  Genetech 
seems  worthy  of  a  reward  greater 
than  a  few  months'  start  on  a  road 
to  a  marketable  product. ' '  But,  he 
went  on,  the  monopoly  claim 
granted  to  Genentech  "far 
outstrips  any  legitimate  reward 
for  their  success  in  winning  the 
race".  The  Patents  Act  1977 
grants  patents  for  inventions 
which  are  new  and  which  involve 
an  inventive  step.  And  two  of  the 
three  judges  ruled  that  the  drug 


Beecham  Pharmaceuticals  have 
applied  for  a  product  licence  for 
anistreplase,  a  thrombolytic  used 
to  treat  myocardial  infarction. 

The  drug  can  be  administered 
as  a  single  intravenous  injection, 
giving  it  advantages  over  other 
thrombolytics  which  must  be  used 
as  a  slow  intravenous  infusion. 
This  would  make  it  convenient  for 
GPs  to  administer,  although  it  will 
be  launched  initially  through 
hospitals. 

Anistreplase  or  anisoylated 
plasminogen  streptokinase 
activator  complex  (APSAC)  is 
involved  in  the  breakdown  of 
plasminogen  to  plasmin  which 
binds  to  and  digests  fibrin,  thereby 
dissolving  blood  clots.  Unlike 
streptokinase,  which  is  inactive 
until  it  combines  with  plasminogen 
in  the  bloodstream,  anistreplase 
becomes  active  immediately  on 
injection  and  lasts  for  several 
hours,  binding  continuously  to  the 
dissolving  thrombus. 

In  a  UK  multicentre  study  (the 
AIMS  trial)  anistreplase  followed 


should  never  have  been  patented 
because  it  did  not  include  an 
inventive  step. 

In  the  words  of  Lord  Justice 
Dillon:  "All  the  steps  taken  by 
Genentech  in  finding  out  the 
composition  of  the  sequences  and 
applying  that  knowledge  to 
produce  human  tPA,  as  defined  in 
the  specification,  by  recombinant 
DNA  technology,  were 
applications  of  known  technology 
and  no  step  was  by  itself 
inventive . ' '  The  judge  said  it  was 
obvious  to  someone  skilled  in  the 
art  to  set  out  to  produce  human 
tPA  by  recombinant  DNA 
technology  —  at  least  four  teams 
did  just  that  at  about  the  same 
time. 

He  rejected  Genentech's 
argument  that  even  if  some  such 
skilled  person  had  thought  of  the 
link  he  would  not  have  made  the 
discovery.  It  took  them  16  months 
during  1981  and  1982  to  make. 

Afterwards  a  Wellcome 
Foundation  spokesman  said: 
"This  vindicates  our  view  that 
Genentech  are  not  entitled  to  a 
patent  and  we  can  now  continue 
with  our  research  with  new 
confidence  into  our  version  of  the 
product." 


by  heparin  and  warfarin  reduced 
mortality  at  30  days  after  infarct 
by  47  per  cent  compared  with 
placebo,  heparin  and  warfarin. 
The  benefit  was  seen  a  year  later, 
and  adverse  events  were  few. 
Treatment  was  started  within  six 
hours  of  infarct.  A  study  currently 
underway  will  determine  whether 
infarct  patients  will  benefit  from 
thrombolytic  treatment  before 
admission  to  hospital. 

There  is  evidence  that, 
following  an  infarct,  the  sooner 
thrombolytics  are  started  the 
better  are  the  chances  of  survival 
and  the  less  the  damage  to  the 
myocardium.  A  consultant 
cardiologist,  Dr  K.  Fox, 
University  College  Hospital, 
Cardiff,  said  last  week  that  the 
longest  delays  often  resulted  from 
patients  not  realising  their 
symptoms  were  those  of  a  heart 
attack  and  not  wishing  to  bother 
their  GPs .  He  thought  patients  at 
risk  should  be  educated  to  seek 
medical  advice  or  telephone  for  an 
ambulance  earlier. 


go  through 

The  Government  survived  the 
biggest  Tory  backbench  revolt 
since  the  last  general  election  in 
the  Commons  on  Wednesday  to 
secure  a  majority  of  eight  for  the 
introduction  of  charges  for  eye 
tests  which  are  expected  to  range 
between  £10  to  £15. 

Provisions  authorising  the 
charges  —  which  were  deleted 
from  the  Health  and  Medicines  Bill 
by  the  House  of  Lords  in  July  — 
were  approved  by  296  to  288. 

Jerry  Hayes,  one  of  the  38 
Tories  who  voted  against  the 
Government,  claimed  that  the 
slashing  reduction  in  the  size  of  its 
normal  majority  of  nearly  100 
would  justify  peers  in  holding  to 
their  earlier  decision  to  oppose  the 
charges  for  eye  tests  when  the  Bill 
returned  to  the  Lords. 

The  Government  secured  a 
majority  of  16  in  overcoming  a 
revolt  by  30  Tory  back  benchers 
who  voted  against  the  introduction 
of  charges  for  dental 
examinations. 

During  the  debate  the  Tory 
rebels  joined  with  the  opposition 
MPs  in  warning  that  once  the 
principle  of  charging  for  eye  and 
dental  checks  was  approved  the 
Government  would  apply  the 
policy  already  in  operation  in 
respect  of  prescription  charges 
and  insist  on  annual  increases  in 
excess  of  the  rate  of  inflation. 

Pregnancy 
test  warning 

Don't  ignore  a  false  positive 
pregnancy  test,  warns  last  week's 
British  Medical  Journal.  The 
woman  may  have  a  trophoblastic 
tumour,  write  doctors  from  the 
department  of  medical  oncology, 
Charing  Cross  Hospital. 

They  describe  two  women 
who  were  not  pregnant  but  had 
obtained  positive  results  from 
home  pregnancy  tests  because 
the  presence  of  choriocarcinoma 
had  resulted  in  raised  human 
chorionic  gonadotrophin  levels. 
The  doctors  recommend  that  all 
women  with  a  pregnancy  test  that 
appears  to  be  falsely  positive 
should  have  their  serum  hCG 
levels  measured. 

Patients  with  choriocarcinoma 
may  have  relatively  low  hCG 
levels  for  months  or  years  before 
the  disease  enters  a  rapid  growth 
phase,  and  tests  with  a  sensitivity 
of  500iu/litre  may  be  negative,  say 
the  doctors. 


Beecham  apply  for 
thrombolytic  PL 
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NEW  FROM 


World  Class 


'Zestril'  is  a  new,  effective  ACE 
inhibitor  from  ICI.  It  is  given  once 
daily,  which  encourages  good  patient 
compliance.  The  starting  dose  in 
hypertension  is  2.5mg  once  daily,  and 
the  usual  maintenance  dose  is  10-20mg 
once  daily. 

'Zestril'  has  been  shown  to  be  a 
well    tolerated  antihypertensive 
therapy,   allowing  patients  to  enjoy 
their  zest  for  life. 

'Zestril'  is  also  an  effective  once 
daily  treatment  for  congestive  heart 
failure. 

'Zestril'  is  available  as  2.5,  5, 
10  and  20mg  tablets,  presented  in 
tubs  of  60  tablets  and  in  calendar 
packs  containing  2  strips  of  14  tablets. 


Hotline 


0  8  0  0   2  0  0  111 

FOR    CUSTOMER  SERVICES 


0800    200  123 

I  O  R    M  [  D  I  C  A  L    IN  I  ORMATION 


!« si  nop  i!  sif  ICI 


Once  daily  antihypertensive  therapy  which  helps  retain  that  zest  for  life. 

Further  information  is  available  from:-  ICI  Pharmaceuticals  (UK).  South  hank,  Alder  lev  Park,  Macclesfield,  Cheshire  SK10  4TF 


RPONTS 


Neutrogena 
campaign  for 
Winter  hands 

Neutrogena  are  launching  a 
Winter  Press  campaign  for  their 
Formula  hand  cream  and  will 
invite  consumers  to  send  for  a 
sample  to  try  it  for  themselves. 

Adverts  will  appear  in 
publications  such  as  The  Sun. 
Sunday  Express  Magazine, 
Woman,  Woman's  Own,  Prima, 
You  and  Essentials.  And 
Neutrogena  also  plan  to  issue  a 
series  of  "Frost  Alert" 
advertisements  if  temperatures 
drop  severely,  putting  across  the 
message  that  cold  weather 
damages  hands  badly. 

Neutrogena  have  aJso  planned 
a  series  of  promotions  through 
independent  chemists  and  Boots. 
In  a  Boots  only  promotion, 
consumers  will  receive  a  pack  of 
ten  emery  boards  in  November, 
and  in  January  1989  a  free  purse- 
size  tube  will  be  included  with 
every  product. 

From  independent  chemists 
and  department  stores  consumers 
will  receive  a  sapphire  nail  file  with 
every  50g  size  of  Norwegian 
Formula  hand  cream  purchased  in 
1989,  and  a  15g  trial  size  will  be 
available  throughout  the  Winter 
months,  priced  at  £0.75.  All 
promotional  activities  will  continue 
while  stocks  last.  Neutrogena 
(UK)  Ltd.  Tel:  01  821  1984. 

About  face! 

Maybelline  have  introduced  two 
compact  palettes.  About  Face 
(£5.99)  contains  20  colours  for 
eyes,  cheeks  and  lips  with  a 
double-ended  sponge-tip 
applicator  and  blusher  brush.  All 
pressed  powders  are  smooth  for 
colour  packed  applications,  while 
the  lipstick  formula  is  moisture 
rich  and  glossy,  say  Maybelline. 

Shadow  Art  (£2.99)  is  a  choice 
of  two  handy-sized  compacts  each 
containing  10  eye  shadows  plus  a 
double-ended  applicator  wand. 
The  palettes  come  either  as 
shades  of  blue  or  brown.  Rimmel 
International  Ltd.  Tel:  01  637 
1621. 


Nivea  go  for  regime 
skincare  in  1989 


Smith  &  Nephew  Consumer 
Products  are  launching  their  Nivea 
brand  into  the  regime  skincare 
market  from  January  with  a  four 
product  Facials  range. 

Nivea  Facials  cleanser  (200ml 
£2.25)  is  a  light,  non-greasy  pH- 
balanced  lotion.  It  contains 
allantoin  plant  extract,  has  been 
formulated  with  minimum 
preservative  levels,  and  can  be 
used  both  as  a  general  facial 
cleanser  and  as  an  eye  make-up 
remover,  say  S&N. 

Nivea  Facials  toner  (200ml 
£2.25)  is  a  mild,  pH-balanced 
formulation,  containing  witch 
hazel  and  allantoin  with  a  low- 
alcohol  content  to  tone  the  skin 
without  drying  it.  While  Nivea 
Facials  moisturiser  (150ml,  £2.25) 
is  a  light  oil-based  formulation  with 
glycerine,  allantoin  and  bisabolol, 
a  derivative  of  camomile  with 
moisturising  ingredients. 

Nivea  Facials  washcream 
(£1.54)  is  soap  free  and  provides 
a  gentle  foaming  lather  that  rinses 
off  easily,  say  S&N. 

The  facials  range  has  been 


formulated  to  suit  a  range  of  skin 
types  from  very  dry  to  oily,  and 
comes  in  pastel  packaging  - 
cream  for  the  cleanser,  pale  blue 
for  the  moisturiser  and  white  for 
the  washcream. 

The  launch  will  be  supported 
by  a  £1 .6m  Press  campaign  with 
two  million  sachets  of  facial 
cleanser  and  moisturiser  being 
circulated. 

There  will  also  be  a  consumer 
trial  programme  featuring  trial 
size  packs  of  the  cleanser,  toner 
and  moisturiser  (£0.39)  and  a  trial 
size  tube  of  the  washcream,  as 
well  as  20p  off  next  purchase 
coupons  for  full  size  purchases. 

Smith  &  Nephew  say  that  in 
1989  the  total  skincare  market  will 
be  worth  £318m,  with  regime 
products  growing  by  1 1 .2  per  cent 
at  £21 7m.  This  will  mean  that  they 
take  a  68.1  per  cent  share  of  the 
market,  which  will  be  broken 
down  into  50.9  per  cent 
consultancy  brands  and  a  38.4  per 
cent  mass  brands.  Smith  and 
Nephew  Consumer  Products  Ltd. 
Tel:  021  3274750. 


Ready  for  a 
party? 

Rimmel  are  introducing  a  range  of 
matching  cosmetics  for  the  party 
goer.  The  Shadow  Box  contains 
ten  pearlised  eye-shadows, 
complete  with  a  double-ended 
applicator.  At  £2.49  it  comes  in 
two  selections  —  Royal  with 
classic  blues  and  Chocolate  Box, 
with  brown  shades.  Each  comes 
with  mirrored  lid  in  its  own  gift 
box. 

To  complement  these  are  lip 
shines,  four  lip  sticks  in  gloss  and 
pearl  (£0.99)  and  nail  shine  in  four 
colours  (£0.79).  Four  mascara 
colours  that  promise  no  running  or 
smudging  come  at  £1.15.  The 
party  collection  is  finished  off  with 
a  choice  of  two  shades  of  duo  eye- 
pencil  (£0.99)  and  a  soft  kohl 
pencil  in  black  or  blue  (£0.99). 

Finally,  Rimmel  are  separately 
launching  the  Colour  Calculator,  a 
credit  card-sized  glossy  black 
compact  containing  four  pearl  eye 
shadows,  and  a  sponge-tip 
applicator  (£1.99).  Rimmel 
International  Ltd.  Tel:  01-637 
1621. 
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Fire  Crackers 

Four  Fire  Crackers  Trios  (£1 .99) 
are  the  newest  additions  to 
Rimmel's  Ultra  Colour  range.  A 
circular  black  compact  carries 
three  eye  shadows  arranged  in  the 
"bracket"  shape  of  the  Ultra 
Colour  logo.  They  are  designed  to 
make  blending  easy,  says  the 
company. 

The  four  trios  are  "In  the 
country"  (bronze,  coral  and 
ivory);  "In  the  pink"  (opals  and 
silver);  "In  deep  water"  (blues 
and  greens);  and  "In  the  air" 
(pinks  and  light  blues).  Rimmel 
International  Ltd.  Tel:  01-637 
1621. 
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AFRIE 
IN  DEED 

IS  A  FRIEND 
INDEED 


Vrestric  has  been  serving  the  Pharmacist 
for  over  20  years  with  solid,  reliable 
support.  We  understand 
that  when  you  place  Hji 
your  business  with  us       aot^Wfti  li 
we  hold  your  reputation      .  -osis**  , 
in  our  hands. 

That's  a  responsi- 
bility we  don't  take 
lightly  and  to  fulfil  it  we 
have  applied  both  minds 
and  money  to  providing 
the  retail  pharmacist 
with  the  most  advanced 
systems  available. 

Through  Vantage, 
for  instance,  we  will  offer  brand  promotion, 
merchandising  assistance,  staff  training, 


own  label  goods,  management  advice  and 
information  and  even  overalls  for  your  staff. 

In  the  end,  of  course, 
what  really  matters  is 
the  people  behind 
those  services. 

We  believe  that  the 
quality  of  our  service  is 
second  to  none  because 


mr^M  *     tne  people  who  run  it 


are  secon 


d  to 


none. 


Call  your  local  Vestric 
manager  now  and  we'll 
prove  it  to  you. 


Vestric 


VESTRIC     LIMITED-WEST  LANE 
RUNCORN  -  CHESHIRE  -  WA7     2  P  E 
advertising,  shop  facias,  point  of  sale  material,       TELEPHONE  0928     7  1  7  0  7  0 


WE'RE     ALWAYS     THERE,     WE     ALWAYS  CARE 


COUNTERPOINT 


\ 


Hypo-allergenic  Durex 


Two  new  bars 
from  Sionon 

Bayer  UK  have  added  two  new 
products  to  their  Sionon  Diabetic 
Foods  range  —  currant  topped 
wafer  bar  and  hazelnut  wafer  bar, 
both  covered  with  diabetic  milk 
chocolate  (22g£0.45). 

Bayer  have  also  produced  a 
limited  number  of  Sionon 
Christmas  packs  containing  two 
each  of  the  new  hazelnut  and 
currant  topped  wafer  bars,  a  pack 
of  Sionon  playing  cards  and  a 
couple  of  game  suggestions. 
Further  details  are  available  from 
representatives  or  Baver  (UK) 
Ltd.  Tel:  0635  39000. 


Wyeth  take 
over  Today 
sponge 

Wyeth  have  taken  over 
distribution  of  the  Today 
contraceptive  sponge. 

The  sponge,  which 
complements  Wyeth 's  existing 
oral  contraceptive  range,  is 
available  in  the  familiar  boxes  of 
three  (£2.99).  Wyeth  Laboratories. 
Tel:  062864377. 

Poster  push 
for  Polaroid 
Impulse 

Polaroid's  poster  campaign  for 
their  new  Impulse  camera  will  run 
until  the  end  of  December  on 
selected  sites. 

Nationally,  three  different 
posters  backlit  in  high  street  bus 
stops  situated  close  to  local 
photographic  stores  will  appear 
until  the  beginning  of  December, 
and  the  showcase  for  the  end  of 
the  campaign  will  be  two  96-sheet 
posters  placed  throughout 
December  at  50  supersites  within 
Greater  London.  Some  3,000 
outdoor  sites  are  involved  in  total. 
Polaroid  (UK)  Ltd.  Tel:  07272 
78209. 


LRC  Products  Ltd  are  relaunching 
their  Durex  allergy  brand  for  the 
small  number  of  condom  users 
sensitive  to  rubber  products. 

Durex  Allergy  will  incorporate 
the  latest  latex  formulation 
developed  by  LRC  but  will  retain 
Sensitol  as  its  non-spermicidal 


What  is  claimed  to  be  the  first 
successful  remedy  for  jet  lag  has 
been  launched  in  the  UK. 

Anti-jet-lag  Formula  claims  to 
emulate  the  body '  s  own  chemical 
triggers  to  avoid  the  use  of  drugs 
or  stimulants. 

Its  makers  American 
Biosearch  Inc  of  California  claim 
that  the  body  uses  tryptophan  to 
synthesise  a  neurotransmitter 
that  promotes  drowsiness,  while 
the  brain  message  derived  from 
tyrosine  is  wakefulness.  So 
manipulation  of  these  two  amino 
acids,  aided  by  dietary  measures, 
is  the  aim  of  the  product. 

Packs  contain  six  tablets.  The 
two  oblong  tablets  -  -  each 
containing  500mg  tryptophan, 
50mg  vitamin  C,  and  lOmg  vitamin 
B6  —  are  taken  an  hour  before 
sleep  at  destination.  The  four  oval 
tablets  —  each  containing  500mg 
L-tyrosine,  50mg  vitamin  C  and 
5mg  vitamin  B6  —  are  taken  the 
next  morning,  two  before 
breakfast  and  two  with  lunch. 

It  is  claimed  that  high  protein 
foods  can  stimulate  the  production 
of  "wakefulness  transmitters", 
while  eating  carbohydrates 
elevates  the  body  levels  of 
tryptophan,  promoting  the 
synthesis  of  "sleep" 
transmitters.  So  the  makers 
recommend  that  consumption  of 
alcohol  and  coffee  should  be 
minimised  during  evening  hours  at 


lubricant. 

The  brand  will  be  available  in 
12-packs  only,  and  each  pack  will 
feature  revised  pack  graphics, 
highlighting  the  British  Standards 
Institution  (BSD  kitemark  and 
new  format  Durex  logo.  LRC 
Products  Ltd.  Tel:  01  5272377. 


It  ij  UHfW 


the  destination,  and  the  late  meal 
high  in  carbohydrates  and  low  in 
protein.  A  low  fat,  high  protein 
breakfast  will  continue  to  aid  the 
effect  of  the  Formula. 

Anti-jet-lag  Formula  was 
invented  18  months  ago  by 
pharmacist  Robert  Garrison  Sr,  a 
past  vice-president  of  US  firm 
Rexall  Drug  and  a  vitamin  industry 
consultant.  American  Biosearch 
claim  to  have  shipped  half  a  million 
units  so  far. 

In  the  UK,  the  Formula  is 
available  through  TEP,  a 
Hampshire-based  firm  specialising 
in  innovative  products. 

There  will  be  three  packs  sizes 
—  a  two  day  supply  (£4.95), 
12-days  (£19.95)  and  30-days 
(£34.95).  Distnbutors  TEP  Ltd, 
Rake  Heath.  London  Road. 
Petersfield.  Hants  GU33  7NT. 


Atishoo!  Two 
from  Unichem 

November  sees  the  launch  of  two 
new  own  label  facial  tissues  from 
Unichem.  Priced  at  £0.59  and  in 
boxes  of  150,  soft  white  tissues 
and  multicolour  tissues  join  the 
existing  mansize. 

The  tissues  are  in  pastel  shade 
boxes  outers  of  12.  The  outer 
packaging  is  cardboard  —  a 
feature  which  is  intended  to 
eliminate  the  damage  often 
associated  with  shrinkwrap 
outers,  say  Unichem. 

There  is  an  introductory 
discount  offer  of  15  per  cent  for 
Unichem  members  during 
December  and  November  which 
applies  to  minimum  orders  of  one 
pack  of  each  product.  The  launch 
is  also  being  supported  with  point 
of  sale  material.  Unichem  Ltd. 
Tel:  01-391 2323. 

Avert  wins 
design  awards  j 

Three  items  in  Cannon  babysafe's 
Avent  range   —  the  steam  I 
steriliser,   breast  pump  and 
feeding  system  —  have  won  II 
awards  at  the  annual  "Le  Monde  j| 
de  L' Enfant"  exhibition  in  Paris 
recently. 

The  items  all  received 
"Selectionne  par  espace  baby 
actualities"  awards  for 
outstanding  design  and  innovation 
from  the  judges  panel  for 
journalists  paediatricians  and  1} 
designers. 

Cannon  say  that  more  than  200  j 
exhibitors  from  all  over  Europe  ;5j 
were  invited  to  submit  a  maximum 
of  three  entries  in  the  contest, 
held  as  part  of  the  exhibition's  j| 
tenth  anniversary  celebrations. 
Cannon  Babvsafe  Ltd.  Tel:  0787  1 
280191.  

Champers  on 
Gaviscon 

Reckitt  &  Colman  are  running  a 
free  prize  draw  each  week  of  this 
month  and  December,  with  up  to 
16  champagne  breakfasts  for  two 
to  be  won. 

When  a  company 
representative  calls  he  will  enter 
a  draw  number  on  the  back  of  a 
Gaviscon  display  unit  which 
comes  free  with  orders  of  any  two 
outers  of  the  product.  An  order 
form,  with  the  pharmacist's  draw  j 
number,  address  and  telephone 
number,  is  then  entered  into  that 
week's  draw,  say  Reckitt  &  ! 
Colman.  Tel  0482 26151. 


UK  Jet  Lag  lift-off 
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CASH 
fice:  Bushey  Road,  R 


VURDlNePlACOCK 


AND  CARRY 

jynes  Park.  London  Sf/20  OJJ. 


S  R  P  =  Suggested  Retail  Price 


WHOLESALERS  NOT  SUPPLIED 


BRANCHES- 

ALDERSHOT  CARDIFF  DAGENHAM  EXETER  KEYNSHAM  NORTHAMPTON  PAIGNTON  READING  SWANSEA 

Tel  Aldershot  102521  313058  Tel  Carditl  (02221  757927  Tel  01-59  2  7  839/0  1  593  3501  Tel  Exeler  103921  444220  Tel  Keynsham  (02721  869241  Tel  Northampton  (06041  53012  Tel  Paignton  (08031  529000  Tel  Reading  107341  585739  Tel  Swansea  (0792)  701318 

AVONMOUTH  CHRISTCHURCH  DERBY  GLOUCESTER  LOWESTOFT  NORWICH  PETERBOROUGH  SIDCUP  WATFORD 

Tel  Ayonmouth  102721  825551  Tel  Christchurch  (0202)  48207 1  Tel  Derby  (0332)  833833  Tel  Gloocester  104521  614222  Tel  Lowestoft  (05021  65168  Tel  Norwich  106031  429029      Tel  Peterborough  (0733)  231941  Tel  01-302  6237  Tel  Wallord  (0923)  243903 

BARNHAM  COLCHESTER  EASTLEIGH  HANWELl  LUTON  NOTTINGHAM  PLYMOUTH  SOUTHENO  WIMBLEDON 

Tel  Yapton  (02431  552628  Tel  Colchester  10206)  549054  Tel  Southampton  10703)  6)0816  Tel  01-579  5297  Tel  Luton  105821  583366  Tel  Nottingham  10602)  869676  Tel  Plymouth  (07521  7081 1 1/2/3  Tel  Southend  (07021  526341  Tel  01  946  0701 

BRIGHTON  COWES  EPPING  IPSWICH  MEDWAY  NUNEATON  PORTSMOUTH  STAINES  WOLVERHAMPTON 

Tel  Brighton  102731  779731/2  Tel  Cowes  (09831  29651 1  Tel  tppmg  (037  882)  412 1  Tel  Ipswich  10473)  59059  Tel  Medway  10634)  68414 1  Tel  Nuneaton  10203)  328133     Tel  Portsmouth  (0705)  67391 1  Tel  Staines  (0784)  52515  Tel  Wolyerhamplon  (0902)  3971 1 1 


COUNTERPOINTS 


Braun  unleash  £6m 
Christmas  boost 


Braun  are  planning  what  they 
claim  is  their  biggest  ever 
advertising  spend  this  Christmas 
with  a  campaign  costing  over  £6 
million. 

Support  for  the  trade  will 
include  five  television  campaigns, 
three  print  spends,  two  radio 
campaigns,  plus  on-pack  gifts, 
money-back  and  money-off 
promotions. 

About  half  Braun's  spend  — 
more  than  £3m  —  will  be  in  men's 
shavers  and  the  brand  leading 
Independent  2000  gas  curler 
range. 

The  £1.7m  television 
campaign  for  men's  shavers  will 
commence  in  November  and  run 
until  early  January.  It  will  be  based 
on  Braun's  System  1-2-3  shaving 
technology  and  will  be  seen  by  85 
per  cent  of  men  at  least  eight 
times,  says  the  company.  Braun 
will  also  be  using  Capital  Radio  to 
give  the  campaign  a  boost  in  the 
London  region  during  November 
and  December. 

In  addition,  Braun  will  be 
offering  a  90-day  money  back 
guarantee  on  all  mains  and 
rechargeable  men's  shavers  and 
the  Exact  beard  trimmer,  a 
promotion  which  will  feature  both 
in  the  advertising  and  at  point  of 
sale. 

Braun's  Independent  2000  gas 
curler  will  benefit  from  a  £lm 
national  television  campaign 
running  from  the  end  of 
November  until  Boxing  Day.  The 
commercial  —  which  ran  earlier 
this  year  —  has  the  copyline  "All 
the  style,  all  the  freedom,  all  the 
time ' ' ,  and  will  be  seen  by  77  per 
cent  of  women  aged  16-34  5.4 
times  says  the  company.  Braun 


are  also  running  the  campaign  in 
the  London  region  on  Capital 
Radio  with  two  40-second 
commercials  with  a  "Guys  and 
Dolls"  theme  which  they  believe 
will  be  heard  by  50  per  cent  of  all 
16-34  year-old  women  at  least  9.5 
times. 

Oral  care  will  go  on  television 
nationally  in  December  with  a 
£500,000  campaign,  featuring  a 
20-second  commercial  and  a 
10-second  cut-down  verison. 
Both  highlight  the  fact  that  a 
rechargeable  toothbrush  brushes 
teeth  "the  way  dentists  advise". 
In  addition,  Braun  is  offering  a 
30-day  money-back  offer  on  its  D3 
and  D3T  toothbrushes. 

Braun's  Reflex  Clock  which 
shuts  up  when  you  wave  at  it ,  will 
make  its  television  debut  in 
December  in  a  £600,000  campaign 
in  all  regions  execpt  STV,  HTV 
and  Border.  The  advert  which 
features  a  black  panther  has  the 
copyline  "Braun  Reflex  control  — 
a  wave  of  the  hand  is  enough ' ' . 

The  recently  launched  Lady 
Style  shavers  will  be  the  subject  of 
a  £500,000  campaign  during 
November,  December  and 
January  in  women's  magazines 
and  Sunday  colour  supplements. 
The  theme  being  used  is  ' ' For  the 
smoothest  touch  known  to  man, 
just  add  Style ' ' .  There  will  also  be 
a  90-money  back  trial  offer  on  all 
mains  and  rechargeable  ladies 
shavers. 

Silencio  hairdrvers  will  also  be 
the  subject  of  a  £500,000 
campaign  running  from  November 
to  January,  with  a  new  colour  ad, 
and  the  copyline:  "Feel  the  power 
of  good  design".  Braun  Electric 
UK.  Tel:  0932785611. 


Peach  of  an  _ 
idea 


Vantage  have  introduced  peach 
coloured  cosmetic  facial  tissues 
into  their  own-label  range. 

The  tissues  (£0.57)  are  a 
practical,  no-nonsense  aid  to 
cleaning,  say  Vantage.  They  are 
packed  in  100s  and  in  outers  of  12. 
VestricLtd.  Tel:  0928  717070. 


Searle's  sweet  offer 


Searle  Consumer  Products  are 
offering  pharmacists  the 
opportunity  to  dine  in  style  with  a 
promotion  on  Canderel. 

Any  order  placed  for  Canderel 
through  any  of  the  major  national 
wholesalers  will  in  return  receive 
either  four  piece  condiment  set  or 
a  full  20  piece  dinner  service.  If  the 
order  is  received  before 
November    18    delivery  is 


guaranteed  in  time  for  Christmas. 

Searle  say  the  promotion  will 
allow  retailers  to  hold  sufficient 
stocks  of  Canderel,  at  a 
discounted  price,  in  time  for  a  £2m 
national  television  advertising 
campaign  which  runs  for  two 
months  from  Boxing  Day.  The 
promotion  ends  on  December  31 . 
Searle  Consumer  Products.  Tel: 
0494  21124. 


Calpol  deals 

Wellcome  are  offering  two  dual 
display  deals  on  Sugar  Free  Calpol 
(last  week,  p751). 

Sugar  Free  Calpol,  in  outers  of 
12  by  140ml,  will  be  charged  as  10 
on  minimum  orders  of  three 
cases,  with  optional  equal 
quantities  of  infant  Suspension 
(140ml)  or  six  plus  (100ml) 
charged  12  as  10. 

Orders  of  a  minimum  of  one 
case  of  the  three  preparations  will 
be  charged  12  as  11.  Wellcome 
Foundation  Ltd.  Tel:  0270 
583151. 


Dimples 

Dimples  cosmetics  range  has 
been  produced  and  tested  without 
cruelty  to  animals.  The  creams 
and  powders  have  been 
microbiologically  tested  and  the 
eyeshadows  and  mascaras  are 
unperfumed,  the  company  says. 


The  range  offers  a  wide 
selection  of  co-ordinating  colours 
for  eyes,  cheeks,  face,  lips  and 
nails.  The  packaging  offers  "value 
for  money"  price  points  are 
£0.69,  £0.99  and  £1 .29.  Dimples, 
60,  Charles  Street,  Manchester  Ml 
7DF.  Tel:  061  2734446. 


Big-spender 

Acqua  di  Selva  and  Pino  Silvestre 
are  featuring  in  what  Wigmore 
Products  describe  as  their  biggest 
Winter  advertising  campaign. 

Adverts  will  appear  in 
November  and  December  there 
will  be  a  magazines  poster 
campaign.  Wigmore  Products. 
Tel:  01-965  1520. 


Disposable  nappy  manufacturers 
Swaddlers  say  that,  like  Blue  Ridge 
Care  {C&D  Babycare  October  15 
pi 7),  they  too  received,  on 
August  1,  a  British  Standards 
Institute  Certificate  of 
Registration  under  BS5750. 


James  Burrough  (EA.D.)  Ltd. 

356  Kennington  Road.  London  SE11 4LD  Tel:  01  582  0232 
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Varta  on  show 


Varta  Batteries  are  introducing  a 
new  hanging  card  for  their  fastest 


selling  alkaline  long  life  and  high 
performance  sizes,  designed  to 
enable  packs  to  be  easily  removed 
by  both  retailer  and  consumer. 

The  new  display  card  is 
available  for  4006,  4014  and  4020 
Black  Range  batteries  and  for 
3006,  3014  and  3020  batteries  in 
the  Silver  Range.  Distributed  by 
Chemist  Brokers,  division  of  Food 
Brokers  Ltd.  Tel:  0705  219900. 


Just  one  touch . . 


BR. 


Pifco  Salton  have  announced  the 
introduction  of  a  Carmen  One 
Touch  home  electrolysis  system. 

Carmen  One  Touch  is  a 
battery  operated  unit  which  works 
by  introducing  a  mild  current  via  a 
precision  stylet  tip  into  the  hair 
follicle.  A  microchip  sounding  a 
gentle  buzzing  tone  and  a  tingling 
sensation  indicate  when  the  hair 
root  has  been  successfully 
located,  say  Pifco  Salton. 

The  flow  of  current  stops  and 
starts  every  five  seconds  until  the 
current  is  withdrawn,  and  the  hair 
should  not  need  to  be  re-treated 


for  more  than  six  weeks,  says  the 
company. 

Carmen  One  Touch  (model  no 
1671)  also  features  a  control  dial  t<  i 
regulate  the  flow  of  current,  and 
comes  with  tweezers  and 
replacement  stylet  tip.  It  uses  one 
Kodak  Xtralife  K9v  battery  which 
is  not  supplied  and  has  a  selling 
price  of  £27.95.  Pifco  Ltd.  Tel: 
061  6815321. 

Booker  are  to  enter  the  mineral 
water  market  with  their  own 
brand  still  and  sparkling  water 
which  they  say  comes  from  an 
exclusive  spring  in  the  Scottish 
lowlands.  One  litre  bottles  of  still 
Lowland  Glen  Mineral  Water  cost 
£2.89  per  case  which  gives  a  16 
per  cent  FOR  from  a  retail  price  of 
£0.33.  The  two  litre  bottle  sells  at 
£0.44,  giving  a  15.2  per  cent 
return  from  a  cash  and  carry  price 
of  £1.95  per  case.  Sparkling 
Lowland  Glen  will  have  a 
suggested  retail  price  of  £0.42  for 
the  one  litre  size  and  £0.59  for  the 
two  litre  bottle.  Booker  Health 
Foods  Ltd.  Tel:  093  23  5421 1 . 


\                   ON  TV  NEXT  WEEK  1 

GTV  Grampian                 U  Ulster 
B  Border                        G  Granada 
C  Central                         A  Anglia 
CTV  Channel  Islands          TSW  South  West 
LWT  London  Weekend        TTV  Thames  Television 
C4  Channel  4                   TV-am  Breakfast 
Television 

STV  Scotland 

(central) 

V  Yorkshire 

HTV  Wales  &  West 

TVS  South 

TT  Tyne  Tees 

Alka  Seltzer: 

All  areas 

Andrex  family  tissues: 

All  areas 

Benylin: 

All  areas 

Braun  Independent  2000  haircurlers: 

All  areas 

Braun  male  shavers  3000  series: 

All  areas 

Colgate  toothpaste: 

All  areas 

Elizabeth  Taylor's  Passion: 

All  areas 

Finesse: 

All  areas 

Haliborange: 

All  areas 

Insignia: 

All  areas 

Lemsip: 

C 

Nicobrevin: 

TV-am 

Senokot: 

All  areas 

Seven  Seas  cod  liver  oil: 

All  areas 

Natural  guidance 


Alberto-Culver  are  featuring  an 
on-pack  pocket  guide  offer  with 
their  Natural  Silk  range  from  the 
beginning  of  this  month. 

In  return  for  three  proofs  of 
purchase  from  any  variant  of 
150ml  Natural  Silk  shampoo  or 
conditioner,  consumers  will  be 


offered  a  free  full  colour,  hardback 
pocket  guide,  worth  £5.95  each. 

The  guides  are  full  of  facts  and 
information  on  popular  interests 
such  as  nutrition,  houseplants, 
antiques,  wine,  gardening  and 
photography ,  say  Alberto-Culver. 
Tel:  025657222. 


The  Ripley  Pharmacy,  Surrey  were  one  of  the  winners  in  a  recent 
Sudocrem  display  competition.  The  winner  of  a  Trust  House  Foiie 
weekend  is  John  Hutson  (right).  With  him  are  Jack  Ellard,  also  of  The 
Ripley  Pharmacy,  and  Gave  Douglas  from  Pharmax  Healthcare,  who 
presented  the  prize.  (And  don  7  ask  what 's  in  the  distillation  flask 
becaue  we  don 't  know  either  —  Editor} 


HIGH  QUALITY  GRADUATED 
COMPRESSION 

HOSIERY  FOR  F.P.IO  PRESCRIPTIONS. 


Sewn  in  labels  showing  washing  instructions,  class  and 
size  make  repeat  prescriptions  easy. 


COMPRESSION  CLASSES  1,  2  and  3  IN  AEE 
SIZES  READILY  AVAILABLE.  OPEN  TOE 
DESIGN  IN  CLASSES  2  AND  3 

through  UNICHEM,  CREDENHILL  and  other  wholesalers. 

ALL  DUOMED  CLASS  2  OPEN  TOE  STOCKINGS 
NOW  AVAILABLE  FROM  LOCAL  UNICHEM 
BRANCHES  (subject  to  Unichem  Medical  Profit  Share). 

Medi  U.K.  Ltd.,  Fields  Yard,  Plough  Lane, 
HEREFORD  HR4  OEL.  Tel:  0432  51682 
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r  BRITAIN'S  NO.  1 
BEST  SELLER  NOW 
COMING  TO  ALL 
SMALL  SCREENS 
NEAR  YOU! 


A  SENSITIVE  STORY 


WITH  MASSIVE  APPEAL 


FOR  1  IN  4  ADULTS! 


STARRING  SENSODYNE 


ORIGINAL  AND  MINT 


AND  FEATURING 


RISING  STAR  SENSODYNE  F 


IN  75ml! 


UNIVERSALLY 


ACCLAIMED  BY  DENTISTS! 


GREAT  PERFORMANCE! 


IN  FAST-MOVING 


45ml  AND  75ml! 


THE  ONE  AND  ONLY 


NAME  TO  STOCK! 


Distributors: 
Stafford-Miller  Ltd  ,  Hatfield,  Herts.  ALIO  ONZ. 


SENSODYNE 

TOOTHPASTE 


SENSODYNE  ORIGINAL  ■  SENSODYNE  MINT  •  SENSODYNE  F 


BRITAIN'S  NO.  1   BRAND  FOR  SENSITIVE  TEETH 


SCRPT 


First  topical 
NSAID  from 
Lederle 

Lederle  have  introduced  Traxam, 
a  gel  formulation  of  the 
nonsteroidal  anti-inflammatory 
drug  felbinac  for  topical  use. 
Felbinac,  the  first  NSAID 
available  in  a  topical  formulation,  is 
the  active  metabolite  of  fenbufen. 

The  company  says  the  gel  is 
rapidly  absorbed  and  penetrates 
deep  into  muscle,  tendons  and 
synovial  membranes.  It  is  cooling 
on  application  and  is  non-staining, 
non-greasy  and  odourless,  say 
Lederle. 

Manufacturer  Lederle 
Laboratories,  Fareham  Road, 
Gosport,  Hampshire,  P013  OAS 
Description  Clear  gel  containing 
30mg  felbinac  per  gm 
Uses  Relief  of  symptoms 
associated  with  soft  tissue  trauma 
such  as  sprains,  strains  and 
contusions 

Dosage  Rub  lightly  into  affected 
area  two  to  four  times  a  day  for  up 
to  14  days.  Total  daily  dose  should 
not  exceed  25g  per  day  regardless 
of  number  of  affected  areas 
Side  effects  Mild  local  erythema, 
dermatitis  and  pruritis  in  less  than 
2  per  cent  of  patients,  with 
spontaneous  recovery  when 
treatment  is  stopped 
Contraindications,  warnings, 
etc.  Hypersensitivity  to 
ingredients  or  to  other  NSAIDs. 
Only  use  on  intact  skin.  Avoid 
contact  with  mucous  membranes 
and  the  eyes.  Avoid  in  patients 
with  bronchial  asthma.  Avoid  in 
pregnancy  since  dystocia  and 
delayed  parturition  have  been 
seen  in  animals 
Supply  restrictions  POM 
Packs  Tubes  containing  50g 
(£8.72  trade) 

Product  licence  0095/0119 
Issued  November  1988 


M-M-R II 

Wellcome  have  introduced  M-M- 
R  II  (Merck  Inc  trade  mark) 
vaccine  for  protection  against 
measles,  mumps  and  rubella. 

The  trivalent  vaccine  contains 
Moraten  measles  virus,  Jeryl 


Lynn  mumps  virus  and  Wistar  RA 
27/3  rubella  virus,  as  live 
attenuated  viruses.  It  is  supplied 
as  single  dose  vials  of  freeze  dried 
powder  plus  a  vial  of  sterile  diluent . 

The  recommended  dose  is 
0.5ml  given  subcutaneously  or 
intramuscularly.  The  product 
licence  number  of  the  POM  is 
0025/0078.  Wellcome  Foundation 
Ltd.  Tel:  0270  583151. 


Transiderm 
Nitro  for 
phlebitis 

Transiderm-Nitro  can  now  be 
used  for  prophylaxis  of  phlebitis 
and  extravasation  secondary  to 
venous  cannulation  for 
intravenous  fluid  and  drug 
administration  expected  to  last  for 
two  or  more  days. 

Inflammation  of  veins,  or 
phlebitis,  and  fluid  leakage  into 
tissue  surrounding  the  injection 
site  for  an  intravenous  drip 
(extravasation)  are  thought  to  be 
a  major  reason  for  infusions  failing 
and  cause  a  great  deal  of  pain. 

Phlebitis  is  thought  to  result 
mainly  from  irritation  of  the  vein 
receiving  the  infusion.  The 
irritation  may  be  caused  by  the 
infusion  fluid,  the  cannula  in  the 
vein,  or  microscopic  particles  in 
the  fluid.  This  leads  to  constriction 
of  the  vein  which  in  turn  slows  or 
even  stops  the  infusion.  In  many 
hospitals  infusion  cannulae  are  re- 
sited  to  other  veins  at  regular 
intervals  to  try  to  avoid  problems. 

Placing  a  Transiderm-Nitro  5 
patch  close  to  the  injection  site  of 
an  infusion  has  been  found  to 
significantly  prolong  the  life  of  the 
injection  site  and  reduce  the 
incidence  of  phlebitis.  Ciba-Geigy 
Pharmaceuticals  explain  that 
glyceryl  trinitrate  released  from 
the  patch  dilates  the  vein  thus 
increasing  blood  flow  which  helps 
minimise  irritation  from  the 
infusion  fluid  and  helps  prevent 
pressure  build  up  that  may  cause 
extravasation. 

Mr  Hamid  Khawaja,  senior 
registrar  at  St  Mary's  Hospital  in 
Portsmouth,  who  has  tested  the 
patches  in  patients  receiving 
intravenous  infusions  told  a  Press 
conference  in  London  this  week 


that  the  only  side  effects  noted 
were  headache  and  skin  rash.  In 
many  cases  patients'  headaches 
were  amenable  to  treatment  with 
simple  analgesics.  The  patches 
were  not  used  on  patients  known 
to  be  allergic  to  glyceryl  trinitrate 
or  plasters. 

Mr  Khawaja  said  the  patches 
may  also  make  it  possible  to  give 
patients  total  parenteral  nutrition 
via  a  peripheral  vein  rather  than 
having  to  put  in  a  central  venous 
line. 


Riker's 
originals 

3M  Riker  are  introducing  a 
number  of  original  packs  over  the 
coming  months,  as  existing  stocks 
are  exhausted. 

During  November,  the 
following  OPs  will  be  phased  in: 
Acupan  tablets  (90  £13.80)  with 
an  easier  to  open  ' '  arthritic ' '  pack 
replacing  the  blister  packs;  Alu- 
Cap  capsules  475mg  (120  £3.84); 
Calcisorb  sachets  5g  (90 £19.71); 
Disalcid  capsules  500mg  (120 
£6.88);  Hiprex  tablets  lg  (60 
£4.22);  Numotac  tablets  lOmg  (90 
£2.48);  Peptard  tablets 200mg  (60 
£3.03);  Salbulin  tablets  2mg  (120 
£1.04)  and  4mg  (120  £2); 
Theodrox  tablets  455mg  (120 
£1.88)  and  Titralac  tablets  (180 
£2.12,  all  prices  trade).  3M Riker. 
Tel:  0509  611611. 


Hillcross  are  adding  disopyrarnide 
capsules  150mg  (100 £12.60)  and 
imipramine  tablets  25mg  (1,000 
£6.50,  both  prices  trade)  to  their 
range.  Hillcross  Pharmaceuticals 
Ltd.  Tel  0282  25932. 

Lanoxin  PG  Elixir  will  soon  be 
presented  with  a  plastic  pipette 
instead  of  a  glass  dropper. 
Wellcome  Foundation  Ltd.  Tel: 
0270583151. 

Temazepam  tablets  are  now  available 
from  Norton,  in  lOmg  (500  £9.85) 
and  20mg  strengths  (250  £8.60, 
both  prices  trade).  Both  are  white 
and  coded  "TmzlO"  and 
"Tmz20"  respectively.  H.N. 
Norton.  Tel:  01-530  7166. 

Bricanyl  syrup  is  to  be  supplied  in 
white,  opaque  plastic  bottles 
instead  of  glass  for  both  300ml  and 
11  sizes.  The  non-drip  lip  has  been 
retained.  Astra  Pharmaceuticals 
Ltd.  Tel:  09277  66191. 

The  Advisory  Committee  on  Borderline 
Substances  has  approved  the  name 
change  of  Verkade  to  Nutricia 
gluten  free  biscuits  (C&D, 
September  17,  p496).  G.F. 
Dietary  Supplies  Ltd.  Tel:  01-206 
0522. 

Ro-A-Vit  injection  will  be  available  in 
2ml  ampoules  containing  vitamin 
A  100,000  iu/ml  (10  £8.82  trade) 
and  the  300,000iu/ml  ampoules 
have  been  discontinued.  Roche 
Products  Ltd.  Tel:  0707 328128. 


payChiidLineAppea! 
ONE  THOUSAND  £1,000 
POUNDS  OHLy  n:jmark  chemists  ^\ 


Numark  's  sales  and  marketing  controller  Geoff  Bass  presents  a 
£1 , 000  cheque  to  Esther  Rantzcn  for  her  Childline  appeal  —  a 
national  helpline  for  children  in  trouble  or  danger  —  at  Cheltenham 
racecourse. 

Further  contributions  would  be  welcomed  by  Geoff  Bass  at 
Numark  Central  Office.  51  Boreham  Road,  Warminster,  Wilts 
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TO  BASICS 

Administrate  and  conquer 

This  is  the  first  in  a  ne^f  five  part  series  in  which  Eric  Jensen,  BCom,MPS,  goes  back  to  basics  in  examining  how  to  run 
a  business.  Here,  he  discusses  organisation  and  administration,  with  the  warning  that  the  only  certainty  about  the 

future  of  pharmacy  is  uncertainty! 


Organisation  and  administration 
are  tools  of  management.  When, 
as  owner  or  employee  manager, 
we  conduct  a  retail  pharmacy,  we 
are  usually  doing  so  with  two  main 
objectives:  survival  of  the 
business  and  to  make  a  profit. 
Usually  the  latter  is  necessary  for 
the  former. 

Achieving  the  twin  goals  of 
profit  and  survival  is  one  of  the 
jobs  of  the  pharmacist  in  control, 
either  as  an  individual  or  in  co- 
operation with  some  form  of 
"committee".  The  committee 
could  be  a  partnership  or  a  limited 
liability  company. 

The  administration  of  any 
pharmacy  is  the  decision  taking 
authority  whose  decisions  are  put 
into  effect  through  an 
organisation.  The  organisation  can 
vary  from  the  "one-man"  or 
"one-woman"  pharmacy  to  the  business  with  several  branches.  The 
key  to  successful  management  is  to  arrange  the  administration  and 
organisation  so  that  the  entire  concern  is  in  harmony,  working  towards 
common  and  agreed  goals. 

Every  retail  pharmacy  has  four  main  functions.  Every  business  must 
make  or  buy  goods  and  services  to  supply  its  market.  Unless  there  is 
a  market  there  is  no  business. 

A  second  function  is  to  provide  and  control  the  finance  needed  to 
carry  out  the  other  functions.  Function  three  is  concerned  with 
marketing  the  products  and  services,  and  function  four  with  the 
administration  and  organisation  of  the  people  involved. 

The  four  functions  cannot  be  rigidly  divided.  The  people  involved  are 
of  paramount  importance  and  management  must  ensure  they  are  treated 
as  the  most  valuable  of  the  resources  engaged. 

Within  each  function  is  a  variety  of  jobs.  The  task  of  the  managing 
director  or  owner-manager  is  to  co-ordinate  functions  and  to  reconcile 
possibly  conflicting  interests.  The  owner-manager  of  a  single  pharmacy 
has  the  advantage  of  knowing  what  the  left  hand  and  right  hand  are  doing, 
but  lacks  the  benefits  (and  avoids  the  drawbacks)  of  having  a  board  of 
directors  to  consult. 

For  success  a  pharmacy  proprietor  needs  clearly  defined  goals 
arrived  at  by  full  discussion  with  anyone  else  involved  in  running  the 
business.  The  owner-manager  should  draw  on  the  knowledge  and 
experience  of  staff  and  all  whose  opinions  are  worth  hearing. 

If  a  pharmacy  is  to  concentrate  on  dispensing  and  on  developing  in 
line  with  Nuffield  recommendations  the  organisation  will  differ  from  one 
where  the  plan  is  to  become  less  dependent  on  NHS  income.  The 
staffing  of  a  pharmacy  with  heavy  trade  in  cameras  and  hi-fi  will  naturally 
contrast  with  one  specialising  in  dispensing.  The  finance  necessary,  and 
marketing  and  purchasing  policies  will  also  vary  with  the  type  of 
business. 

There  are  four  main  kinds  of  organisation  to  be  considered  when 
running  a  pharmacy:- 

1.  "Line"  organisation  is  generally  applicable  only  to  the  smaller  business. 
Here  the  owner  gives  directions  to  the  senior  member  of  staff  who  in 
turn  conveys  them  to  the  junior.  The  junior  is  responsible  to  the  senior, 


the  senior  to  the  boss.  The 
principle  to  observe,  often 
honoured  more  in  the  breach  than 
in  the  observance,  is  that  the  chain 
of  command  and  answerability 
should  not  be  short-circuited, 
except  in  emergency.  Confusion 
is  invited  if  a  junior  receives 
orders  from  more  than  one 
person. 

2.  "Staff  and  line".  Here  the  line 
people  take  the  executive 
decisions  but  are  fed  with 
information  and  specialist  advice 
by  "staff ' .  This  is  similar  to  army 
organisation  where  a  regimental 
or  divisional  commander  has  staff 
officers  attached  to  his  command. 
In  a  pharmacy  with  branches  it  can 
be  valuable  to  have  a  specialist  in 
say,  merchandising  and  work 
study  who  can  assist  the  several 
outlets  but  who  does  not  take 
policy  decisions. 

3.  "Functional"  organisation  is  the  arrangement  under  (2)  above  where 
specialists  serve  more  than  one  pharmacy,  but  where  these  experts 
have  executive  power  to  put  their  ideas  into  effect. 

A  drawback  with  such  an  arrangement  is  that  the  managers  of  the 
branches  can  be  aggrieved  at  being  deprived  of  what  they  might  regard 
as  parts  of  their  authority.  Managers  with  initiative  and  high  skills  tend 
not  to  flourish  under  such  conditions  and  seek  more  congenial 
organisations. 

4.  "Committee"  organisation.  A  partnership,  a  board  of  directors  or  any  set- 
up where  more  than  one  person  takes  part  in  decision  taking  is  a 
committee.  There  seems  to  be  fairly  popular  agreement  that  the  larger 
the  committee  the  less  efficiently  it  functions.  The  committee  of  one  has 
little  chance  of  "passing  the  buck"! 

The  advantages  and  disadvantages  of  the  sole  trader,  the 
partnership,  the  limited  partnership  (a  rare  bird)  and  the  limited 
company,  are  well  documented.  Legal  and  accountancy  guidance  is 
essential  when  the  choice  is  made,  as  there  are  important  tax  and  other 
factors  to  be  weighed  up. 

One  point  is  worth  emphasising.  Beware  of  lightly  referring  to  a 
colleague  as  a  "partner' '  unless  that  is  the  true  relationship.  The  legal 
obligations  of  a  partner  are  onerous  and  specific:  if  you  should  wrongly 
be  described  as  such  to  a  third  party  do  not  fail  to  make  a  correction  on 
the  spot.  Silence  could  be  construed  as  consent. 

The  four  types  of  organisation  overlap  and  the  choice  will  be 
influenced  by  the  kind  of  pharmacy  for  which  the  administrator  is 
responsible. 

Retail  pharmacy  presents  a  wide  variety  of  organisations.  A  major 
problem  for  the  pharmacy  with  more  than  one  business  —  and  especially 
for  the  larger  group  —  is  how  far  to  centralise  decision-taking.  For  the 
single  shop  the  problem  is  similar  although  on  a  smaller  scale.  How  much 
can  be  delegated  so  as  to  free  the  owner  for  the  top  administrative 
functions  every  pharmacy  must  perform? 

If  delegation  and  decentralisation  are  the  procedure  there  must  be 
adequate  training  for  those  authorised  to  use  their  initiative.  This  will 
bring  in  financial  considerations  to  pay  for  training,  which  could  affect 
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W    During  November  there's  an  offer  on 
'Pharmaton  that  chemists  everywhere  are 
going  to  remember. 

Buy  four  bottles  of  any  size  and  you'll 
get  a  fifth  absolutely  free. 

All  chemists  can  take  part,  but  this 
offer  is  available  only  from  those  unusually 
generous  guys  at  UniChem. 


UniChem 

UniChem  Limited,  UniChem  House,  Cox  Lane,  Chessington, 
Surrey  KT9  1SN.  Tel:  01-391  2323 


\ 


the  capital  available  for  stockholding  and  merchandising. 

None  of  the  functions  of  buying,  selling,  finance,  personnel,  can  be 
treated  in  isolation.  Co-ordination  is  vital,  whether  undertaken  by  the 
individual  owner  or  by  a  committee.  For  the  pharmacy  group, 
intercommunication  and  exchange  of  information  should  be  a  priority. 
Computers  help. 

"One  of  the  greatest  barriers  to  efficient  administration  and  the 
implementation  of  policies  is  failure  adequately  to  convey  policies  and 
information  to  those  working  with  us.  Most  communication  in  retail 
pharmacy  is  face  to  face  between  owner  and  staff,  and  with  customers. 
It  is  vital  to  remember  that,  "it  ain't  what  you  say,  it's  the  way  that  you 
say  it." 

An  expert  recently  reported  research  suggesting  that  our  words  are 
of  minor  import  in  passing  on  our  meaning.  Our  tone  of  voice,  is  much 
more  significant,  while  over  50  per  cent  of  our  communication  is  through 
our  body  language. 

The  following  are  some  main  principles  and  suggestions  for  the 
owner  administrator,  organiser,  manager: 

1 .  The  present  conditions  in  retail  pharmacy  make  this  a  crucial  time  for 
administrative  decisions.  Now  is  the  moment  for  proprietors  to  define 
or  redefine  precisely  what  business  they  are  in  and  where  they  aim  to 
be  in  1992  and  in  ten  or  more  years.  Once  this  decision  is  made  the 
question  is  "have  I  the  organisation,  the  staff,  the  premises,  all  the 
resources  and  the  management  expertise  to  implement  the  goals  I 
seek?"  1 

If  the  organisation  is  not  in  harmony  with  the  boss's  vision  of  the 
future,  can  it  be  changed?  If,  for  example,  the  decision  has  been  to  go 
'  'all-out"  in  pursuit  of  the  Nuffield  and  RPSGB  recommendations  but 
the  premises  are  not  adequate,  what  is  to  be  done? 

Radical  action  might  be  needed.  Is  relocation  feasible,  should  the 
pharmacy  be  disposed  of  and  another  bought?  Should  the  business  be 
retained  and  a  further  one  sought  with  facilities  for  the  desired  type  of 
development? 

Some  of  the  steps  described  could  involve  heavy  capital  outlay.  How 
is  the  cash  to  be  raised,  what  are  the  tax  and  profit  implications?  A 
detailed  cost/benefit  analysis  is  essential,  and  who  is  to  carry  this  out? 

Principle  number  one  is  therefore  to  look  ahead,  to  manage  by  clearly 
defined  objectives,  not  to  wait  for  a  crisis  to  arrive  but  to  try  to  forestall 
problems  before  they  develop. 

2 .  The  only  certainty  about  the  future  of  pharmacy  is  uncertainty!  The 
wise  owner/administrator  cuts  risks  to  a  minimum  and  reduces 
uncertainty  by  gathering  information  and  by  insuring  against  all  insurable 
risks. 

A  careful  distinction  should  be  made  between  speculation,  which  has 
a  high  risk  element,  and  insurance,  which  spreads  risk  over  a  large  field 
and  thus  reduces  its  impact  on  individuals. 

There  is  always  risk  in  buying  stock,  in  deciding  on  a  refit,  in  starting 
a  new  pharmacy.  The  principle  to  follow  is  that  big  risks  should  be  taken 
only  if  the  possible  rewards  are  correspondingly  high.  The  gross  margin 
on  a  doubtful  seller  should  be  exceptionally  large. 

3.  Management  is  about  getting  things  done,  about  reaching  goals.  The 
key  to  successful  management  is  efficient  selling  of  goods  and  services. 
To  reach  optimum  turnover  in  dispensing  and  OTC  we  must  have 
market  knowledge  which  is  vital  if  a  rational  purchasing  policy  is  to  be 
devised,  with  a  high  rate  of  stockturn  and  the  minimum  of  shelf- 
warmers. 

4.  The  owner/administrator/organiser  must  reserve  as  much  time  as 
possible  for  his  or  her  multiple  top-level  responsibilities. 

The  principle  is  that  all  work  should  be  delegated  as  far  down  the 
organisational  ladder  as  is  feasible,  and  compatible  with  the  legal  and 
other  responsibilities  of  the  pharmacist. 

Without  sensible  delegation  the  boss  risks  being  deprived  of  thinking 
time  outside  the  day-by-day  jobs.  A  thorough  investigation  of  time  use 
by  everyone  in  the  pharmacy,  as  part  of  a  work-study  exercise,  can  pay 
rich  dividends.  Time,  a  limited  and  costly  resource,  is  probably,  along 
with  waste  of  human  potential ,  the  biggest ' ' leakage ' '  in  pharmacy  as 
in  business  generally. 

5.  When  considering  the  optimum  size  for  one  pharmacy  or  a  group,  five 
influences  have  to  be  reconciled:  these  are  technical,  management, 
financial,  marketing  and  risk.  One  influence  might  outweigh  the  others 
in  any  business.  A  pharmacist  might  feel  that  a  branch  would  be  a  burden 
or  a  complication,  even  though  there  is  ample  capital.  Another  might 
have  the  ambition  but  not  the  material  resources,  and  so  on.  The  skill 
is  in  deciding  which  factor  is  dominant  and  organising  accordingly. 

6.  The  central  factor  in  management,  administration  and  organisation 
must  be  the  people  involved  directly  and  indirectly  in  providing  the 
services  of  a  pharmacy. 

Education  and  training  should  permeate  management.  The 
neglected  element  in  training  is,  I  suggest,  that  we  fail  to  help  people 
to  learn,  to  teach  themselves,  to  realise  their  untapped  potential.  With 
more  productive  imaginative  training  of  staff  and  self  the  pharmacist 
could  be  liberated  to  manage,  administer  and  organise  more  fully. 
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Neutralise  plaque  acid 
in  just  10  minutes 


Speed  is  of  the  essence  when  teeth  are  under 
attack  from  snacks  containing  acidogenic 
carbohydrates.  Plaque  pH  testing  with  various 
foods1 2  has  shown  that  this  potentially 
cariogenic  pH  level  can  be  maintained  in  the 
plaque  for  an  hour  or  more  before  the 
normal  salivary  response  can  restore  plaque 
pH  to  testing  levels. 


to  resting  levels  within  the  10  minute  chew 
period.4 

This  dramatic  reduction  in  the  period  teeth  are 
at  risk  from  acid  attack  shows  why  chewing 
Orbit  should  be  considered  a  valuable  adjunct 
in  maintaining  good  dental  health. 


Before  gum  During  gum 


After  gum 
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TimeOmin  10  20  30  40  50  60 
pH  response  to  typical  snack  challenge  without  chewing  gum2 

Chewing  gum  increases  saliva  flow  by  at 
least  3  times  compared  to  resting  values.3 
Recent  dental  research  on  Orbit  sugar  free 
chewing  gum4  demonstrates  that  chewing  for 
10  minutes,  after  a  snack,  restores  plaque  pH 


Time  0  mm  10  20  30  40  50  60 
pH  response  to  typical  snack  challenge  with  chewing  gum4 

The  WRIGLEY  Company  Ltd.  ^ 


Committed  to  dental  health 


ESTOVER    PLYMOUTH    DEVON    PL6  7PR 


References.  1  Imleld,  TN  ,  Oral  Sci.1983.11  2  Jensen.  M  E  ,  JADA  198b  113  262  2b6  s  Hoerman,  K  C  Dala  on  file  4  Jensen,  M  E  Dalaonhle 
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NEW  YORK 


PA 


Your  present  this  year 
is  £4  million  worth  of 
advertising  for  our  mass 
brands. 

That's  a  timely  seasonal 
reminder  to  your  customers 
that  our  popular  fragrances 
make  great  Christmas  gifts. 

Blue  Stratos,  Insignia, 
Mandate  and  Old  Spice  are 
proven,  trusted  brands. 

(Let  us  not  forget,  either, 
that  Old  Spice  is  the  most 
popular  fragrance  in  the 
whole  world.) 

We're  creating  a  big 
splash  with  an  exciting  new 
TV  commercial  for  Insignia. 
Last  year's  films  for  Blue 
Stratos  and  Mandate  were  a 
great  success  and  will  be 
shown  again. 

For  four  years  now  we 
have  outspent  all  our 
competition  in  advertising. 

Did  you  know,  for 
instance,  that  we  dominated 
last  year's  Christmas  activity 
with  52%  of  total 
advertising  voice? 

Still,  this  is  the  season  of 
goodwill,  so  we  won't  harp 
on  about  it. 

And  we  don't  want  to 
keep  you  from  your 
Christmas  stocking. 


H  U  LTON 


Community  pharmacist  Peter  Jenkins 
puts  his  thoughts  on  how  pharmacy 
might  be  allowed  to  go  about  some 
of  the  extra  tasks  envisaged  for  the 
profession,  and  points  to  the  many 
jobs  that  need  doing  within  the 
confines  of  a  pharmacy  before  we 
think  of  stepping  beyond  the  shop 
doors. 


ick  home 


Community  pharmacists  are  an  under- 
appreciated, under-recognised  and  under- 
utilised group.  They  are  educated,  locatable, 
well  distributed  and  available.  Their  resources 
of  property  and  technology  are  not  financed 
from  the  public  purse  though  their  training  is. 
They  have,  by  definition,  a  commitment  to 
health  care.  If  the  potential  inherent  in  such  a 
group  is  properly  utilised  there  would  be 
benefits  to  patients  and  also  to  the  NHS,  the 
profession  and  the  population  at  large. 

In  no  way  should  any  of  the  following 
suggestions  for  role  extensions  be  considered 
as  an  encroachment  on  the  proper  territory  of 
other  professions,  but  rather  as  the  proper 
use  of  pharmaceutical  training: 
1  Health  education  It  has  been  recognised  that 
pharmacies  are  a  convenient  source  for  leaflet 


distribution.  With  more  use  of  the 
undergraduate  and  postgraduate  education 
systems  their  role  as  counsellors,  as  well  as 
distributors,  could  be  enhanced.  Already 
pharmacists  counsel  regularly  on  a  one-to-one 
basis  in  readily  understandable  language.  It 
only  needs  a  modification  in  the  educational 
procedures  to  make  this  even  more 
worthwhile.  The  benefits  are  vast,  cheap,  but 
sadly  unquantifiable. 

The  range  of  medicaments  at  the  disposal 
of  pharmacists  for  OTC  sales  should  be 
constantly  revised  as  an  adjunct  to  this 
service.  This  theme  of  advising  occurs  again 
and  again:  in  all  cases  good  advice  is  an 
important  form  of  preventive  medicine. 

2  Diagnostic  testing  Only  certain  premises 
have  the  physical  space  and  manpower  to  do 
this,  and  only  those  with  such  facilities  should 
be  allowed  to  do  so.  Such  testing  would  be 
self-financing  to  an  extent  (smaller  numbers  of 
centres  doing  more  tests  lead  to  economies) 
and  would  save  money  and  manpower  in  other 
areas.  Blood  pressure  measuring  machines 
and  pregnancy  testing  are  already 
commonplace;  the  range  should  be  enlarged, 
but  restrictions  placed  on  their  spread,  by 
perhaps  licencing.  The  expertise  is  available 
but  under-utilised. 

3  Syringe  and  needle  exchange  schemes  with  the 
required  level  of  counselling  should  be 
encouraged  as  the  need  to  combat  AIDS 
requires. 

4  Family  planning  clinics  should  issue 
prescriptions,  local  pharmacies  should 
dispense  them.  This  should  be  the  norm 
except  in  cases,  defined  by  a  doctor,  where  a 
pharmacy  would  supply  contraceptives  direct 
to  a  clinic  for  their  special  cases.  This  would 
reduce  costs  for  health  authorities  and 
pharmacists  would  be  seen  as  involved  in  that 
aspect  of  the  "health  team's"  work. 
Pharmacists'  advisory  role  as  back-up  would 
be  recognised  and  so  used  more  frequently. 

5  Baby  foods  should  be  available,  on  the 
voucher  system  at  present  used  in  clinics, 
from  pharmacies.  This  would,  again,  be 
cheaper  for  health  authorities  and  would  give 
pharmacists  a  higher  profile  as  a  source  of 


advice.  The  service  given  by  clinics  would  not 
be  affected  in  any  way. 

6  Second  or  third  generation  pharmacy 
computers  should  be  recognised  as  not  just  a 
labelling  or  even  ordering  systems  but  as  a 
source  of,  for  example,  information  on  drug 
interactions,  certain  patient  records  and 
information  to  pharmacists  eg  PINS,  stolen 
FPlOs,  hazard  warnings,  etc.  A  link  with  the 
Prescription  Pricing  Authority  to  facilitate 
payments  and  information  gathering  is  another 
possibility. 

7  Local  formularies  operated  through  "drug 
and  therapeutics  committees"  should  be 
encouraged  to  rationalise  treatments  and 
drugs  available  with  a  link  up  with  the  hospital 
service.  This  must  be  for  the  benefit  of 
patients.  Savings  to  the  NHS  and  to  individual 
stock  holders  should  be  seen  as  money  to  be 
used  to  pay  for  other  services. 

8  Patient  registration  on  a  limited  scale  should 
be  investigated.  Certain  patients,  eg 
colostomy,  psychiatric  and  oxygen  patients 
need  special  treatments  and  a  special  back-up 
service.  (This  list  is  not  meant  to  be 
exhaustive).  A  registration  system  would  help 
ensure  patients  would  have  the  specialist  care 
they  require. 

Patients  needing  specialist  care  in  the 
community  should,  on  release  from  hospital, 
be  referred  to  a  particular  local  pharmacy 
which  has  been  informed  of  their  needs  in  good 
time.  Papworth  already  does  this  with  organ 
transplant  patients;  so  could  others  for 
patients  with  certain  conditions. 

The  concepts  of  proper  delegation  of 
work,  a  second  pharmacist  and  further 
education  are  essential  to  the  implementation 
of  these  ideas,  and  for  any  extension  of 
domiciliary  visits. 

The  arguments  for  a  second  pharmacist 
are  at  the  core  of  a  properly  extended  role  for 
community  pharmacy  and  should  be  one  of  the 
better  spin-offs  if  the  new  contract  is 
implemented  as  initially  intended,  ie  for  the 
benefit  of  patients,  the  profession  and  the 
Treasury. 

It  should  also  be  realised  that  not  all 
pharmacies  nor  all  pharmacists  are  the  same 
nor  are  the  demands  made  on  them.  For  that 
reason  there  should  be  no  compulsion  for 
anyone  to  join  in  all  or  any  of  the  extra  '  'new 
role"  activities.  But  those  who  would  wish  to 
should  be  given  the  support  to  do  so,  for 
everybody's  benefit. 
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COUGH 


SPECIAL  FEATURE 


A  powerful  medicine  calls 
for  a  powerful  commercial, 


Benylin^j 

'         -  1 

J 

For  Cough 
Relief  & 

Easier 
Breathing 

Relieves 

Chesty 
Coughs 

Relieves 

Dry 
Coughs 


Specially 

Formulated 

for  Children 


'AR/VER 
AMBERT 
HEALTH  CARE 


lenylin 

ie  number  one 
me  for  coughs. 

?nylm  is  a  Trademark 


This  winter,  the  benefits  of  Benylin  will  be  seen  as  well  as  heard. 
In  fact,  with  a  National  Television  spend  of  £1.7  million,  our  new 
commercial  will  be  watched  by  85%  of  housewives. 

Specifically  designed  to  demonstrate  the  efficacy  of  Benylin,  the 
commercial  also  illustrates  its  warm,  soothing  taste  and  promotes  the 
complete  re-packaged  range. 

All  of  which  should  further  increase  consumer  confidence  in  the 
cough  medicine  that's  recommended  by  more  pharmacists  than  any  other. 


It's  a  sure  sign  Winter  is  fast  approaching  with  the  big  names  in  the  coughs  and  colds  arena  back  on  the  television 
vying  for  market  share.  The  1988/89  'season'  looks  like  being  as  cutthroat  as  ever,  as  manufacturers  fight  it  out  in  a 
market  that  is  still  seasonally  biased  and  not  expanding  at  any  appreciable  rate  overall. 
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BEECHAM  HEALTH  CARE 


Beecham  Health  Care  plan  to  back  their  cough 
and  cold  products  with  almost  £4m  worth  of 
advertising,  beginning  this  month  running 
through  to  February  next  year. 

Chris  Stratton,  marketing  manager  for 
Winter  remedies  says  that  Beechams  "hot 
remedies ' '  have  around  a  20  per  cent  sterling 
share  of  the  colds  market  fwhich  he  estimates 
to  be  worth  some  £39m  at  rsp.  The  brands  are 
to  be  backed  by  a  £1.1  m  national  television 
advertising  campaign  which  is  to  run  over 
eight  weeks  from  December  through  to 
February  next  year  alternating  with  £0.7m  run 
of  the  "split  screen"  advertisements  for 
Beechams  powders.  In  chemists  Mr  Stratton 
says  Beechams  powders  sales  account  for  26 
per  cent  of  cold  products  bought  over  the 
counter.  The  capsule  variant  has  captured 
around  10  per  cent  of  the  sector,  he  adds. 

Day  Nurse  and  Night  Nurse  have  been 
repackaged  and  are  back  on  television  this 
December  in  a  £1.1  m  campaign  running 
through  to  February .  The  brand  has  achieved 
a  25  per  cent  share  of  the  colds  market  in 
pharmacy,  says  Mr  Stratton. 

Veno's  is  claimed  to  have  reached  a  12  per 
cent  sterling  brand  share  last  season  and 
pharmacy  sales  of  the  brand  are  said  to  have 
grown  by  some  26  per  cent  compared  with  6 
per  cent  average  growth  of  the  coughs 
market.  Mr  Stratton  attributes  that  to 
advertising  which  stressed  ethical  aspects  of 
the  product.  The  human  body  campaign 
commercial  introduced  last  year  is  being  used 
•in  this  season's  £lm  national  television 
advertising  for  the  brand  due  to  run  from  mid- 
December  through  to  February  1989.  Veno's 


night-time  is  to  feature  in  women's  Press 
advertising.  The  £55,000  campaign  is  to  run 
through  to  January  next  year,  say  Beecham. 

Some  emphasis  is  being  put  on  display  with 
incentives  for  assistants.  "Display  is  vital.  As 
a  company  we  have  aJways  been  committed  to 
developing  display  units  with  great  impact ' ' , 
says  Chris  Stratton. 

In  connection  with  their  window  display 


unit  Beecham  are  inviting  pharmacy  assistants 
to  site  it  and  take  a  picture  of  it.  The  best 
picture  will  win  a  case  of  pink  champagne,  red 
roses  and  a  box  of  chocolates  delivered  to  an 
address  of  the  winner's  choice  on  Valentine's 
Day  next  year.  There  are  to  be  39  runner  up 
prizes  of  champagne  and  a  rose. 

Display  material  is  also  available  for  "hot 
remedies"  and  Mac  extra. 


LRC  PRODUCTS 

LRC  Products  are  supporting  their  best  selling 
cough  syrup,  Buttercup,  with  a  £0.5m 
television  and  Press  campaign  this  Winter. 

Television  advertising  is  to  run  from 
December  to  February  next  year  and 
women's  Press  advertising  is  planned  to  run 
from  February  to  March  next  year. 

Being  GSL  lines  some  sales  of  LRC'S 
cough  products  go  through  non-pharmacy 
outlets  but,  explains  marketing  manager  Rod 
Mallinson,  overall  59  per  cent  of  LRC  cough 
brands'  sales  are  through  independent 
pharmacies  with  a  further  18  per  cent  going 
through  multiple  pharmacies,  leaving  around 
23  per  cent  of  sales  to  drug  stores. 

Around  60  per  cent  of  independent 
pharmacies  sell  the  LRC  brands  and  the  aim  is 
to  increase  that  figure,  says  Mr  Mallinson. 

As  an  incentive  for  pharmacists  to  stock  up 
LRC  launched  their  "Touchdown  for  sales" 
promotion  earlier  this  year  (see  C&D  August 
27).  Retailers  can  collect  stickers  from 
product  outers  and  qualify  for  Premium  Bond 
gift  tokens.  Mr  Mallinson  told  C&D  that  he 
expects  most  retailers  should  be  able  to  collect 
sufficient  stickers  to  be  able  to  fill  one  side  of 
their  scorecard  which  would  entitle  them  to 
£25  worth  of  Premium  Bond  tokens  and  a  $10 
bill.  Larger  shops  should  be  able  to  fill  both 
sides  of  the  first  scorecard,  he  said. 

The  American  football  theme  for  the 
promotion  was  chosen  because  the  sport's 
season  begins  around  the  time  cough/cold 
products  are  sold-in  to  the  trade  and  the  climax 
—  the  Superbowl  final  —  happens  around  the 
peak  of  consumer  sales.  The  promotion  runs 
until  next  February  across  all  Winter  lines: 
Buttercup  syrup  and  medicated  sweets; 


A  GOLDEN 
GLOW  FOR 
FAMILY 
COUGHS 

I 


Galloways  cough  syrup;  Liqufruta  cough 
medicine;  Wright's  vaporizer;  and  Goddards 
white  oil  embrocation. 

Wright's  vaporizer  has  seen  good  growth 
with  sales  up  by  some  30  per  cent,  says  Mr 
Mallinson,  growth  he  attributes  to  television 
support  given  to  the  brand  since  it  was 
blacklisted  by  the  DHSS.  New  POS  material 
emphasises  that  both  the  complete  and  refill 
kits  provide  five  days'  treatment. 

A.H.  ROBINS 

A.H.  Robins  say  Robitussin  has  has  around  a 
9  or  10  per  cent  share  of  the  cough  products 
market  through  pharmacies  other  than  Boots. 
Figures  for  November/December  1987  show 
a  volume  growth  of  82  per  cent  over 
November/December  1986,  says  product 
manager  Nick  Pearse. 

New  packaging  being  introduced  this 
season  positions  the  brand  as  non-sedating, 
day  time  use  medicine  for  all  the  family  and 
underlines  the  sugar-free  formulation. 

A  £750,000  advertising  campaign  is  being 
finalised  and  is  due  to  run  on  national  television 


(1TV  and  Breakfast  time)  from  December  for 
four  months.,  says  the  company.  New  counter 
units,  shelf  talkers  and  window  display 
material  are  being  made  available. 

New  POS  is  also  being  introduced  for 
Dimotane  cough  medicine  range. 

In  the  £7m  decongestants  market  Robins 
claim  Dimotapp  reached  its  highest  sales  with 
a  brand  share  of  around  7  per  cent  in 
pharmacies  other  than  Boots  in  July/August. 

New  point  of  sale  material  for  the  brand 
includes  a  counter  stand  which  features  the 
latest  press  advertising. 
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HE  BRAND  NEW  ROBITUSSIN 
SALES  PACKAGE  FOR  1989 

For  the  full  story  please  tick  the  appropriate  boxes 


Dramatic  new  packaging 


Strong  effective  design  across 
the  range 


New  TV  commercial 


Watch  out  for  our  new 

30"  and  10"  TV  commercials 


Heavyweight  national 
advertising 


£1.5m  national  TV  campaign 
from  Dec  88  to  Mar  89 


One  of  the  fastest  growing 
brands  in  the  UK 


82%  growth  last  winter  and 
still  growing 


(We've  taken  the  liberty 
of  ticking  the  boxes 
for  you) 

But  it's  a  great  story, 
isn't  it! 

Robitussin 

No  drowsiness  —  Sugar  free 


A.  H.  Robins,  Consumer  Products  Division,  Crawley,  West  Sussex. 


COUGHS  AND  COLDS  tH 


Value  of  the  coughs  and  colds  market  to  chemists 

 Average  sales  per  store  per  month  (£)  

Multiple  pharmacies       Independent  pharmacies 


HILL'S 

Hill's  bronchial  balsam,  now  with  its  new 
distributor  David  Anthony  Pharmaceuticals,  is 
being  backed  by  Press  advertising  from  this 
month  through  to  February  next  year. 

More  than  a  hundred  advertisements  are 
to  appear  in  women's  magazines,  TV  Times, 
Reader's  Digest  and  a  range  of  national 
newspapers. 

For  Hill's  Bronchial  Balsam  pastilles  there 
is  a  tower  display  unit  featuring  cartoons  by 
Bill  Tidy  which  also  appear  on  shelf  barkers  for 
the  range. 

In  the  year  to  April,  DAP  say  consumer 
purchases  of  Hill's  products  were  up  by  50  per 
cent  in  volume. 


WARNER-LAMBERT 

Warner-Lambert  Health  Care  are  planning  to 
spend  £4. 7m  over  the  coming  Winter  to  put 
their  major  cough  and  cold  products  on 
television. 

The  biggest  slice  of  the  budget  —  £2m  — 
is  to  be  spent  on  Benylin  Day  and  Night  which 
is  to  be  on  television  from  December  through 
to  March  next  year. 

The  product  was  launched  in  1979  on  the 
back  of  Benylin.  It  was  supported  by 
pharmacists  and,  says  marketing  manager 
David  0' Sullivan,  achieved  around  a  1  per  cent 
share  of  the  colds  market  which  Warner- 
Lambert  value  at  around  £30m  at  rsp  showing 
a  14  per  cent  value  increase  on  the  year.  The 
product  received  regional  support  and  in  areas 
where  it  was  advertised  achieved  an  8  per  cent 
share,  Mr  0' Sullivan  told  C&D.  The  decision 
to  go  for  national  backing  was  taken  because 
Warner-Lambert  feel  the  product  is  still 
unique  in  its  presentation  and  concept  and  they 
forecast  a  10  per  cent  share  for  it  in  1989. 

Mr  O'Sullivan  believes  the  product 
support  will  be  good  news  for  pharmacists. 
"Hopefully  we  will  bring  more  colds  business 
into  pharmacies  with  this  Pharmacy  only 
brand". 

In  the  £44m  liquid  cough  products  sector 
the  Benylin  range  is  claimed  to  have  a  35  per 
cent  sterling  share  of  pharmacy  sales  —  up 
from  around  28  per  cent  of  the  market  just 
before  the  limited  list  was  introduced.  The 
leading  seller  is  the  chesty  cough  variant  which 
accounts  for  some  74  per  cent  of  the  Benylin 
business. 

Warner-Lambert  estimate  that  some 
£30m  worth  of  cough  product  sales  go  through 


EVANS  MEDICAL 

Evans  Medical's  new  branded  generic  range 
of  sucrose  and  dye  free  cough  linctuses  are  to 
be  available  this  month. 

The  range  includes  2  litre  dispensing  packs 
of  codeine,  codeine  paediatric,  pholcodine  and 
pholcodine  strong  linctuses  and  OTC  100ml 
and  200ml  packs  of  Evacode  (codeine  linctus) 
and  Evaphol  (pholcodine  linctus). 

The  dispensing  packs  have  been  created 
with  pharmacists  in  mind  with  the  aid  of  the 
Design  Council,  say  Evans.  They  are  intended 
to  improve  storage,  handling  and  pouring 
properties  of  the  pack  size. 

Product  manager  Sue  Hebbard,  told  C&D 
that  the  branded  generics  were  launched 
because  the  company  thought  it  had  some  well 
formulated  products  and  that  people  are 
becoming  more  conscious  about  sucrose-free 
and  no  added  colouring  products.  The 
company  is  also  hoping  to  brand  other  generic 
cough  linctuses. 


Cough  colds  &  influenza  remedies 

Cough  &  cold  pastilles  &  lozenges 

Nasal  sprays  &  drops 

Oral  decongestants 

Vapour  rubs 

Facial  tissues 

July/Aug  audit 


Advertising  for  Benylin  Day  and  Night  goes 
national  from  December 


independent  pharmacies,  some  £llm  through 
Boots  and  £3. 5m  through  other  multiples. 

A  new  £1 .7m  television  campaign  is  due  to 
begin  this  month  and  run  through  to  February. 

The  coughs  market  has  been  essentially 
flat  in  performance  terms  for  the  last  couple  of 
years  partly  because  of  the  lower  incidence  of 
illness  but  Mr  O'Sullivan  is  optimistic  that  the 
coming  season  will  bring  higher  sales.  "It's 
about  time  for  a  'good'  Winter",  he  says. 

And  although  he  is  spending  a  lot  on 
television  advertising  Mr  O'Sullivan  is  keen  to 
point  out  that  he  is  not  neglecting  pharmacists 
"we  want  to  support  them  rather  than 
circumvent  them.  We  want  to  get  more  people 
who  want  cough  medicines  to  go  into  a 
pharmacy  because  we  are  confident  that 
pharmacists  will  support  our  products." 

Sales  of  OTC  decongestants  are  estimated 
at  some  £7. 6m  at  rsp  and  Sinutab  is  claimed  to 
have  a  31  per  cent  sterling  share. 

This  season  Warner-Lambert  have  plans 
for  a  £lm  television  campaign  for  the  product 
which  starts  in  December  and  is  to  feature  the 
skull  and  arrow  execution. 
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84.90  52 13 

Sonn  e:  Nielsen  Marketing  Research 


OWBRIDGE'S 

Chefaro  Proprietaries  estimate  the  coughs 
market  is  growing  by  around  8  per  cent  year 
on  year  and  predict  it  could  exceed  £45m  at 
rsp  this  year.  Within  the  sector  the  company 
says  its  Owbridge's  brand  has  held  a  stable 
brand  share  for  some  years. 

As  usual  this  Winter  Chefaro  are  offering 
seasonal  deals  to  pharmacy  and  details  can  be 
obtained  from  the  company. 

LEMSIP 

Reckitt  &  Colman  say  they  will  be  spending 
£2. 5m  on  national  television  advertising  for 
Lemsip  this  season.  The  campaign  runs 
through  until  February  next  year.  The 
company  claims  88  per  cent  of  the  population 
will  see  the  advertisement  12  times. 

The  brand  is  claimed  to  take  a  31  per  cent 
volume  share  of  the  cold  treatment  market  (24 
per  cent  in  pharmacies)  which  Reckitt  value  at 
£33m. 

Around  46  per  cent  of  consumer  sales  of 
Lemsip  are  made  between  November  and 
February,  says  the  company. 


INTERCARE 

Tixylix  is  to  appear  on  national  television  this 
season  through  to  early  February  next  year. 

Intercare  are  supplying  a  pre-packed 
counter  display  unit  which  holds  eight  bottles 
of  cough  linctus.  There  is  also  a  combined 
showcard  and  dispenser  holding  leaflets 
entitled  "coping  with  a  child's  coughs". 

Advertising  in  London  last  season 
improved  sales  of  Triogesic  by  some  64  per 
cent  in  value  and  Triominic  sales  followed  with 
a  56  per  cent  sterling  sales  rise,  say  Intercare. 
Because  of  the  success  of  the  test  campaign, 
says  the  company,  national  television  support 
will  run  from  this  month  through  to  next 
February. 

A  Triogesic  counter  display  unit  is  also 
available. 


CHEMIST  &  DRUGGIST  5  NOVEMBER  1988 


807 


COUGHS  AND  COLDS 


CIBA  CONSUMER 

Mu-cron  in  its  improved  packaging  is 
appearing  in  a  £1.3m  advertising  campaign 
running  in  national  daily  Press  and  magazines 
from  this  month  through  to  next  year. 

Ciba  Consumer  Pharmaceuticals  value  the 
oral  decongestant  market  through  all 
pharmacies  at  around  £23m  at  rsp  and 
estimate  it  has  shown  year  on  year  growth  of 
some  15  per  cent. 

The  company  says  its  Do-Do  tablets  have 
90  per  cent  share  of  the  £4m  OTC 
bronchodilators  market  and  that  in  the  last 
year  the  patient  advice  booklet  "Some  advice 
about  relieving  chest  congestion"  has 
received  over  15,000  replies.  A  national  Press 
and  magazine  campaign  for  the  product  runs 
until  the  end  of  the  year  and  is  worth  £0.9m. 

Do-Do  expectorant  linctus  is  featured  in  a 
£0.6m  Press  advertising  campaign  running 
through  to  next  year. 

In  the  £7m  (rsp)  topical  decongestant 
market  Ciba  say  Otrivirie  accounts  for  over  50 
per  cent  of  sales  of  sprays  and  drops  with  a  20 
per  cent  share  of  the  total  decongestant 
market.  This  Winter  promotions  are  to  include 
competitions  for  pharmacy  staff,  advertising  to 
doctors  together  with  in-store  display 
material. 

Ciba's  latest  addition  to  the  £21m  sore 
throat  lozenge  market  —  Bradasol  Plus  —  is  to 
be  backed  by  PR  activity,  medical  promotion 
and  merchandising.  Advertising  plans  for  the 
brand  were  being  finalised  as  C&D  went  to 
Press. 


CATARRH-EX 

Catarrh-Ex  —  launched  two  years  ago  —  is 
claimed  to  have  gained  almost  7  per  cent  value 
share  of  the  decongestant  market  through 
pharmacies  in  its  first  year  say  suppliers  Dep. 

The  Pharmacy  only  medicine  is  being 
repositioned  as  a  value  for  money  product  — 
the  recommended  selling  price  has  been 
dropped  from  £2. 15  to  £1.49  a  pack.  A  trade 
deal  of  15  as  12  runs  until  Christmas,  say  Dep. 

WELLCOME 

Wellcome  are  putting  £1 .5m  behind  Sudafed 
and  Actifed  this  season. 

Actifed  is  being  advertised  through  to  next 
April  in  women's  magazines. 

Sudafed  Co  tablets  are  being  advertised  in 
a  £750,000  radio  campaign  which  runs  from 
this  month  through  to  next  March,  say 
Wellcome.  The  campaign  is  expected  to 
benefit  Sudafed  linctus  and  expectorant  too. 

A  Summer  promotion  for  Actifed  tablets 
improved  sales  by  almost  40  per  cent  on  the 
same  period  in  1987,  say  Wellcome. 


Shelf  talkers  for  Afrazine  decongestants 
incorporate  a  digital  clock.  Kirby -Warrick 
Healthcare  say  it  gives  instant  focus  to  the 
Afrazine  promise  of  '  'up  to  12  hours  relief 
from  blocked  up  noses 


NOSTROLINE 

Combe  International  plan  to  support 
Nostroline  nasal  decongestant  again  during 
the  peak  Winter  months,  with  heavyweight 
Press  advertising  in  national  daily  and  Sunday 
newspapers.  The  company  says  the  campaign 
will  reach  70  per  cent  of  all  adults  ten  times. 

CONTAC  400 

A  new  television  campaign  is  being  finalised  for 
Contac  400  which  is  to  benefit  from  a  heavier 
spend,  say  Smithkline  Consumer. 

New  point  of  sale  material  is  being 
distributed  before  the  television  advertising 
begins,  probably  in  late  December  running 
through  to  January /February  next  year. 

TCP 

TCP  as  a  brand  is  worth  some  £8m  —  and  £6m 
of  that  business  is  contributed  by  the  liquid 
variant,  say  suppliers  Unicliffe.  Sales  are 
claimed  to  be  up  some  13  per  cent  on  last  year. 

The  company  is  keen  to  promote  the  use 
of  liquid  TCP  as  well  as  the  pastilles  for  relief 
of  sore  throats.  This  year  £2m  is  being  put 
behind  the  brand  with  a  burst  of  national 
television  advertising  planned  for  early  1989 
and  a  Winter  campaign  promoting  the 
usefulness  of  liquid  and  pastilles. 


MERRELLDOW 

Merrell  Dow  Pharmaceuticals  have  pulled 
together  their  three  throat  lozenge  products 
under  the  Merrell  Medicines  Chest  banner 
and  have  produced  a  tower  dispenser  which 
holds  them. 

Women's  Press  advertising  for  the  brands 
runs  through  to  the  first  quarter  of  next  year. 

Product  marketing  manager  Alan  Main 
told  C&D  that  latest  estimates  give  Merocets, 
Mercaine,  Merothol  a  combined  volume  share 
of  around  29  per  cent  in  independent 
pharmacies  for  July/August.  Mr  Main 
estimates  that  in  the  coughs/colds  lozenges 
market  (excluding  medicated  confectionary) 
volume  sales  stand  at  around  4 . 5  million  packs 
between  September  and  April,  with  the 
anaesthetic  products  showing  the  best 
growth.  However,  from  May  to  August  some 
1 .6  million  packs  are  sold.  Mr  Main  feels  there 
has  probably  always  been  a  reasonable  level  of 
Summer  sales  but  people  may  not  have  taken 
notice  of  it  before. 

Merrell  ran  a  "  Summer  throat ' '  promotion 
for  their  antibacterial  lozenges  this  year  which 
helped  maintain  sales  and  "we  are  looking  at 
a  similar  promotion  next  year,"  Mr  Main 
added.  Pharmacists  can  benefit  from  these 
activities  because  it  may  help  move  stocks  left 
over  from  the  Winter,  he  said. 


Winter  windows  from  Crookes 


CR00KES  HEALTHCARE 

Strepsils  are  celebrating  their  30th  birthday 
this  year  and  support  is  to  include  television 
advertising,  PR  and  point  of  sale  material. 

Crookes  Healthcare  say  the  brand  reached 
its  highest  share  in  independent  chemists  and 
drug  stores  of  almost  18  per  cent  by  value 
over  the  peak  sales  period  of 
January/February  this  year. 

A  new  £1.4m  television  advertising 
campaign  is  to  tell  people  about  Strepsils  over 
the  peak  January/March  period,  say  Crookes. 

Like  other  brands  Strepsils  is  promoted  as 
being  useful  year  round  with  peak  sales  in  the 
Winter,  as  would  be  expected,  but  maintaining 
significant  sales  all  year. 

Crookes  value  the  cough/cold  pastille  and 
lozenge  market  at  some  £61  m  with  sales 
through  chemists  (excluding  Boots)  and  drug 
stores  worth  about  £15m. 

Crookes  celebrated  Strepsils'  birthday  by 
running  a  competition  for  pharmacy  assistants 
and  have  now  announced  a  winner  (see  picture 
on  p810).  Looking  back  at  the  product's 
history  the  company  says  Strepsils  original 
was  launched  in  1958  and  enjoyed  good 
growth;  1974  saw  the  first  range  extension 
with  the  introduction  of  a  honey  and  lemon 
variant .  In  1980  the  brand  was  looking  beyond 
a  limited  distribution  and  into  blanket 
pharmacy  availability.  Then  in  1981 ,  because 
of  escalating  costs  of  packaging  the  lozenges  in 
tins,  blister  packaging  was  introduced  with 
shelf  life  increased  to  three  years.  That  year 
also  saw  the  first  major  advertising  campaign. 


808 


CHEMIST  &  DRUGGIST  5  NOVEMBER  1988 


Your  No.  1  cho 
for  children's 
night-time  coughs 

In  a  recent  independent  national  pharmacy  survey,  'Tixylix'  was  rated  as  your  most  frequently  recommended 

medicine  for  children's  night-time  coughs. 
That's  no  doubt  because  'Tixylix'  is  specially  made  for  children  with  the  tried  and  tested  combination  of  active 
ingredients  for  effective  relief  and  excellent  tolerance. 

Hlxylix 


Soothes 
children's 
coughs  to 
sleep 


Tixylix.  Specially  made  for  children 


INTERCfiRE )  Intercare  Products  Limited 


Building  brands  for  you  and  your  customers. 


'Tixylix'  contains  pholcodine  and  promethazine  hydro- 
chloride with  a  pleasant  blackcurrant  flavour  to  gently 
soothe  children's  coughs  to  sleep,  whilst  also  relij 
other  colds  symptoms  like  sorethroat,  runny 
and  blocked  up  noses. 

And  with  full  national  "TV"  support  this 
^winter,  more  and  more  mums  will  be  making 
^Tixylix'  their  number  one  choice  too. 
So  while  'Tixylix'  is  helping  to  send 
thousands  of  children's  coughs 
to  sleep,  wake  up 
your  sales  by 
ordering  more 
'Tixylix'  now. 


rOUNTER  PRESCRIBING  FACT  SHEET  PRESENTATION:  Tixylix'  is  a  blackcurrant  flavoured  cough  linctus  developed  specifically  for  children.  Each  bottle  contains  IIHIml  linctus.  ACTIVE 
NGREDIENTS:  Each  5ml  linctus  contains:  Promethazine  hydrochloride  B  R  1.5mg,  Pholcodine  B.R  1.5mg.  USES:  Tixylix'  provides  symptomatic  relief  of  coughs  and  colds  in  children.  It  is 
Particularly  beneficial  for  night  coughs.  PRINCIPAL  ACTION:  'Tixylix'  contains  both  an  antihistamine  (Promethazine  hydrochloride)  and  a  cough  suppressant  (Pholcodine).  Promethazine 
lydrochloride  is  a  phenothiazine  derivative.  It  has  a  prolonged  antihistamine  action.  Promethazine  hydrochloride  also  has  marked  local  analgesic  properties.  Pholcodine  is  a  cough  suppressant  but 
las  little  analgesic  action.  It  can  relieve  local  irritation  of  the  respiratory  tract  for  about  4  to  5  hours.  Pholcodine  is  indicated  for  the  relief  of  unproductive  cough.  RECOMMENDED  DOSAGE: 
ihake  the  bottle  before  use.  Children  3-5  years:  one  5ml  spoonful,  6-10  years:  one  to  two  5ml  spoonfuls.  To  be  taken  2-3  times  a  day.  CONTRA  INDICATIONS  AND  WARNINGS  a)  As  with  other 
products  containing  antihistamines  'Tixylix'  carries  the  following  statutory  warning  -  'May  cause  drowsiness.  If  affected  do  not  drive  or  operate  machinery.  Avoid  alcoholic  drink!  b)  Parents  are 
idvised  to  consult  their  pharmacist  or  doctor  if  their  child  is  taking  prescribed  medicines,  c)  There  is  a  warning  against  exceeding  the  stated  dose.  PHARMACEUTICAL  PRECAUTIONS: 
Tixylix'  should  he  protected  from  light  and  stored  at  a  temperature  below  25°C.  LEGAL  CATEGORY:  Pharmacy  medicine.  PRODUCT  LICENCE  NUMBER:  PL  12/0150.  PA  40/50/1. 
MANUFACTURER:  and  owner  of  Trade  Mark  Tixylix':  May  &  Baker  Ltd..  Dagenham,  England.  DISTRIBUTOR:  Intercare  Products  Ltd.,  Wokingham,  England.  January  1988. 


Strepsils  with  vitamin  C  was  added  in  1984. 
New  pack  design  in  1986  again  helped 
reinforce  the  medicinal  heritage  and  modern 
image  of  the  product,  say  Crookes. 

Crookes  are  again  ainning  their  Winter 
windows  promotion  this  season.  For 
pharmacies  that  take  a  counter  unit  to  display 
Karvol,  Strepsils  and  Nurofen  there  is  a 
window  display  kit  with  a  "Crookes 
Healthcare  code"  theme  which  ties  in  wich 
road  safety.  The  company  says  the  kit  is 
suitable  for  small  or  large  windows  and 
includes  jumbo  product  packs  plus  showcards, 
window  transfer  and  stripe. 

The  total  vapour  rub  market  is  valued  by 
Crookes  at  some  £3. 5m  in  chemists  and 
drugstores  (excluding  Boots)  with  almost 
three  quarters  of  the  business  going  through 
independents. 

Karvol  is  claimed  to  have  a  36  per  cent 
share  in  the  chemist/drugstore  sector. 

Television  advertising  is  planned  for  this 
season  along  with  PR  activity.  Pre-packed 
display  units  are  also  to  be  available,  say 
Crookes  Healthcare. 


This  is  how  Patricia  Weir  and  her  husband 
lookedon  their  wedding  day  31  years  ago.  And 
because  Mrs  Weir,  who  is  a  pharmacy  assistant 
at  National  Co-op  Chemist  in  Thurso, 
Caithness,  says  her  marriage  is  still  number 
one  after  all  this  time  because  she  cannot 
dispense  with  her  husband's  services,  she  has 
won  a  pearl  necklace  and  pair  of  matching  gold 
earrings  in  the  competition  launched  by  Crookes 
Healthcare  to  celebrate  Strepsils '  30th  birthday. 
A  second  prize  of  a  necklace  and  silver  earrings 
went  to  Jean  Richardson  from  W.  Bamford  & 
Sons  (Chemists)  in  Rochdale 


COUGHS  AND  COLDS 


Value  of  the  cough  and  cold  remedies  market  to  chemists 

Sterling  sales  year  to  M/A  88  (£000) 


Total  chemists 

dllU  UIU^oLUIcb 

Independent 
pharmacies 

Multiple 
pharmacies 

C.C.I.R's 

30483.6 

23895.4 

5332.0 

C.C.P.L's 

15758.0 

11032.1 

2816.3 

Nasal  sprays  &  drops 

3437.9 

2606.3 

641.4 

Oral  decongestants 

7259.7 

5821.1 

1396.7 

Vapour  rubs 

3463.7 

2497.5 

612.7 

Source:  Nielsen 

Marketing  Research 

FOOD  SUPPLEMENT  CO 

This  Autumn  and  Winter  cod  liver  oil  capsules 
and  garlic  gems  from  Food  Supplement 
Company  carry  a  consumer  offer  of  buy  one 
pack  and  get  one  free. 

For  the  trade  there  are  three  packs  of 
Aleevex  free  with  orders  of  two  cases  of  zinc 
lozenges.  Orders  of  five  cases  of  the  lozenges 
qualify  for  an  extra  case  free. 

The  company's  products  are  now 
distributed  by  Ernest  George. 

HOFELS 

Womens  Press  advertising  to  the  tune  of 
£250,000  backs  Hofels  garlic  pearls  this 
Autumn  and  Winter.  The  campaign  uses 
womens  general  interest  magazines. 

Point  of  sale  material  which  again  echos  the 
Egyptian  theme  of  Press  advertising  can  be 
adapted  for  the  counter,  shelf  or  window. 


FISHERMAN'S  FRIEND 

Lofthouse  of  Fleetwood  plan  to  spend 
£500,000  on  advertising  Fisherman's  Friend 
on  television  from  January  next  year  through 
to  March.  The  new  commercial  is  to  feature 
original  and  aniseed  flavours,  says  the 


company. 

Fisherman's  Friend  is  claimed  to  have 
around  a  10-12  per  cent  volume  share  of 
medicated  confectionary  sales. 

BARKER  &D0BS0N 

Barker  &  Dobson's  national  poster  campaign 
for  Victory  V  is  to  start  this  month  to  be 
followed  by  television  advertising,  due  in  the 
New  Year,  says  the  company. 

The  posters  again  recommend  people  to 
"suck  it  and  see". 

Redesigned  packaging  for  Hacks  includes 
silver  foil  and  a  Hacks  frog.  A  double  size 
merchandiser  is  part  of  the  new  packaging. 


MARS 

Mars  claim  a  40  per  cent  share  of  last  year's 
£70m  (at  rsp)  medicated  confectionary  market 
for  Lockets  and  Tunes  together. 

The  market  is  still  biased  towards  CTN 
outlets,  say  Mars,  but  a  recent  sales  drive  to 
pharmacy  has  had  some  good  results. 

From  this  month  through  to  February  next 
year  national  television  advertising  promotes 
Tunes  and  Lockets  in  separate  commercials. 
The  combined  spend  for  the  two  brands  is  at 
over  £4m  at  rate  card,  say  Mars. 


Painful  reminder 

The  analgesic  market  is  recognised  as  the 
largest  of  the  OTC  medicines  sectors  and  is 
worth,  according  to  estimates  from  Nicholas 
Laboratories,  some  £1 19m. 

Among  the  products  being  promoted  this 
Autumn/Winter  is  Nicholas'  Junior  Paraclear 
appearing  in  a  £100,000  campaign  in  specialist 
mother  Press. 


Whitehall  Laboratories'  recently-launched 
Anadin  paracetamol  has  benefitted  from 
television  advertising.  A  further  burst  is 
planned  for  the  New  Year  bringing  the  spend 
to  over£2m,  says  the  company. 

Wellcome  say  the  junior  analgesic  market 
has  grown  to  around  £8.1m  and  that  Calpol 
infant  suspension  and  Calpol  Six  Plus  have  a 
combined  share  of  some  75  percent  by  value. 
Press  advertising  for  Calpol  Six  Plus  runs  in 
womens'  and  mother  magazines. 


Atishooo! 

Scott  value  UK  facial  tissues  sales  at  £130m 
plus.  They  say  the  market  has  been  flat  for 
some  years  with  a  slight  decline  last  year. 

The  company's  latest  addition,  Andrex 
Family  tissues  launched  in  May,  is  claimed  to 
have  taken  over  5  per  cent  share  of  sales  in 
independent  chemists  in  its  first  two  months. 

The  quality  upgrade  for  Handy  Andies  and 
new  packaging  introduced  in  August  are  hoped 
to  further  boost  sales  which  last  year  were  up 
by  14  per  cent,  say  Scott. 

Kimberly-Clark  say  their  Kleenex  brands 
account  for  nearly  35  per  cent  of  total  tissue 
volume  sales  in  independent  chemists.  And 


with  the  onset  of  the  cough  and  cold  season 
the  company  expects  that  sales  of  Kleenex  for 
men  and  Kleenex  Super  3  in  particular  will 
accelerate  sharply  in  chemists.  The  two  have 
a  40  per  cent  volume  share  of  the  £60m 
mansize  sector,  the  company  claims. 

Kleenex  pocket  packs  are  claimed  to  take 
52  per  cent  of  the  £10m  pocket  size  sector. 

This  year  saw  £2. 5m  being  invested  in 
promoting  the  Kleenex  facia!  range. 

For  the  run  up  to  Christmas  there  is  a 
trade  price  reduction  on  Regular  150s,  and  12 
Boutique  are  priced  as  10.  For  consumers 
there  is  an  on-pack  price  reduction  on  Kleenex 
for  men  and  Super  3,  20  per  cent  extra  free  on 
Kleenex  travel  and  money-off  and  buy  two  get 
one  free  offers  for  Familv. 


810 


CHEMIST  &  DRUGGIST  5  NOVEMBER  1988 


THE  SHAPE 
OF  THINGS  TO  d 


STRONG  PHQtCODfME  LiMCTUS  BP 


CODEINE  PAED1ATRIC  LINCTUS  BP 


PHOLCOOINE  LINCTUS  BP 


CODEINE  LINCTUS  BP 


As  the  U.K.'s  largest  independent  pharmaceutical  company,        s  Medic    are  constantly 
investing  in  improved  product  and  design  for  the  retail  and  hospital  pharmacy. 

Now,  has  developed  a  revolutionary  2  Litre  dispenser  for  their  new  linctus  range. 

The  new  easy  store,  easy  pour  bottle  will  contain  the  latest  unique  range  of  sucrose  free 
and  dye  free  linctus  to  prevent  dental  caries  and  reduce  the  risk  of  allergic  reaction. 

Ensuring  a  wider  choice  for  the  patient  and  greater  convenience  for  the  Pharmacist. 


EVANS 

PUTTING  THE  CARE  BACK  INTO  HEALTHCARE 


COUGHS  AND  COLDS 


Out  of  season 

Summer  may  provide  new 
opportunities  for  the  colds  market 
which  has  been  traditionally  centred 
on  the  Winter  season. 


The  last  couple  of  years  have  not  been  too 
good  for  the  coughs  and  colds  marketeers:  the 
incidence  of  colds  and  flu  during  the  Winter  has 
been  at  a  low  ebb.  But  as  some  manufacturers 
are  beginning  to  realise  the  weather  is  not 
necessarily  a  great  determinant  of  when 
people  are  going  to  catch  a  cold;  Summer  can 
bring  on  equally  miserable  symptoms  for  some 
in  the  guise  of  allergic  rhinitis. 

Recently  a  number  of  products  have  been 
launched  or  relaunched  to  help  those  who 
suffer  from  allergic  rhinitis.  Wellcome  have 
brought  Semprex  to  the  market,  Allen  & 
Hanburys  have  added  Zirtek  and  Kirby 
Warrick  are  also  thought  to  have  one  of  these 
"new  generation  non-sedating" 
antihistamines  nearing  launch. 

Perhaps  more  relevant  to  the  traditional 
cold  market  is  the  recent  move  of  Congesteze 
back  onto  the  "White  List"  for  the  narrowed 
indication  of  allergic  rhinitis  only,  and 
Wellcome 's  launch  of  Sudafed  Plus  (same 
formulation  as  Actifed  tablets)  for  allergic 
rhirutis,  intended  for  prescription. 

These  last  two  changes  have  met  with 
cautious  reaction  from  some  manufacturers 
who  worry  that  they  might  be  seen  by  the 
Government  as  attempts  to  manoeuvre  round 
the  limited  list  and  so  bring  further  restriction. 
However,  such  fears  may  prove  unfounded. 

Others  see  allergic  rhinitis  as  an  extension 
to  the  colds  sector  perhaps  helping  to  even  out 
sales  through  the  year.  This  Summer  saw 
some  companies  actively  promoting  cold 
products:  for  example  Actifed  tablets  for 
Summer  colds  and  hay  fever  and  Merocets  for 
Summer  throat. 

According  to  information  from  Allen  & 
Hanburys  allergic  rhinitis  may  take  one  or  two 
forms.  The  best  known  is  seasonal  allergic 
rhinitis  or  hay  fever  caused  by  allergy,  usually 
to  pollen  or  sometimes  moulds,  which  occurs 
principally  during  the  Summer. 

Perennial  rhinitis  afflicts  people  year 
round.  Someone  may  be  said  to  be  suffering  if 
they  experience  symptoms  such  as  nasal 
blockage,  sneezing,  profuse  watery  nasal 
discharge  (rhinorrhoea)  or  eye  symptoms 
such  as  conjunctivitis,  and  itching  in  the  throat, 
for  more  than  an  hour  a  day  most  days  of  the 
year.  Symptoms  tend  to  be  less  acute  than 
with  hay  fever.  Compared  with  seasonal 
rhinitis,  eye  symptoms  and  rhinorrhoea  are 
less  common  in  perennial  rhinitis  but  nasal 
congestion  can  be  particularly  bad. 

Perennial  rhinitis  can  take  one  of  three 
forms.  Allergic  perennial  rhinitis  is  usually 
caused  by  an  allergy  to  house  dust  mite  or 
particles  of  animal  scales  or  hair.  It  is  a 
condition  that  usually  begins  in  childhood. 
Some  people  have  eosinophils  in  nasal 
secretions  (an  indication  of  an  allergic  reaction) 
but  do  not  appear  to  react  to  allergens.  They 
are  said  to  have  intrinsic  perennial  rhinitis.  A 
third  type  is  known  as  autonomic  or 
vasomotor  rhinitis  in  which  again  there  are  no 
signs  consistent  with  allergy;  sneezing  can  be 
triggered  by  sudden  changes  in  temperature 
or  sulphur  dioxide  given  off  from  wine  from  a 
recently  opened  bottle.  The  condition  is 


Christmas  Ne*  Year 


The  chart  shows  weekly  incidence  of  colds  and  flu  based  on  reports  from  125  doctors  in  England, 
Wales  and  Scotland  sent  to  Beecham  Health  Care.  The  incidence  in  1987/88  is  2 per  cent  above 
1986/87  but  11  per  cent  below  1985/86,  says  the  company 


thought  to  be  caused  by  some  disorder  of  the 
autonomic  nervous  system. 

Allergic  perennial  rhinitis  is  the  most 
common  form  of  the  disease  in  children  but  in 
adults  the  non-allergic  kinds  predominate. 

Perennial  rhinitis  (Summer  cold)  was 
described  recently  in  an  article  in  Update 
magazine  for  GPs  as  an  unpleasant  and 
debilitating  condition  affecting  one  in  ten 
people  —  many  of  whom  don't  know  it  can  be 
treated. 

For  the  time  being  it  seems  other 
companies  with  antihistamine/decongestant 
products  are  not  planning  to  go  down  the  route 
taken  by  Kirby-Warrick  or  Wellcome. 

Warner-Lambert  Health  Care  told  C&D 
they  have  no  plans  to  re-introduce  previously 
de-listed  formulations  under  any  "  new  or  old  " 
names  for  prescription  use  for  allergic  rhinitis 
this  coming  season. 

"Although  the  introduction  of  the  limited 
list  was  a  serious  blow  we  nevertheless 
accepted  the  fact  that  part  of  the  intention  of 
the  list  was  to  encourage  sufferers  of  minor 
illnesses  (where  they  could  easily  recognise 
well  known  symptoms)  to  self  medicate," 
says  the  company. 

Smithkline  Consumer  Products'  general 
manager,  Graham  Hannah,  was  one  of  those 
who  thought  positioning  of  products  for 


perennial  or  allergic  rhinitis  would  help  spread 
sales  through  the  year  more  evenly.  He  said 
that  the  more  seasonal  a  market  is  the  more 
hassle  it  can  be:  there's  always  a  rush  to  sell 
products  in  at  one  particular  time,  large 
discounts  are  asked  for. 

Contac  400,  Mr  Hannah  explained,  has 
always  been  firmly  OTC;  the  perennial 
rhinitis/NHS  precription  route  is  not  for  us. 

Brian  Collins,  medical  marketing  manager 
at  Wellcome  told  C&D  that  Sudafed  Plus  was 
not  launched  as  a  reaction  to  Actifed  tablets 
being  delisted:  "After  all,  we  already  have  a 
Sudafed  product  for  congestion  on  the  'White 
List'  which  is  frequently  prescribed." 

He  went  along  with  the  idea  that  the  colds 
market  could  be  seen  as  an  all  year  round 
phenomenon  '  'any  company  in  the  hay  fever, 
cough  and  allergic  rhinitis  areas  will  see  it  as  an 
all  the  year  round  market,"  he  said. 

C&D  understands  that  as  long  as  Kirby 
Warrick  promote  Congesteze  only  for  allergic 
rhinitis  the  DHSS  sees  no  problem  with  it 
being  on  NHS  prescription.  Presumably  the 
same  will  apply  to  Sudafed  Plus. 

It  remains  to  be  seen  whether  the 
Advisory  Committee  on  NHS  Drugs  will 
eventually  decide  allergic  rhinitis  is  a  minor 
ailment  that  people  can  treat  themselves  and 
include  it  in  the  limited  list. 


OTC  MEDICINES  -  SECTOR  TRENDS  (CONSUMER  EXPENDITURE  BY  VALUE)  tooo 
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immediate  relief 
for  catarrh,  colds 
and  sinuses 


*-  -7-  tmmedtatefelief 
/  1}  for  catarrh.  <* 
28  ml      and sinuses_ 


Extra  strong  and 
penetrating. 
Clears  the  head, 
soothes  the  throat. 


COLDS,  CATARRH,  SINUSES. 

More  and  More  People  Are  Choosing  Olbas  Oil.  Naturally. 


atural  remedies  are  more  keenly  in  demand  today 
than  ever.  Olbas  Oil  is  a  completely  natural  remedy,  the 
unique  blend  of  six  pure  plant  oils  and  menthol. 
The  essential  oils  provide  a  pleasant,  powerful  vapour. 
Inhaling  this  vapour  gives  rapid  relief  from  catarrh, 
nasal  congestion  and  sinus  trouble.  It  will  not  cause 
overdrying  of  the  nasal  passages  nor  drowsiness. 

Economical 

Olbas  Oil  is  very  economical  in  use,  and  can  be  used  by 
everyone  in  the  family  from  the  age  of  2  upwards. 

Support  and  Margins 

Olbas  Oil  is  strongly  and  consistently  supported  with 
advertising  in  magazines  and  the  national  press.  There 
is  a  healthy  level  of  trade  margins  -  in  recognition  of  the 
importance  of  pharmacists  in  the  growing  success  of  this 
natural  remedy. 

Today  more  than  ever,  it  pays  to  stock,  display  and 
counter-prescribe  Olbas  Oil.  Naturally. 


The  natural  remedies  for  noses  and  throats. 

Available  through  Ernest  Jackson  representatives,  or  telephone  03632  2251,  or  your  local  wholesaler. 

£cH\BS  -  Leaders  in  natural  health  care 


Dismayed... 

I  read  with  dismay  Mr  Ashwin 
Tanna's  letter  in  last  week's 
C&D.  Surely  Mr  Tanna  has  not 
been  in  the  seat  of  pharmaceutical 
power  for  so  long  without  being 
aware  of  the  PSNC,  its 
constitution,  its  executives  and  its 
representatives?  Or  has,  once 
again,  the  ethereal  and  rarified 
atmosphere  of  Lambeth  seen  him 
hoist  by  his  own  petard. 

PSNC  has  25  members,  not 
14.  Of  these  15  are  directly 
elected  area  representatives,  five 
are  NPA  nominees,  four  are 
Company  Chemist 
representatives  and  one  is  from 
the  Co-operative  Technical  Panel. 

These  five  NPA  Board 
nominees  are  all  chemist 
contractors,  indeed  they  are  all 
democratically  elected  and  have  to 
offer  themselves  for  re-election 
every  three  years.  So  to  reach 
PSNC  these  five  members  have 
to  go  through  a  second  election 
process. 

May  I  respectfully  suggest, 
Mr  Tanna,  that  the  members  of 
PSNC  have  their  fingers  on  the 
pulse  at  all  times.  Your  outbursts 
can  only  cause  difficulties  for  your 
Committee  who  try  so  hard  to 
further  professional  remuneration 
and  standing. 


David  Thomas 

\\ '  ilwrhampton 


Team  talk 

Mr  Ashwin  Tanna  (C&D,  Oct  29 
p767)  asks  questions  about  the 
departure  of  Mr  A.J.  Smith  from 
the  PSNC  and  as  to  who  has  been 
representing  the  interests  of 
contractors  with  the  Department 
in  his  absence.  Negotiations 
between  the  PSNC  and  the  DoH 
have  always  been  conducted  by  a 
team  of  officers  or  by  a  full 
negotiating  team  of  PSNC 
members  and  officers.  The 
absence  of  one  team  member  has 
never  affected  the  outcome  of 
these  negotiations  nor  will  it  in 
future. 

On  the  more  general  aspect  of 
the  PSNC  constitution,  while  Mr 
Tanna  may  have  looked  at  the 
constitution  he  does  not  appear  to 
have  read  or  understood  it! 

The  membership  of  the 
Committee  consists  of  25 
registered  pharmacists  engaged  in 
Part  II  pharmaceutical  services  — 
not  14  registered  pharmacists 
engaged  in  Part  IV  pharmaceutical 
services.  Of  the  25  members  of 
the  Committee,  15  are  directly 
elected  regionally  together  with 
10  nominees  —  five  from  the  NPA 
(who  themselves  have  been 
elected  regionally),  four  from  the 
Company  Chemists'  Association 


and  one  from  the  Co-operative 
Society  —  not  eight  as  incorrectly 
stated  by  Mr  Tanna. 

PSNC  has,  for  some  months, 
been  considering  the  constitution 
of  both  the  PSNC  and  local 
pharmaceutical  committees.  The 
report  of  the  working  party  which 
undertook  this  task  is  about  to  be 
circulated  to  LPCs  and  will  be 
presented  to  the  LPC  Conference 
in  February  1989,  which  will  be 
fully  entitled  and  encouraged  to 
make  its  views  known  on  the 
constitution  of  both  PSNC  and  the 
LPCs.  The  purpose  of  a  two- 
thirds  majority  of  the  Committee 
being  required  to  change  the 
constitution  is  to  prevent  the 
Committee  wasting  its  time  on 
frivolous  and  ill-considered 
motions.  However,  like  any 
executive  committee,  the  final 
decision  on  constitutional  matters 
will  be  that  of  the  PSNC. 

David  Sharpe 

Chairman,  PSNC 

Editor  ■  Mr  Ashwin  Tanna 
contacted  C&D  independently  to 
say  that  his  letter  was  written  with 
reference  to  an  older  PSNC 
constitution  supplied  by  his  LPC. 
He  is  sorry  that,  as  a  result,  he 
misinformed  the  members. 


Generic  OPD 
update 

I  would  like  to  correct  a  point 
raised  by  Mr  Axon  of  PSNC  in 
your  article  on  generic  OP's  in 
C&D,  Oct  15,  p664. 

Almost  all  of  the  major  generic 
companies  trading  in  the  UK  are 
members  of  the  Standard 
Formulary  Medicines  Register 
(SFMR)  of  the  Association  of  the 
British  Pharmaceutical  Industry. 
Contrary  to  Mr  Axon's 
comments,  these  companies  have 
been  working  together  to 
establish  a  common  original  pack 
for  each  of  their  products. 

Agreement  was  reached  in 
1987  between  the  SFMR  and  the 
companies  marketing  the  branded 
version  of  these  products  on  all 
pack  sizes  of  a  representative 
range  of  generic  products.  PSNC 
and  all  SFMR  members  were 
mailed  with  the  details  of  the 
agreed  pack  sizes  last  November 
and  December  and  the  pack  sizes 
launched  recently  by  one  SFMR 
member  are  consistent  with  that 
agreement.  Agreement  has  now 
been  reached  on  most  other 
generics  and  it  is  anticipated  that 
this  work  will  be  completed  early 
in  the  New  Year. 

A  key  principle  of  the 
discussion  between  SFMR  and 
the  originators  of  the  branded 
products  is  that  there  should  be 


only  one  OPD  pack  size  for  any 
given  product,  be  it  branded  or 
generic,  as  anything  else  will  only 
cause  total  confusion  in  the  market 
place. 

Reaching  agreement  on  a 
common  pack  size  is  an  important 
prerequisite  to  the  success  of  the 
OPD  concept,  but  the  SFMR 
considers  that  two  other  issues 
also  need  to  be  resolved  before 
the  concept  can  be  universally 
adopted.  These  issues  are  the 
determination  of  a  Tariff  price  for 
generic  OPs  immediately  before 
the  products  are  launched  and  the 
determination  of  the  legal  position 
on  the  pharmacist's  ability  to 
dispense  the  nearest  OP  to  the 
quantity  prescribed.  Our  current 
activities  are  concentrated  on 
achieving  a  successful  resolution 
of  both  issues. 


A.C.  Cambridge 

Standard  Formulary  Medicines 
Register,  ABPI 


Born  to 
supervise? 

It  is  most  disconcerting  to  read 
such  dismissive  comment  as  that 
of  Xrayser  (C&D  Oct  22),  upon 
the  supervision  issue,  when  one 
has  made  a  serious  attempt  to 
resolve  some  of  the  practical 
problems  stemming  from  the 
Council's  Nuffield  response.  His 
allegation  that  I  have  a  "born- 
again-pharmacist  belief  in  divine 
grades  of  qualified  assistants"  and 
that  it  "would  be  equally 
obnoxious  to  have  outside 
requirements  put  on  us  regarding 
their  education"  displays  a 
naivety  almost  beyond  belief. 

A  study  of  international 
legislation  demonstrates  that  we 
in  the  UK  are  lagging  far  behind 
other  countries  in  the  recognition 
and  use  of  assistants  in  pharmacy. 
My  "born  again"  vision  is  based 
on  study  of  this  legislation. . . 

Mr  Jackson's  letter  (p732)  also 
demands  a  response.  He  argues 
that  if  he  followed  the  suggested 
procedure  for  dispensing,  it  would 
result  in  a  queue  into  the  street. 
May  I  ask  him  to  provide  a 
precise ,  detailed  description  of  his 
dispensing  procedure? 

I  am  convinced  that  when  we 
see  the  details  of  his  thorough, 
professional  approach  we,  like  Mr 
Jackson,  will  be  amazed  at  the 
"involved  rigmarole"  which  not 
only  he,  but  every  competent 
pharmacist  daily  employs. 
Responsible  delegation  would 
increase,  not  limit,  our  efficiency. 


D.  Hopkin  Maddock 

Padstow 
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Points 
arising... 

Your  "Q  &  A"  feature  (C&D 
Sept  3,  p401)  concerning  a  dental 
case,  raises  a  number  of  points 
which  I  feel  should  be  aired.  The 
case  relates  to  a  54  year  old 
woman,  presenting  with  her 
regular  prescription  for 
antidepressants.  She  is  apparently 
agitated,  anxious,  and  complains 
of  a  headache  and  unsteadiness  on 
her  feet  after  visiting  a  dentist  for 
an  emergency  filling. 

Little  attention  has  been  given 
to  the  patient's  anxiety  related  to 
her  recent  dental  treatment.  It  is 
highly  likely  that  the  patient's 
endogenous  catecholamine  levels 
are  of  far  more  significance  than 
the  dose  of  adrenaline  given  in  a 
local  anaesthetic  solution  for  a 
single  emergency  filling.  It  is  also, 
of  course,  an  assumption  that 
adrenaline  was  used  in  the  first 
place  and,  although  lignocaine  with 
adrenaline  is  probably  the  most 
common  form  of  analgesia  used  in 
dentistry,  the  use  of  mepivacaine 
as  a  plain  solution  and  prilocaine 
with,  or  without,  felypressin  are 
also  common. 

Secondly,  it  is  not  likely  that 
injection  would  have  inadvertently 
been  made  into  a  vein  if  an 
aspirating  type  syringe  had  been 
used,  which  is  the  current  trend 
when  using  analgesic  cartridges  in 
dentistry. 

The  third  point  in  the  article 
indicates  that  the  woman's  doctor 
should  be  contacted  to  discuss  any 
possibilities  of  cardiovascular 
complication,  hypertension  and 
cardiac  arrythmia.  It  would  be 
more  prudent  to  contact  the 
dental  surgeon  who  had 
administered  the  local  analgesic 
first,  prior  to  involving  any  third 
party,  unless  the  symptoms  were 
of  such  severity  as  to  suggest  an 
acute  emergency. 

Certainly,  in  the  future,  this 
woman  should  not  insist  on 
receiving  felypressin,  as  there  are 
also  relative  contraindications. 

In  summary,  it  seems  that  the 
preferable  approach  would  be  to 
elicit  a  thorough  medical  and 
dental  history  prior  to  taking  any 
further  action.  This  may  best  be 
undertaken  by  her  dental 
surgeon.  The  patient  could  then 
be  referred  to  her  GP  if 
necessary. 


Christopher  Holden 

Dental  surgeon.  Chesterfield 

The  author  replies:  Mr  Holden 
rightly  emphasises  the  need  for 
the  dentist  to  be  involved  in 
assessing  this  case  —  the 
question  is,  at  what  stage? 
Prompt  action  is  required  —  the 
woman  is  obviously  acutely  and 


possibly  dangerously  ill.  When 
lignocaine  plus  adrenaline  is  the 
commonest  local  anaesthetic 
used,  there  seems  little  point  in 
deferring  medical  treatment  to 
confirm  that  it  was  used  in  this 
case.  As  Mr  Holden  suggests, 
the  pharmacist  should  discuss 
with  the  GP  and  the  dentist  the 
importance  of  adrenaline 
sensitivity  and  of  a  possible 
interaction  between  adrenaline 
and  dothiepin,  but  only  when  the 
immediate  crisis  is  past. 

Although  the  use  of 
aspiration  needles  is  the  current 
trend,  it  is  apparently  not  yet 
exclusive  and  it  may  not  prevent 
absolutely  the  possibility  of 
accidental  intravascular 
injection.  There  is  still  sufficient 
concern  over  intravenous 
injection  for  a  specific  warning  to 
be  included  in  the  product's 
Data  Sheet.  As  Mr  Holden  says, 
this  woman  cannot  insist  on 
receiving  felypressin.  She 
should  instead  insist  on  not 
receiving  adrenaline. 


Supervision 

Although  experience  tells  me  that 
truth,  honesty  and  forthrightness 
have  no  home  in  pharmaceutical 
politics,  I  cannot  be  denied  the 
satisfaction  of  time  continually 
proving  the  truth  of  my  words. 

However,  it  is  unfortunate  that 
in  this  ultimate  case,  supervision, 
the  proof  can  only  come  in  the 
demise  of  the  profession.  I  can 
gain  no  satisfaction  from  that. 

I  list  the  following  points: 

1.  The  Government  wishes  to 
have  the  law  changed  in  respect  of 
the  pharmacist's  duty  to 
supervise  dispensing  at  its  end 
point. 

2.  Right  or  wrong,  it  is  not 
necessary  to  change  the  law  to 
bring  about  the  relaxation 
suggested. 

3.  I  believe  reduction  of 
supervision  is  retrograde,  and  will 
lead  to  an  irretrievable  reduction 
in  standards. 

4.  If  the  law  decides  a  dispensing 
technician  is  competent  to 
dispense  certain  prescriptions 
unsupervised  then  the  law  will  also 
hold  that  person  responsible  in  the 
result  of  an  accident.  Rightly  so! 

5.  If  dispensing  technicians  have 
legal  liability  then  they  will  have  to 
join  a  society  that  will  protect 
them. 

6.  They  will  also  need  an 
equivalent  of  the  Chemists 
Defence  Association. 

7.  This  achieved,  we  have  two-tier 
pharmacy  as  in  Denmark. 

8.  The  Government  wants  the  law 
changed.  Why  does  the  Society 
behave  as  if  it  has  no  insight  or 
foresight? 


01  Listen 

Yardley,  Birmingham 


Over  to  you,  Birth  pains 
Mr  Thoma 


When  I  replied  to  the  letter  from 
Mr  Thomas  regarding  his 
suggested  £20  per  hour  rate  of 
pay  for  locums  (C&D  Sept  24),  I 
did  not  intend  to  become  involved 
in  protracted  correspondence,  nor 
was  I  aware  that  Mr  Thomas  is  a 
member  of  the  Pharmaceutical 
Services  Negotiating  Committee, 
but  thought  that  he  was  an 
inexperienced  locum. 

All  I  intended  to  point  out  was 
that  today  the  rate  for  a 
pharmacist  manager  is  in  the 
region  of  £8  per  hour,  and  I  realise 
that  a  manager  receives  sickness 
and  holiday  pay  and  other  benefits. 
I  also  pointed  out  that  the  current 
rate  of  pay  for  locums  in  the 
London  area  is  also  around  £8  per 
hour,  and  I  am  aware  that  locums 
get  no  such  additional  benefits. 

I  do  not  intend  to  get  involved 
in  the  argument  of  whether 
managers  should  be  paid  more 
than  locums,  but  most  full  time 
locums  are  locums  by  choice,  and 
the  fact  remains  that  today  there 
are  still  contractors  who  are  not 
prepared  to  offer  locums  £8  per 
hour,  and  there  are  still  locums 
who  are  prepared  to  work  for  less. 

Until  the  PSNC  is  able  to 
negotiate  an  increase  in 
remuneration  then  rates  will  stay 
around  this  level. 

Assuming  that  Mr  Thomas  is  a 
contractor,  does  he  pay  his  locum 
£20  per  hour?  What  is  the  rate  of 
pay  the  PSNC  has  negotiated  with 
the  Department  of  Health,  for 
contractors  to  employ  a  locum  in 
order  that  we  may  attend 
postgraduate  education  courses? 

I  do  not  wish  continually  to 
criticise  the  PSNC.  I  am  certain 
that  its  members  are  hard 
working,  and  are  doing  their  best 
in  negotiating  with  a  difficult 
paymaster  at  the  DoH.  However, 
I  am  certain  that  most  contractors 
are  not  satisfied  with  their 
remuneration,  and  we  can  see  no 
hope  of  progress  towards  the 
truly  professional  fee  that  Mr 
Thomas  mentions. 

He  seems  to  think  the  egg 
comes  before  the  chicken.  Surely 
it  is  the  other  way  round.  Get  us 
decent  remuneration  and  we  can 
then  pass  it  on  to  the  locum. 

Contractors  are  not  adopting  a 
Scrooge-like  attitude.  We  would 
all  like  to  pay  £20  per  hour  to 
locums,  for  it  would  mean  that  we 
were  also  earning  that  sort  of 
sum.  Instead,  all  we  get  are  extra 
responsibilities,  to  be  provided 
seemingly  without  pay,  so  we  can 
be  part  of  the  new  "wonder" 
primary  health  care  team. 


Jeffrey  Glasman 

Shoreditch,  London  E2 


!  know  it  will  be  of  little  satisfaction 
to  my  good  friend  David 
Greenwood,  as  he  contemplates 
locum  fees  of  £20  per  hour  (C&D 
Oct  15),  but  PSNC  has  secured 
(percentage)  increases  in  income 
well  in  excess  >  if  I  hose  enjoyed  by 
our  professional  peers,  albeit  that 
part  of  that  increase  was  so 
embarrassingly  large  (in  cash 
terms)  that  the  DoH  have  had  to 
defer  payment! 

Proprietors  enjoy  a  "lead" 
(currently  being  re-negotiated) 
which  reflects  inter  alia  the  extra 
hours  worked. 

As  one  of  the  few  who 
bothered  to  submit  evidence  to 
the  Nuffield  panel,  David 
Greenwood  can  claim  to  be 
present  at  the  conception  of  the 
"Celestial  Infant".  Perhaps  he 
could  draw  up  an  agenda  for  the 
joint  PSNC/Council  approach  he  is 
proposing,  always  remembering 
the  well  rehearsed  arguments  for 
increases  in  hospital  pay  which 
have  resulted  in  the  near  collapse 
of  that  service. 

No-one  at  PSNC  is  complacent 
about  our  levels  of  reward. 
Nuffield  is  a  two  edged  sword, 
which  would  pay  the  mouse  on  the 
dispensary  treadmill  even  less  in 
order  to  provide  the  cheese  to 
entice  him  out  into  the  front  shop. 
This  was  part  of  the  ground  that 
the  Council,  in  the  role  of  St  John 
the  Baptist,  was  preparing  in 
anticipation  of  the  "Celestial 
Infant".  It  remains  to  be  seen  if 
John  Davies  will  be  cast  in  the  part 
of  Herod  (or  Edwina  as  SaJome  ?) . 

Let  us  not  be  deluded  by  the 
paucity  of  the  funds  which  will  be 
available  for  the  first  of  the  new 
(Nuffield)  roles:  patient 
medication  records  and  residential 
home  pharmaceutical  services. 
This  money  will  have  come  from 
shuffling  the  limited  savings  from 
"notional"  payments  to  Group  1 
pharmacies  into  "average" 
payments  for  the  new  services. 

Pharmacy's  future  has  to  lie  in 
a  lesser  number  of  bigger,  better 
staffed  and  professionally  active 
pharmacies,  each  with  at  least  one 
additional  pharmacist,  who  may 
seem  a  positive  bargain  compared 
with  the  locum  fees  which 
provoked  this  correspondence. 
Making  this  transition  will  take 
time,  and  a  lot  of  agonising.  Like 
most  deliveries,  the  "Celestial 
Infant's"  birch  is  likely  to  be 
messy  and  painful,  but,  as 
matures,  it  will  bring  pleasure  and 
pride.  The  parental  sacrifice  he 
may  have  to  make  may  be  the  loss 
of  some  independence  by  amalga- 
mating into  a  group  practice  with 
colleagues  whom  today  he  may 
view  as  competitors. 


A.  Bond 

Baltonsborough,  Somerset 
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AAH  issue  'EEC  writs7 
against  Unichem 


Good  start 
at  Evans 

Evans  Healthcare  Ltd  are 
reporting  a  trading  profit  of  £4. 6m 
on  a  £38. 6m  turnover  for  their 
first  full  financial  year. 

The  company,  set-up 
following  a  £27m  buyout  from 
Glaxo  in  October  1986.  only 
reported  for  37  weeks  in  the  fiscal 
year,  1987.  After  taking  account 
of  asset  sales,  interest  and  tax, 
Evans  show  a  £6 .  3m  profit  to  July 
1  this  year. 

Managing  director  David 
Moffatt  says  the  results  are 
"entirely  satisfactory"  and  reflect 
the  foundation  laid  during  the 
months  immediately  following  the 
buyout.  He  added  that  sales  in 
international  markets  —  up  86  per 
cent  over  the  same  period  in  1987 
to  now  account  for  18  per  cent  of 
total  revenue  —  had  contributed 
to  the  success. 

Following  the  sale  of  their 
branded  vitamins  Adexolin  and 
Minadex  (to  Marfleet)  and 
Haliborange  (to  Reckitt  & 
Colman)  earlier  in  the  year  Evans 
are  now  concentrating  on  work  in 
three  areas:  vaccines,  unbranded 
pharmaceuticals  and  branded 
over-the-counter  medicines. 

The  company  has  begun  a  £5m 
investment  programme  at  their 
injectable  and  biological  factory  in 
Speke  and  opened  a  £lm  BCG 
plant  in  May.  They  are  now  in  the 
process  of  applying  for  a  product 
licence  to  manufacture  an  MMR 
vaccine. 

Evans  are  also  carrying  out 
clinical  trials  to  test  a  concentrated 
form  of  BCG  vaccine  as  a 
treatment  for  certain  forms  of 
bladder  cancer.  Results  so  far  are 
described  as  "very 
encouraging." 


BRIEFS 


EJ  Seal  Special  Waste,  a  family 
business  in  the  collection  and 
disposal  of  hospital  and  clinical 
waste  has  been  acquired  by  the 
Caird  Group  for  £109,000  in  cash 
and  shares. 

The  Health  &  Safety  Commission  is 

revising  the  control  limit  for 
arsenic  and  its  inorganic 
compounds  (except  arsine)  from 
January  1,  1989.  It  is  being 
reduced  from  0.2  to  0.1  mg  m', 
8-hour  time-weighted  average . 


AAH  are  issuing  proceedings 
against  Unichem  Ltd,  and  against 
Its  executive  and  non-executive 
directors,  under  Article  85  of  the 
Treaty  of  Rome,  for  damages 
sustained  as  a  result  of  the 
Unichem  share  scheme. 

The  company  says  its  action 
arises  from  the  ruling  of  the 
Director  General  of  Fair  Trading, 
that  the  scheme  is  an  anti- 
competitive practice  within  the 
meaning  of  The  Competition  Act 
1980  (C&D  September  17,  p529). 
AAH  intend  that  the  action  should 
"impact  directly  on  those  persons 
responsible  for  the 
implementation  of  the  share 
scheme,  which  has  distorted 
competition  and  damaged  the 
business  of  other  pharmaceutical 
wholesalers." 

By  instituting  proceedings 
against  the  Society  and  its 
directors,  AAH  say  the  possibility 
of  damages  falling  directly  on 
individual  pharmacists  who  are 
members  of  the  Society  solely  for 
trading  purposes,  is  reduced 
greatly. 

And  AAH  say  this  action  is  not 
intended  to  prevent  the  flotation  of 
Unichem  which  is  a  development 
which  "will  bring  the  Society 
within  a  regulatory  framework 
that  imposes  constraints  not 
applicable  to  industrial  and 
provident  societies . ' ' 

AAH  makes  various  points  in 
support  of  their  proceedings 
which  are  intended  to  show  that 
the  scheme  is  prohibited  by 
Article  85(1)  of  the  EEC  Treaty 
and  void  by  virtue  of  Article  85(2) . 
The  company  says  there  is  a 
considerable  movement  between 
Member  States  of  the  EEC  of 
pharmaceutical  products  and  over 
the  counter  products  sold  by 
chemists. 

1.  The  operation  of  the  scheme 
constitutes  a  concerted  practice 
between  Unichem  and  its 
members. 

2.  The  scheme  constitutes  a 
decision  made  by  Unichem,  being 
an  association,  of  undertakings 
within  the  meaning  of  Article  85. 

3.  The  introduction  and  operation 
of  the  scheme  has  as  its  object 
and/or  effect  the  distortion  and/or 


prevention  and/or  restriction  of 
competition  within  the  Common 
Market,  namely  in  the  wholesale 
supply  of  pharmaceutical  products 
to  retail  chemists  in  Great  Britain. 

4.  Unichem  are  able  to  offer  an 
inducement  under  its  share 
scheme  not  because  it  enjoys  a 
normal  competitive  advantage 
over  its  competitors,  but  because 
it  operates  under  a  particular  legal 
regime  as  a  co-operative  society 
under  the  Industrial  and  Provident 
Societies  Act,  1965. 

5.  The  effect  of  the  scheme  has 
been  to  distort  and/or  prevent 
and/or  restrict  competition  in 
Great  Britain  between  Unichem 
and  its  competitors  so  that  the 
scheme  will,  or  may  have,  an 
appreciable  effect,  direct  or 
indirect,  on  trade  between 
Member  States  of  the  European 
Community. 

6.  The  scheme  has  affected,  or 
may  affect,  the  pattern  of  trade 
between  Member  States  since,  as 
a  result  of  the  scheme, 
pharmaceutical  and  over  the 
counter  products  originating  in 
Member  States  other  than  the 
UK,  may  flow  through  different 
channels  than  they  would  have 
done  in  the  absence  of  the 
scheme. 

The  AAH  claim  for  damages  is 
in  respect  of  all  sales  lost  as  a 
result  of  the  scheme,  since  its 
inception  on  January  1. 

Unichem's  chief  executive 
Peter  Dodd  said  no  writs  had  been 
received  as  C&D  closed  for 
press.  He  said  he  was  surprised 
AAH  should  take  such  action.  Like 
Macarthy's  move  under  Article  85 
it  would  prove  ineffectual  and 
costly. 


Customs  &  Excise  are  to  review  the 
cash  accounting  scheme  for  small 
businesses  introduced  in  October 
1987.  This  scheme  allowed  VAT 
liability  to  be  delayed  until 
payments  for  goods  or  services 
had  been  received.  Inquiries  to: 
Paul  Robbins  HM  Customs  and 
Excise,  VAT  Control  Division  D, 
Branch  4,  Alexander  House,  21 
Victoria  Ave,  Southend  on  Sea, 
Essex  SS991AH. 


Macarthy 
rationalise 

Macarthy  pic  have  sold  the 
Surgical  Division  of  Macarthy 
Medical  to  Baxter  Healthcare  Ltd 
for  £4. 125m  -  £3. 8m  of  which 
was  paid  on  completion  with  the 
balance  to  be  paid  on  valuation  of 
the  stocks. 

Chairman  and  chief  executive 
of  Macarthy,  Nicholas  Ward,  said 
the  sale  was  part  of  their  scaling 
down  operation  and  curtailment  of 
nationwide  wholesaling  ambitions. 

Baxter  made  the  first 
approach  in  the  sale  and  paid  a 
figure  for  the  assets  which  was 
described  by  Mr  Ward  as 
exceeding  their  net  book  values 
by  "approximately  £lm".  The 
sales  proceeds  will  be  used  by 
Macarthy  to  reduce  Group 
borrowings.  The  division  sold 
included  wholesaling  depots  in 
Dagenham,  Essex  and 
Manchester,  and  a  small  surgical 
instrument  manufacturing  plant  in 
Basildon.  Mr  Ward  estimated  that 
the  sale  would  reduce  pre-tax 
profits  by  £400,000. 

Macarthy's  interim  results  in 
the  six  months  to  April  2  showed 
a  total  group  turnover  of  £193. 8m 
and  pre-tax  profits  of  £3. 86m.  Mr 
Ward  said  that  because  of  the 
integrated  nature  of  the 
manufacturing  and  wholesaling 
activities  of  Macarthy  Medical,  it 
was  not  possible  to  show  Surgical 
Division  profits  in  insolation. 

John  Baseley  has  resigned  as  a 
director  of  Macarthy  pic  as  a  result 
of  the  sale  and  general 
rationalisation  though  Mr  Ward 
made  it  clear  his  departure  was 
not  because  he  disagreed  with  the 
decision  to  sell  the  Division. 


RTZ  merge 
divisions 

Restructuring  at  RTZ  Chemicals 
means  that  as  of  last  week ,  two  of 
their  subsidiary  companies  will 
now  go  under  one  name:  RTZ 
Chemicals  —  ISC  Division. 

The  two  subsidiaries  involved 
are  ISC  Chemicals,  who  specialise 
in  fluorine  chemistry,  and  sister 
company  Berk  Spencer  Acids. 
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Glaxo  profits  up  12pc 


Glaxo  Holdings  pic  have 
announced  pre  tax  profits  up  12 
per  cent  to  £832m  in  the  full  year 
results  to  June  30.  Turnover  was 
up  1*8  per  cent  to  £2 . 1  billion . 

Says  chairman  Sir  Paul 
Girolami:  "After  seven  years  of 
uninterrupted  and  rapid  growth, 
these  further  increases  have 
moved  Glaxo  into  position  of  the 
world's  second  largest 
pharmaceutical  company."  He 
said  that  a  top  priority  had  been  to 
realise  the  full  potential  of  existing 
products  and  the  improvement  in 
turnover  was  evidence  of  this 
success. 

Last  July  Zantac  became  the 
first  pharmaceutical  product  to 
achieve  annual  sales  of  over  £1 
billion  and  two  new  products 
introduced  earlier  in  the  year  — 
cefuroxime  axetil  and  salbutamol 
CR  —  have  made  a  good  start, 
according  to  Glaxo. 

Nearly  half  the  company's 
sales  are  now  in  US  dollars  and 
related  currencies. 

UK  sales  accounted  for 
£277m,   13  per  cent  of  total 


turnover.  The  board  has 
recommended  a  final  dividend  of 
18p  per  share.  This  proposed  final 
dividend,  together  with  the 
interim  dividend  paid  last  May, 
makes  a  total  dividend  of  25p, 
compared  with  last  year's  total  of 
19p  per  share. 

Total  expenditure  on  research 
and  development  increased  by  54 
per  cent  from  £149m  to  £230m 
and  as  a  consequence,  slowed 
down  growth  in  trading  profits  and 
largely  accounted  for  the 
reduction  in  trading  margins  of 
three  percentage  points,  said  Mr 
Girolami. 

Glaxo  are  to  hold  an 
Extraordinary  General  Meeting 
on  December  12  when  they  will 
seek  shareholders'  permission  to 
allow  them  to  buy-in  up  to  50 
million  of  their  own  shares  in  new 
articles  of  association,  drawn  up  to 
replace  those  adopted  by 
shareholders  in  1972.  They  have, 
however,  no  immediate  intention 
of  exercising  these  authorities. 
The  shares  would  account  for  6.75 
per  cent  of  issued  share  capital. 


Chemists  sales  to  grow 


Sales  through  chemists  and 
drugstores  are  expecfed  to 
maintain  growth  and  provide  a 
greater  real  revenue  gains  than 
the  average  for  retailing  as  a 
whole,  according  to  a  report  by 
the  Economist  Intelligence  Unit. 

The  Retail  Business  report 
says  that  chemists  and  household 
goods,  as  a  share  of  the  weekly 
spend,  remained  almost  constant. 
But  due  to  the  ever  increasing 
consumer  total  spend  sales  have 
risen  by  10.3  per  cent  in  the  first 
quarter  to  this  year. 

Strong  continued  growth  is 
reported  in  antacids  and  anti-ulcer 
preparations,  up  8  per  cent  to 
£65m,  with  coughs  and  colds  well 
ahead  in  the  first  quarter  of  1988. 

Sweeteners  rose  by  33  per 
cent,  following  promotional 
activity,  and  "Retail  Business" 
anticipated  this  growth  will 
continue. 

Patent  and  proprietary  foods, 
vitamins  and  mineral  supplements 
are  said  to  show  little  growth,  but 
the  effect  of  the  publicity  in 
relation         to  vitamin 


taking/childrens  intelligence,  was 
too  late  to  be  reflected  in  these 
figures. 

In  the  toiletries  sector  there 
was  a  decline  in  the  output  of  talcs , 
perfumes  and  depilatories.  The 
market  for  hairsprays,  toilet  soaps 
and  bath  preparations  remained 
constant  while  shampoos  fell  back, 
after  the  strong  growth  of  recent 
years,  "Retail  Business"  says. 
Men's  toiletries  (except  talc) 
showed  strong  growth  in  1987; 
this  continued  into  1988,  with  hair 
preparations  and  deodorants 
increasingly  sharply. 

The  output  of  eye  make-up  led 
the  cosmetic  field  with  a  27  per 
cent  increase  in  1987,  and  was 
nearly  65  per  cent  ahead  of  that 
figure  for  the  first  quarter  to  this 
year. 

Strong  growth  in  lip  products 
was  also  apparent  in  1987,  "Retail 
Business"  says,  with  a  further 
increase  of  28  per  cent  in  this  first 
quarter.  Retail  Business  No  368, 
The  Economist  Intelligence  Unit, 
40  Duke  Street,  London  W1A 
WW. 


COMING  EVENTS 


Vairtag 
the  Alps 

The  Swiss  town  of  Interlaken  will 
be  the  venue  for  the  eighth 
Vantage  Convention. 

A  nineteenth  century  hotel, 
the  Victoria  Jungfrau,  will  be  the 
base  for  the  1989  Convention 
which  has  been  arranged  for  April 
20-23. 

The  four  day  Convention 
programme  will  cost  £315  per 
delegate  flying  from  Heathrow  or 
£375  from  Manchester  or 
Birmingham.  An  optional  four 
night  extension  is  available  at  a 
total  cost  of  £520  from  Heathrow 
only. 

For  further  information 
Vantage  members  should  contact 
the  Vantage  Department  at 
Vestric,  Tel:  0928  717070. 


PMS  on  1992 

The  Pharmaceutical  Marketing 
Society  is  holding  a  symposium 
entitled:  "1992  —  Europe  open 
for  healthcare  business"  on 
November  16,  at  the  Royal 
Pharmaceutical  Society. 

It  will  focus  on  commercial 
aspects,  future  EEC  Directives, 
licensing,  legislation  and  1992  in 
general. 

Speakers  will  include  Dr  D. 
Jeffreys,  medical  assessor  to  the 
CSM  and  Jim  Matthews  of  the 
ABPI.  The  fee  is  £60  (excluding 
VAT).  Details  from  PM  Society,  8 
Albermarle  Way,  London  EC1V 
4JE  (tel:  01-253  2126). 


CPP  study 

A  College  of  Pharmacy  Practice 
study  day  on  "drug  abuse  and 
misuse"  will  be  held  on 
November  20,  at  the 
Postgraduate  Medical  Centre, 
John  Radcliffe  Hospital,  Oxford. 

Organised  by  the  CPP's 
Oxford  study  group,  speakers  will 
be  Dr  Hopkin  Maddock,  and 
David  Gerrett  who  will  examine 
problems  and  available 
treatments. 

The  fee  is  £12  for  CPP 


members  and  £17  for  non- 
members.  Further  details  from 
Alison  Oliver,  (tel:  01-7350418). 

Monday,  November? 

East  Metropolitan  Branch, 
RPSGB.  The  Churchill  Room, 
Wanstead  Library,  Spratt  Hall  Road, 
Ell,  at  8pm.  "Legal  aspects  of 
counterprescribing"  Speaker,  Mrl.H. 
Harrison,  Welsh  School  of  Pharmacy. 
Sefton  Branch,  RPSGB.  Southport 
General  Infirmary,  Postgraduate 
Education  Centre,  at  7.30pm.  Study 
evening  on  "Drugs  and  the  eye"  and 
"Contact  lens  care,"  with  buffet. 

Tuesday,  Novembers 

Lanarkshire  Branch,  RPSGB. 

The  Old  Mill  Hotel,  Motherwell,  at 
8pm.  "Ending  the  work  of  a  lifetime  — 
the  statutory  committee."  Speaker, 
Edward  Sutcliff,  QC. 
South  East  Metropolitan  Branch, 
RPSGB.  The  Medical  Centre, 
Lewisham  Hospital,  High  St,  London 
SE13  at  8pm.  "The  PSNC  and  the 
work  of  the  National  Prescription 
Research  Centre."  Speaker,  Dr 
Gordon  Geddes. 

Stirling  Branch,  RPSGB.  Mayfair 
Suite,  Park  Hotel,  Falkirk,  at  8pm. 
"Venous  insufficiency  —  therapeutic 
opportunities."  Speaker,  Mr  D. 
Harper,  Consultant  Surgeon  FDRI. 

Wednesday,  Novembers 

Ayrshire  Branch,  RPSGB.  The 

Piersland  House  Hotel,  Troon,  at 
8pm.  "Post  viral  syndrome"  Speaker, 
DrK.  Fegan,  GP. 

Isle  of  Wight  Branch,  RPSGB. 

The  Postgraduate  Medical  Centre,  St 
Mary's  Hospital,  Newport,  Isle  of 
Wight,  at  8pm.  "Churches  of  the  Isle 
of  Wight."  Speaker,  Mr  R  Winter. 
Wembley  Branch,  RPSGB. 
Conference  room  2,  North  wick  Park 
Hospital,  at  8pm.  "Surgical  dressings 
and  their  effect  on  wound  healing." 
Speaker,  Mr  J. A.  Myers.  Buffet. 

Thursday,  November  10 

Hounslow   Branch,  RPSGB. 

Lecture  Theatre,  West  Middlesex 
Hospital,  Twickenham  Road, 
Isleworth,  at  8pm.  Mrs  Marion 
Rawlings  RPSGB  vice-president  will 
speak  on  "the  future  of  the  profession, 
results  of  the  survey  into  professional 
standards  in  pharmacy' ' . 

Bradford  &  Halifax,  NPA.  Victoria 
Hotel,  Bridge  Street,  Bradford  at 
8pm.  Peter  Taylor,  Airedale  DPhO. 
on  "Nursing  Homes  and  the  Role  of 
the  Community  Pharmacists" . 

Glasgow  Branch,  RPSGB.  Room 
1,  McCance  Building,  University  of 
Strathclyde,  at  7.30pm.  "Modern 
Wound  Dressings"  by  Dr  Stephen 
Thomas,  principal  pharmacist,  East 
Glamorgan  General  Hospital. 
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AGENTS 


AGENTS 
REQUIRED 

Applications  are  invited  from  well- 
connected  agents  covering  Retail 

Pharmacy,  Pharmaceutical 
Wholesale  and  Department  Store 
outlets. 

Branded  OTC  products,  good 
rates  of  commission  and  full 
product  support. 

Please  reply  in  confidence  with 
brief  details  to  BOX  C&D  3322. 


AGENTS 

WHOLESALERS  -  DISTRIBUTORS 

Wanted  for  a  wide  range  of 
Healthfood  &  OTC  Products. 

GENERAL  HEALTHCARE  LTD 

No  1  NESTLES  AVENUE,  HAYES, 
MIDDLESEX. 
TELEPHONE:  01-848  7766 
TELEX:  946  973 
FAX:  01-848  1930 


Post  to  Classified  Advertisements,  Chemist  &  Druggist, 
Benn  Publications,  Sovereign  Way,  Tonbridge,  Kent  TN9 1RW. 

Telephone  Tonbndge  (0732)  364422.  Telex  95132. 
Ring  Duncan  Reed  Ext  218  for  further  information 
Publications  date  Every  Saturday 

Headings  All  advertisements  appear  under  appropriate  headings 
Copy  date  4pm  Tuesday  prior  to  publication  date . 


BUSINESS  OPPORTUNITIES 


KIRBY  OLDHAM  LIMITED 

Are  looking  for  Distributors/Agents  for 

overseas  markets  (excluding  USA,  Canada, 
Ireland  and  the  Gulf  States)  for  their  range  of 
Electronic  Equipment  which  includes  tablet 
counters,  ECG  machines,  labelling  systems, 
weighing  equipment  etc.  Candidates  must  be 
established,  financially  strong  and  capable  of 
marketing  properly  to  pharmacists  and  doctors 
in  the  region  concerned. 

Written  applications  only  to: 
KIRBY  OLDHAM  LTD 
(Attn.  J.  Kirby,  Chairman) 
ELLEN  STREET,  OLDHAM  OL9  6QZ. 


FINANCE 


mwrtmmws 

V/2%  OX  ER  B\\k  BASK  R.XM. 


We  do  not  believe  that  you,  asa  professional, 
should  need  to  mortgage  your  home  in  order 
to  finance  a  practice. 

Under  our  schemes,  loans  are  available  over 
25  years,  and,  in  some  cases  even  longer 
Various  repayment  methods  are  available  to 
suit  your  personal  requirements. 

For  more  information  contact:  - 


J.W.  SLEATH  &  CO.  LTD., 

Insurance  jnd  Mortgage  Brokers 
_       58  Theobalds  Riud  _ 
~      London  WCIX8BR  ZZ 
—    Telephone  01-242  4375 
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OTC  Marketing  — 
unrivalled  opportunities 

PRODUCT  MANAGER 
c£18,000 + CAR + BENEFITS 


Company  X  is  a  major  player  in  the  UK  heathcare 

► I    market  one  of  the  most  advanced  and  competitive 
J    in  the  world.  A  highly  respected  international 
I   pharmaceutical  group,  they  are  seeking  a  high 
achiever  to  lead  their  marketing  thrust.  Plans  to 
increase  the  turnover  in  the  recently  formed 
Consumer  Division  two  fold  by  1990  will  be  achieved  by 
continued  new  product  development,  investment  in  R&D  and 
most  importantly  the  right  dynamic  marketers  at  the  helm. 

With  a  programme  of  new  launches  planned  into  the  retail 
pharmacy  sector  and  the  full  support  and  backing 
of  the  Group,  the  Product  Manager  position  will 
be  high  profile.  Reporting  directly  to  the  Sales  and 
Marketing  Manager,  the  role  demands  a  self- 
motivator  with  excellent  communication  skills  and 
creative  ideas  to  exploit  the  profit  and  potential 
of  these  new  brands  and  achieve  results. 

This  growth  can  be  driven  by  you  if  you  can  demonstrate 
achievement  in  an  ethical/OTC  or  chemist  orientated 
environment  which  must  include  12  months'  sales 

^mmmm^m  ,    experjence  |f  you  wanj-  j-0  fo&  par^  0f  SUCCess 

f       story  and  be  based  in  their  architecturally 
outstanding  complex  in  the  North  Eastern  Home 
w  Counties,  call  now  or  fax/send  your  CV  to 

^  -       *  Merry  Graham  at: 


Taylor  and  Partners 
Marketing,  Agency  &  Public  Relations,  Recruitment  Consultants, 
Greencoat  House,  Francis  Street,  London  SW1P 1DH. 
Tel:  01-630  1755/828  7070.  Fax:  01-821  5383. 
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PRODUCTS  &  SERVICES 


Simply 
the  best 


I  A  FULL  RANGE  OF  COMPUTER 
LABELLING  SYSTEMS 

i  PATIENT  MEDICATION 
RECORD  LABELLING 

Either  lull  system  or  program  only 

I  FREE  DIRECT 

ORDER  ENTRY  TO  VeSWC 


Contact  David  Coleman  or  Mike  Spnnce  MPS  . 

tor  a  demonstration  or  trial 

PARK  SYSTEMS  LTD. 

183  Great  Howard  Street.  Liverpool  L3  7DL 

Telephone  051  298  2233 


A 


THE  ONLY  NPA  RECOMMENDED  COMPUTER  LABEL  SYSTEM 


PERFUME  &  COSMETIC  ANALYSIS 

A  rapid,  reliable  &.  competitive  testing  service  for 
alcohol,  denaturants  &  Cosmetic  Product  Regulations. 

HERD  &  MUNDY  LTD, 
THE  EDGELEY  INSTITUTE 
1 44  CASTLE  STREET,  STOCKPORT. 
TEL:  061-429  9555. 


SHOPFITTINGS 


JoImi  Richardson 
Computers  Ltd 


In  Pharmacy  Labelling 
**•  In  Auto-Order  Stock  Control 


»>•  In  Customer  Service 


In  Systems  Development 

Full  patient  records  with  drug  interactions 

FRKKPOST.  Preston  PR 5  (>BR  Telephone:  (0772)  323763 


.ux  Line 

SHOPFITTERS  FOR  THE  PHARMACY 


Li 


REFITS,  NEW  INSTALLATIONS,  CEILINGS, 
SHOPFRONTS,  ELECTRICAL,  FINANCE,  NPA  & 
NUMARK  APPROVED. 

SO  CONTACT  US  NOW. 
LUXLINE  LTD 

8  COMMERCE  WAY,  LEIGHTON  BUZZARD,  BEDS 
TEL:  0525-381356 


QUALITY  LABELS  delivered  in  14  DAYS* 
Jg  I  OR  NO  CHARGE— 

J0M  That's  the 


PARK  PRINTING,  183  GREAT  HOWARD  STREET 

""SaSS 051.298  2233 

#  Of  Ft*  APfUtS  TO  U.K.  MAINLAND  ONLTl  WX/TTIN  DFTAIL5  HOVIDfD. 


JUST  THE  TONIC  fPRODUCTS  &  SERVICES 

Pharmacy  Labels  from 

Mllll  |  mm  .mil. 
zTO 


Europe's  No.  1  Supplier 

in  Pricemarking 
ror  Tunner  aeiats  contact. 
David  Griffiths 

0  ESSELTE  METO  ltd 
Spur  Rd,  Feltham,  Middx,  TW14  OTR 
Tel:  01-751  6141 


PRODUCTS  &  SERVICES 


NEON  WINDOW 
PRESCRIPTION 

SIGNS  (&  Others) 

Faylite  Ltd. 
5  Meeting  House  Lane, 
Berkswell,  Warwickshire. 
021-359  1934. 


Shopfitting  styles 
for  modern  selling 


*  Individual  styling 

*  Attractive  designs 

*  System  based 

*  Unsurpassed  quality 

*  Limitless  choice  of  finishes 


*  Dispensary  fittings 

*  Incredible  space  saving 

*  Easy  access  and  vision 

*  No  lamming.  No  fall  out 

*  Competitive  prices 


a 


APEILS 


Apeils  Systems  Limited, 
Unit  P,  Kingsway  Ind.  Estate 
Kingsway,  Luton,  Beds  LU  1  1LP 
Telephone:  Luton  (0582)  4571  1 1  fama 


Umdasch 


ORAL  ABEL  PC 

"The  Ultimate  in  pharmacy  labelling..." 

"Versatile"  "Uncomplicated" 
"IBM  PC  Compatible"  "Quality  Software" 


NOW:  also  available  with  patient  records 


JPDC 


Computer  Systems  Limited 


marspec 

\=! SHOPFITTING  LTD 


A  complete  shopfitting  and  design  service,  at 
competitive  prices  for  the  pharmacist. 


Southern  Office: 

Unit  4b, 
Grace  Road, 
Marsh  Barton, 
Exeter,  Devon 
Tel:  0392  216606 


Northern  Office: 

4  Prestwood  Court, 
Leacroft  Road, 
Risley,  Warrington, 
Cheshire 

Tel:  0925  827292 


Village  Workshops,  Prestwich,  Manchester  M25  8WB. 
ENQUIRIES:  061-773  7909 


■ 

||€XDkUM| 

IL.STOREFITTERS._JI 

■ 

0626-834077 

COMPREHENSIVE  DESIGN,  MANUFACTURE  AND 
INSTALLATION  SERVICE  FOR  THE  RETAIL  PHARMACY 

king  Charles  business  park,  old  newton  road  heatmeieio  oevon  toij  6UT 
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STOCK  FOR  SALE 


A8.G    IMPORTS  LIMITED 

Unit  11,  Treadaway  Technical  Centre 
Treadaway  Hill.  Loudwaler.  High  Wycombe 
Buckinghamshire  HP10  9RS 
Telephone  (0628)  810404 
Telex  846901  ANG  G  Fax  (0628)810225 


Established  since  1982,  specialising  in  the  supply  of  "Fine  French  Fragrance"  to 
both  the  retail  and  wholesale  trade,  A  &  G  Imports  has  grown  to  be  one  of  the 
largest  suppliers  in  the  UK. 

With  a  range  now  in  excess  of  2000  references  we  can  offer  delivery  normally 
within  48  hours  anywhere  on  the  UK  mainland  (subject  to  availability),  carriage 
paid  on  orders  over  £200. 

If  you  would  like  one  of  our  salesmen  to  contact  you,  or  receive  a  current  price  list 
arid  colour  catalogue  please  call  us  on: 
(0628)  810404,  or  by  fax  on:  (0628)  810225 

Visitors  welcome  by  appointment  only. 


SAVE  WITH  CAMPDALE 


CAMPDALE  LTD 

67,  CENTRAL  ROAD, 
HUGGLESCOTE, 
COALVILLE, 
LEICESTER  LE6  2RZ. 

AMOXYCILLIN  CAPS250mg  500 
AMOXYCILLIN  CAPS  500mg  100 
TAMOXIFEN  TABS  20mg  250 
NAPROXEN  TABS  250mg  250 
NAPROXEN  TABS  500mg  100 
GLIBENCLAMIDE  TABS  5mg  1000 


FOR 
PRICE  LIST 

QUOTES 
GENERAL  ADVICE 

PLEASE  CONTACT 
MERVYN  GREEN  MPS 


31.75 
13.85 
39.95 
9.49 
7.90 
6.50 


SAVE  £  £  with  CAMPDALE  LTD 


COALVILLE  (0530) 
811590  &  811657 


SAVE£££££££££ 


EURIMPHARM 

UNIT  A6.  83  COPERS  COPE  ROAD 

BECKENHAM,  KENT  BR3  1  NR 
TEL:  01  658  2255  TELEX:  263832 
FAX:  Q1  658  868O  


MANY  SPECIAL  OFFERS  THIS  MONTH  INCLUDING: 

TAGAMET  200mg  TABLETS  6679/0005 
VOLTAREN  RETARD  lOOmg  TABLETS  5848/0327 
ADALAT  AR  (RETARD)  20mg  TABLETS  6679/0002 
NATRILIX  2.5mg  TABLETS  6679/0024 
NEW  LICENCES  ARRIVING  THIS  MONTH 


EQUIPMENT  FOR  SALE 


TO  ADVERTISE  IN 
CHEMIST  &  DRUGGIST  CONTACT 
DUNCAN  REED  ON  0732  364422 
EXT  218. 


FOR  SALE 

KIS  MINI  LAB  complete  with  many  extras  and  6 
months  of  annual  maintenance  (larger  unit 
needed  and  installed). 

£4.000  +  VAT 

W.  Davidson  &  Soms  Limited 
Atholl  Road,  Pitlochry,  Scotland. 
Tel;  0796  2810 
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ABOUT  PEOPLE 


Boots'  gift  to  Minehead 


Boots  have  apologised  to 
Minehead  and  paid  a  nominaJ  £785 
—  the  cost  of  the  town's  lifeboat 
house  built  in  1901  —  to  make  up 
for  an  unintentional  insult  to  the 
town  in  relation  to  an 
advertisement  for  developing  and 
printing  (C&D  August  20,  p306). 

According  to  Minehead's 
Tourist  Information  Centre,  the 


demand  for  town  guides  increased 
dramatically  and  the  resulting 
publicity  in  the  national  media 
which  arose  would  have  cost 
thousands  of  pounds  in  terms  of 
advertising. 

The  holiday  business  in 
Minehead  is  reported  to  be 
booming  so  perhaps  the  incident 
did  have  a  brighter  side. 


Musical 
chairs 

Mr  Mervyn  Madge  (at  the  piano) 
added  a  musical  note  to  the 
proceedings  as  Mr  Colin 
Hetherington  celebrated  his 
seventy-eighth  birthday  last 
week,  sitting  in  a  new  chair 
presented  to  Birdsgrove  House's 
warden.  Miss  Joyce  Evans  (right) 
by  Mr  Bernard  Hardisty,  director 
of  public  affairs,  Sterling-Winthrop 
Group.  The  chair  was  bought  with 
a  donation  given  in  lieu  of  a  fee  for 
the  Apothecaries  of  Jazz. 


Bernard  Silverman,  president 
of  the  Royal  Pharmaceutical 
Society,  opened  the  new 
pharmacy  department  at 
Hammersmith  Hospital  on 
October  27.  He  is  seen  here  with 
Mr  Alan  Willson,  district 
pharmaceutical  officer. 
Hammersmith  and  Queen 
Chariot  Special  Health 
Authority. 


Xf|f 


DEATHS 


Burlinson:  Harry  Burlinson, 
FPC,  OBE,  3  The  Terrace, 
Oaken  Clough,  Limehurst, 
Ashton-under-Lyme,  Lanes  on 
October  30.  Funeral  at  Bardsley 
Parish  Church  on  November  4  at 
1 .45pm.  No  flowers,  Donations  to 
Guide  Dogs  for  the  Blind.  Leigh 
Kerfoot,  chairman,  Thomas 
Kerfoot  &  Co  Ltd,  writes:  "It  is  my 
very  sad  duty  to  let  you  all  know 
that  Harry  died  suddenly  on 
Sunday  while  out  enjoying  a  game 


of  golf.  He  joined  Kerfoots  on 
September  25,  1935  and  has 
devoted  all  the  ensuing  53  years  to 
his  work  with  the  company.  We  all 
owe  him  a  great  debt  of  gratitude 
for  the  part  that  he  has  played  in 
enhancing  the  'Kerfoot 
reputation'  and  in  the  evolution 
from  dark  satanic  mills  of 
yesteryear  to  the  fine  company 
that  we  have  today.  His  cheerful 
smile  and  wise  advice  will  be  sadly 
missed  by  all  of  us." 


Mr  Joshua  Kerr  handing  over  the  chain  of  office  to  the  incoming 
president  of  the  Phannaceutical  Society  of  Northern  Ireland,  Mr  Tom 
Hunter.  Mr  Hunter  became  president  on  October  20 


APPOINTMENTS 


Pentax  UK  Ltd:  Chris  Booth  has  been 
appointed  area  manager 
responsible  for  dealers  in  London 
and  the  Home  Counties.  Chris 
was  previously  a  senior  product 
buyer  with  W.H.  Smith. 

John  Ingram  has  joined  as 
representative  for  the  North  East 
and  Scotland  reporting  to  Alan 
Bourne  who  has  been  promoted 
to  regional  manager  for  the  North. 
Wayne  Barraclough  is  now  the 
representative  for  the  North  of 
England,  having  previously  been 
the  merchandiser  for  the  area. 
Three  new  merchandisers;  Paul 
Seckington,  Rod  Philips  and 
Richard  McGrath  will  be  providing 
sales  support  and  on  site  product 
training  in  the  Southern,  Central 
and  Northern  areas  respectively. 

John  Armitt  has  been 
promoted  to  regional  manager  for 
the  East  of  England,  including 
West  London  and  has  additional 
responsibility  for  the  Channel 
Islands  and  Northern  Ireland. 

Contemporary  Perfumes  Ltd  have 
appointed  Herwick  Tan  director  of 
Perfumery.  He  will  assume 
responsibility  for  the  creative  and 
technical  facilities  at  CPL's 
headquarters.  The  group  has 
formed  a  new  flavour  division  at 
Field  &  Co  (Aromatics)  Ltd. 


Stephen  Hughes  joines  CPL  from 
Concorde  Flavours  and 
Fragrances  as  general  manager  of 
the  division,  which  will  produce  a 
range  of  food  and  drinks  flavours, 
and  food  and  juice  concentrates. 

ICI  Dr  Peter  Doyle  has  been 
appointed  an  executive  director  of 
the  company  with  effect  from 
January  1,  1989.  Dr  Doyle  will 
succeed  Sir  Charles  Reece  on 
February  1  as  group  research  and 
technology  director.  He  has  been 
technical  director  and  UK  deputy 
chairman  of  ICI  pharmaceuticals 
since  1986. 

Countercall  have  announced  three 
board  appointments:  Brian  Scott 
as  marketing  director,  Nigel 
Sellers  as  sales  director,  and 
Martin  Allen  as  financial  director. 

Faberge  Inc  have  appointed  Trevor 
Walker  as  managing  director 
Faberge  UK. 

Agfa  Gevaert  Ltd  Donald  Lucking  has 
been  appointed 
photofinishing/professional  sales 
representative  covering  Surrey 
and  Northamptonshire.  Dominick 
Hussey  has  joined  the 
professional/photofinishing 
marketing  department . 


I'ypesetling  and  uraphno  by  Magset  Ltd,  Side  up.  Kent  Printed  by  Riverside  Press  Ltd.  Whitstablt.  Kent  Published  by  Uenn  Publications  Ltd.  Sovereign  Way,  lonbridge.  Kent  TN9  1RW. 
Registered  at  the  Post  Office  ax  a  Newspaper  23/25/8s  Contents  Uenn  Publications  Ltd  1988.  All  rights  reserved  No  part  (if  this  publication  may  be  reproduced,  stored  in  a  retrieval  system  or  transmitted  in.  any 
form  or  by  any  means,  electronic,  mechanical,  photocopying,  recording  or  otherwise  without  the  prior  permission  of  Uenn  Publications. 
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CAN  YOU  TURN  TO  THE  RED  BOOK? 


NPA  PHARMACISTS  DO! 

A  comprehensive  guide  to  business  and 
professional  facts  and  figures  essential  in  the 
day-to-day  running  of  a  successful  community 
pharmacy. 

There  has  previously  been  no  compendium  of 
information  to  which  a  community  pharmacist 
could  turn  for  ready  access  when  a  problem 
arises,  says  NPA  Director  Tim  Astill  in  his 
introduction  to  this  entirely  new  publication. 
But  now  there  is!  With  the  co-operation  of  the 
Association's  Board  of  practising  community 
pharmacists,  the  contents  have  been  selected 
from  NPA  reference  material  in  constant 
demand  from  members,  supplemented  by 
medical,  NHS,  professional,  etc,  data 
compiled  by  Chemist  &  Druggist. 

Every  pharmacy  in  National  Pharmaceutical  Association 
membership  is  being  mailed  its  own  copy  of  the  C&D 
Reference  Book 

Limited  numbers  are  also  available  to  non- 
member  pharmacies,  manufacturers, 
hospitals,  etc  at  £25  each  post  free  (overseas 


£30).  Use  the  order  form  below  to  reserve 
your  personal  copy. 

NPA  members  can  obtain  further  copies 
direct  from  the  NPA  Business  Services 
Department,  price  £20  each  post  free. 

NON-NPA  MEMBERS  ORDER  NOW 


Please  send  me  copies  of  the  CHEMIST  & 

DRUGGIST  REFERENCE  BOOK  1988-89 
at  £25  each/£30  each*  Delete  as  appropriate 


I  enclose  cheque  value  £ 
Benn  Publications  Ltd 

NAME  

ADDRESS   


payable  to 


TEL 


Post  to:  The  Publisher,  Chemist  &  Druggist,  Benn  Publications 
Ltd,  Sovereign  Way,  Tonbridge,  Kent  TN9  1RW.  Allow  28  days 
for  delivery 


The  132  A4  pages  contain  the  following  sections: 


NPA  BOARD  MEMBER  PROFILES,  ACTIVITIES  AND  SERVICES    BUSINESS  AIDS    DILUENTS  DIRECTORY    NPA  BRANCH  SECRETARIES    PROFESSIONAL  AND  TRADE  ORGANISATIONS 

SELF  HELP  (.ROUPS    DRUG  INFORMATION  SERVICES    LPC  SECRETARIES    UNFAIR  DISMISSAL    RIGHTS  OF  PREGN  ANT  EMPLOYEES    ABSENCE  DUE  To  MlKNEss 
\CCIDFNTSIN  [HE  PHARMACY    FIRM  AID  A  I  WORK    CONTRACT  OF  EMPLOYMENT    SEX  DISCRIMINATION  ACT    RACE  RELATIONS  ACT    SHOPS  ACT    CONSUMER  CREDIT  ACT 
DATA  PROTECTION  ACT    TRADE  DESCRIPTIONS  ACT    CONSUMER  PROTECTION  ACT    MEDICINES  ACT  LICENSING    CONTROLLED  DRUGS    PREGNANCY  AND  OVULATION  TESTS 
CONTACT  LENS  sol  I  I  IONS    STOMA  C  ARE    COMPRESSION  HOSIERY    CHI  I  DHUOD  DISEASES     I  RAVEL  VACCINA  I  ION    PHYSIOLOGICAL  VALUES    EMERGENCY  RESUSCITATION 
GIVING  FIRST  AID  TO  THE  PUBLIC    VITAMINS    E-NUMBERS    INSULIN  TYPES  AND  ACTIVITY    NHS  PHARMACEUTICAL  SERVICES  (INCLUDING  CONTRACT  APPLICATION) 
PRESCRIPTION  ENDORSEMENTS    OXYGEN  THERAPY  SERVICES    CODE  OF  ETHICS  ANT)  GUIDANCE  NOTES    COUNCIL  STATEMENTS    IIC  AGREE  MEN  I     EEC  FREE  MoVEMLNl  OF  PHARMACISTS 
RETAIL  PRICE  INDEX    OPENING  A  PHARMACY    HOLIDAY  CHECK  LIST    POSITIVE  SELLING    PHARMAC  Y  HOLD  UPS  -  WHAT  TO  DO    COLOURS  OF  SOLID-DOSE  GENERICS    GENERICS  SUPPLIERS 

PARALLEL  IMPORT  MEDICINES  ACT  LICENCE  NUMBERS 


Catch  More  Sales  With 
Beatson  Clark  Glass 


It  takes  a  little  time  to  learn  how  to 
produce  500  million  glass  containers 

A  YEAR. 

But  at  Beatson  Clark,  we  believe  the 
past  200  years  has  been  time  well  spent. 

And  so  do  our  hundreds  of  major 
customers  in  the  pharmaceutical,  food, 
drink,  and  cosmetics  industries. 

Through  their  support,  Beatson 
Clark  is  now  Europe's  biggest  supplier 
of  glass  containers  to  the  pharma- 
ceutical INDUSTRY  WORLDWIDE  AND  A 
dominant  international  name  in  many 
other  major  markets. 

And  all  because  of  the  sheer 
quality  and  breadth  of  service  offered 
by  Beatson  Clark  . 

Here  are  6  good  reasons  why. 

Total  Flexibility 

Whatever  your  product,  Beatson  Clark 

have  the  capability  to  exploit 

its  potential  to  the  full  -  from  glass 


container  design  to  manufacture, 
distribution  and  display. 

We  start  with  your  product  and  we 
tailor-make  the  answer  —  fast. 

Design  Innovation 

Backed  by  a  huge  research  and 
development  investment,  we  usethe  most 
up-to-date  computer  design  facilities  to 
blend  originality  with  feasibility. 

you  gain  maximum  product  appeal 
right  from  the  start. 

Outstanding  Quality 

Quality  control  at  Beatson  Clark 
is  second  to  none. 

Constant  TV.  monitoring  through- 
out GLASS    MELTING  MAINTAINS  A 

consistently  high  quality. 

Ours  are  the  standards  by  which 
others  are  judged. 

Manufacturing  Capability 

Our  manufacturing  potential  is 

based  on  the  most  sophisticated 
high  speed  production 

equipment  -  for  long  or 


short  runs  over  a  wide  range  of  shapes 
and  sizes- 

It  already  produces  500  million 
units  each  year  . . . 

'Clean  Room'  Conditions 

The  manufacturing  process  at 
Beatson  Clark  takes  place  in  a  carefully 
controlled  'Clean  Room'  environment 
for  certain  containers  which  is 
continually  monitored. 

These  stringent  standards  ensure  a 
better  finished  product  and  consistent 
value  for  money. 

Personal  Service 

Despite  the  size  and  standing  of 
Beatson  Clark,  the  company  is  still  a 
close-knit  family  business. 

Friendly,  personal  service  is  our 
mainstay,  and  always  will  be. 

If  you  think  we  could  provide  the 
service  you  want  please  write  or  phone, 
we  would  be  pleased  to  hear  from  you. 
Beatson  Clark  plc,  23  Moorgate  Road, 
RorHERHAM,  South  Yorkshire  S60  2AA. 
Telephone:  Rotherham  (0709)  828141 
Telex:  54329.  Fax  No:  0709  828476 


BEATSON  CLARK  plc 


